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3. ANNISATNUASHAIY
3.1 BuIAIYIANEINLY

ANV IUTLNOUMBFIDNYIHALANAVDITUN U 7 UaN

- d1dui 1,2,3 199nw5n1w189nge “ GED” (General Education) UuUanie

PUIAIVAEN BN

' (%
v A =

- §19unt 4,5 Teduavusuenfanguiv fadl
“10” Usuanie naudndeRu
“21” Usuenis nauirden (nguanszuywemans)
“22” Yauende nguivIden (nquansedanuaans)
“23” Yauani nguividen (nguansznwinaznsaeans)
“24”7 Yauanie nquIruden (nNguanseineidans Ineiaansiasy
walulad)

- @PUN 6,7 UIUBNINAIAUNBUNRIVD9IYN (01,02,03,...)

1 2 3 4 5 6 7

@4@%

ANAUVD I

NANIY

MUV IA N

3.2 NUINIV AN

[

SWENBUTLNOUMIYAIBNYIHALANAVDITUN 31UIU 7 Nan fail

- @19uil 1 M9nwIn1wndingy “1” (Intemational School of Tourism) U4
UBNAINENREUIUIBIANITVIDTED
-a1auf 2,3 1¥9nwsn1w189nqy “ TH” (Tourism and Hospitality

Management) USUBNENANUNIVINITINNITANTVIDUTAEILAZUIAT

' ¥
v =]

- @i 4,5 Tdiuan 2 widn Yauendanguivy/vdiv sl

“00” Utuanie nauinveRu



“01” Usuend nauduaen

“02” Usueanie nauinnwsaUseme

“03” Usuaniie nguivaIEani A aNnaANY

=

- @19UN 6,7 UIUBNINAIAUNDUNEIVD9IYN (01,02,03,...)

1 2 3 4 5 6 7
| | | | | |
| 419UV 9397
NENIY/ 933
A419713%0
ALY
4. 51939 Tununfng o
4.1 vumdvAaneialy litesndn 24 miseda
0.1.1 nauiwiiadu laddesnth 12 misefn dail
AU o VPR
GED1001 ANUAAININAIIIA 3(3-0-6)
Digital Intelligence
GED1002 mmﬁmqmﬁamiﬁami 3(2-2-5)
English for Communication
GED1003 SERRGIRETEN 3(2-2-5)
Startup Business
GED1004 Imnsdeny 3(2-2-5)
Social Engineer

17



4.1.2 nay

[

3 UUIYAR 79

q

1) nuanseuywerans liteendi 3 mihwia

A o neAn

GED2101 mansuwazAaduvisniugy 3(3-0-6)
Science and Art of Happiness

GED2102 ddurssunssu 3(3-0-6)
Literature for Life

GED2103 Aavzaseassn 3(2-2-5)
Creative Art

GED2104 Foeswiwas 3(2-2-5)
Performing Art, Culture and Life

2) nauansederuenans laideundn 3 wiiedn

A o VAVl

GED2201 AuRdAYnImnas 3(3-0-6)
To be a Good Person is the Most Important of All

GED2202 antdusnwm 3(3-0-6)
Peace Station

GED2203 gounaInonn 3(3-0-6)
Back to the Past

GED2204 nilayaylvelunszualan 3(3-0-6)
Thai Wisdom in the Global Trend

GED2205 Anasulan 3(3-0-6)

Thinking and the World
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3) nguaNTEN T aEN1sFeas liteundn 3 wiiedn

YU o VYRR

GED2301 N199IULAZNSWHUTIIYINIT 3(2-2-5)
Thai Academic Reading and Writing

GED2302 mwdanguiionisieansgsiagadda 3(2-2-5)
English for Business Communication in Digital Age

GED2303 aerSuaaluiausesiiu 3(2-2-5)
French for Everyday Communication

GED2304 mwIuluinusedniu 3(2-2-5)
Chinese for Everyday Communication

GED2305 muduludinuszdiu 3(2-2-5)
Japanese for Everyday Communication

GED2306 AWUNMARINTIE 3(2-2-5)
Korean from Series

4) nguansEInendans menmanswazimalulad lutesndt 3 wiiein

BV GRL o neAn

GED2401 JUANG T 3(3-0-6)
Health and Well-being

GED2402 TanAdeniidedu 3(3-0-6)
Sustainable Green Earth

GED2403 Snuvela 3(2-2-5)
Marine Conservation

GED2404 NstEvEe luNIERNLEY 3(2-2-5)
Emergency Assistance

GED2405 FLaULAENTNEINTL 3(3-0-6)
Numbers and Forecasting

GED2406 ANURAIAININAENT 3(3-0-6)

Scientific Intelligence
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4.2 AN NANL bTesndn 91 il

4.2.1 ngxvUeAy 911U 57 wiigie

20

e

ORI

WUILAR

ITHO0O01

ANINYINITUSNISINBNSYID L

Service Psychology for Tourism

3(3-0-6)

ITHO002

n1s¥anIsnIsvieuiellaeyuuuug U idyaiviediu
Community and Local Wisdom - Based Tourism

Management

3(1-4-5)

ITHO003

N133AN133ININTHOUNLIATUINNT

Tourism and Hospitality Business Management

3(1-4-5)

ITHO004

ngAnssutinviowfislarn15eenkuUUsTaun1salnIsvin i)
WATUINIS
Tourist Behavior and Experience Design for Tourism and

Hospitality

3(1-4-5)

ITHOO05

WAlLlag AV ANENITINNITNSTDATLILAZUS NS
Digital Technology for Tourism and Hospitality

Management

3(2-2-5)

ITHO006

ITYIUTTUNAENYVNETINANTVID UL INAZUINNT

Ethics and Laws for Tourism and Hospitality Business

3(3-0-6)

ITHOOO7

wsanyaimussidineuaz il viosduiienisviouiien

Thai Cultural Heritage and Local Wisdom for Tourism

3(2-2-5)

ITHO008

AaULNISEDAIUNUNIENIINSNDNYILATUSNNT

Arts of Storytelling for Tourism and Hospitality

3(2-2-5)

ITHO009

A15IANITANSVIBANYININLLABAS VYR

Marine and Coastal Tourism Management

3(1-4-5)

ITHOO10

A159RNITIMTHALLATDIALNBDN1TNDANLILATUS NS
Food and Beverage Management for Tourism and

Hospitality

3(1-4-5)

ITHOO11

A15HUBAZ NSHAILINSVNDUNEIDE198 98U

Sustainable Tourism Planning and Development

3(1-4-5)



Tuangkarn

Tuangkarn
3(2-2-5)
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VI o Ve RRE)

ITH0012 mmﬁaﬂqmﬁmé\’uLﬁaﬂ’]wiaqt,ﬁw,l,aw%mi 3(3-0-6)
Basic English for Tourism and Hospitality

ITHO013 mwdanguitensUfiRnusumvieaisanarinig 3(3-0-6)
English for Tourism and Hospitality Operation

ITH0014 nsiseiledunmensvesiivuazuinig 3(3-0-6)
Basic Research in Tourism and Hospitality

ITHO015 Fuuunnsdanisnisviesiisanasusnng 3(2-2-5)
Seminar in Tourism and Hospitality Management

IAB0002 9AEVNIIUVIDATIEILANITUTNNS 3(3-0-6)
Tourism and Hospitality Industry

MMK0415 mimmmLﬁaqmammmmiﬁaaLﬁsaLLazﬁms 3(2-2-5)
Marketing for Tourism and Hospitality Industry

MHR0718 ﬂ1iu%ms‘wi”wsmswwsﬂuqmmmsmﬂauﬁm 3(3-0-6)
Human Resource Management in Tourism Industry

MCA3014 N1390NLUUKAZNITIANTTBLIURINENEY 3(2-2-5)
Event Design and Management for Niche Target

4.2.2 ngadvden Wteendi 18 wihefa
nAnwidenseweniier WidenSeuainivieniden suaulddesndy 18
NIYAA

wmaunnuazlasuing naulangunils Swaulitdesndt 18 miiedn ¢

a

4.2.2.1) nguiveniden ldeenii 18 wiefin

TV o3 VeRRT)

ITHO101 n¥nensnisvieaiisdlneuazendeu 3(3-0-6)
Thai and ASEAN Tourism Resources

ITH0102 Qﬁmam‘mqmiviauﬁmim 3(2-2-5)

Geography of Thai Tourism

v =2 A a Y A a a % a a s I
UnAnwiiaeniSeuen-n Wdeniseuann 3v1nnisinnisladading nse
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AN o Ve RRE)
ITH0103 NusinAwmenleonTn 3(2-2-5)
Professional Tourist Guides
THO104 mi’mLLmuLLazmi%’mmiﬁjﬁ%ﬁ%ﬁm 3(1-4-5)
Tour Planning and Tour Business Management
ITHO105 NUUINTHNAIANT 3(1-4-5)
Restaurant Service
ITHO106 ATILAZNITUIZNOUDINIS 3(1-4-5)
Kitchen and Cooking
MLO0953 TadaRnddmsunisinnanssuiuw dununnis wagnis 3(2-2-5)
vioudien
Sport Recreation and Tourism for Logistics
MFB1514 Ms¥ANTNUUSMIaEe 3(2-2-5)
Catering Service Management
IHC0103 nsUsMsesinlulsssuLaziSed sy 3(2-2-5)
Housekeeping Service in Hotel and Cruise
IHC0107 nsian1sduminlulsasuLazisod sy 3(1-4-5)
Front Office Management in Hotel and Cruise
IHC0204 MsHENAT DAY 3(2-2-5)
Bartending
IHC0205 ANUSharnshuInshaY 3(2-2-5)
Wine Knowledge and Service
4.2.2.2) Al laitfesndn 18 wiein laglidenewinn naulangumils
1) A lnnsinnisladafnd
AInUIAY U 9 RUwAR
IRAIY Fo3 wuwnn
MLO0922 Ns¥AN1IASEUA LA AUONTEANBFUA 3(2-2-5)
Warehouse Management and Distribution Center
MLO0927 nsian1sidndsenn 3(3-0-6)

Import and Export Management
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IREIYT Fodn wiawin
MLO0929 walulagfdiadmsunisinnisladasng 3(2-2-5)
Digital Technology for Logistics Management
Jlniden S1uau litosndt 9 whefin lnedenanseivseluil
A Fo3n wuwnn
MLO0909 n13dnnTsladafnduazldguniu 3(3-0-6)
Logistics and Supply Chain Management
MLO0923 Msdngesam 3(3-0-6)
Purchasing and Procurement Management
MLO0924 N5IANITAUAIAIAR 3(3-0-6)
Inventory Management
MLO0931 ladafnduazldauniutinagns 3(3-0-6)
Strategic Logistics and Supply Chain
2) IMauANLaglnTUINIg
AInUsAY U 9 RUwAR
IREIYT Fodn wuawin
MHA1601 msﬁmﬂLLaza%'ﬁwsnLﬁaqﬁuﬁ’m%’uqﬂumwLLazmwmm 3(3-0-6)
Introduction to Anatomy and Physiology For Health and
Aesthetic
MHA1602 msaaﬂﬁ’]a"qmaLﬁaqsumwuazmwmm 3(2-2-5)
Exercise Activity for Health and Aesthetic
MHA1603 LnguINsdmunTaaasuguN KA ALY 3(2-2-5)

Nutrition for Health and Aesthetic Promotion
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v lnden 31U Widsenin 9 i Inadanainsiedvinslul

SUEIY I23Un UIBHN

MHA1624 MsUTERUEUAMN 3(2-2-5)

Health Insurance

MHA1626 nsdansladaindnisusnistuediinguamuazauay 3(2-2-5)
Service Logistics Management in Health and Aesthetic

Clinics

MHA1627 N133IANTUIANTIUAUAUALUINITNITINIAD NIV AR 3(2-2-5)
AU
Product and Service Innovation Management for Health

Care Facility and Aesthetic Business

MHA1628 nsdansssfaiaeivnauamiiedaduguamigsos 3(2-2-5)
Healthcare Resort Business Management for Elderly

Health Promotion

4.2.3 nguivIn1wIenalsEme 31w 9 viedn leglidnAnyiideniseunay

AN il dunguivinwinedeniseulaiansinAnwinani

YN 937 SRR
AU
IABO101 MY1IUUDIAY 3(2-2-5)

Basic Chinese

ITH0201 MeFuiienisdoans 3(2-2-5)

Chinese for Communication

ITH0202 AMuIuitensiesfieanazusnig 3(2-2-5)

Chinese for Tourism and Hospitality

gy
IAB0104 Aot 3(2-2-5)
Basic Japanese
ITHO211 awduiiienisdoans 3(2-2-5)

Japanese for Communication
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IV Foimn VYRR
ITHO212 awdduitensvieaiisuazuinig 3(2-2-5)
Japanese for Tourism and Hospitality
AWUNINA
IAB0107 v malossy 3(2-2-5)
Basic Korean
ITH0221 M maiiensieans 3(2-2-5)
Korean for Communication
[TH0222 mi«nLmuaLﬁamsviauﬁ&nuaw%mi 3(2-2-5)
Korean for Tourism and Hospitality
AELDIUY
IABO110 mwigesiulony 3(2-2-5)
Basic German
TH0231 mMwngestufiensdeas 3(2-2-5)
German for Communication
ITH0232 Mwgesiiuiionsvieadisinazusnis 3(2-2-5)
Korean for Tourism and Hospitality
AerSaaE
ABO113 mwSurabosdu 3(2-2-5)
Basic French
ITH0241 M Suaaiionsdoans 3(2-2-5)
French for Communication
ITH0242 My rSuaiienisieasisinazu3nisg 3(2-2-5)
French for Tourism and Hospitality
AENTALTE
IABO116 mwnfadeded 3(2-2-5)
Basic Russian
ITHO251 mMwsadeiiionisieans 3(2-2-5)

Russian for Communication
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IV Foimn VYRR

ITH0252 mMwsaduifienisviesiisanazuinis 3(2-2-5)
Russian for Tourism and Hospitality

AEIUAY

ITHO261 Mg oy 3(2-2-5)
Basic Malay

ITH0262 mmumgtﬁamsﬁams 3(2-2-5)
Malay for Communication

ITH0263 mwmmgﬂamiviamﬁmLLamﬁmi 3(2-2-5)
Malay for Tourism and Hospitality

AMelne

[TH0271 mwlnedosdu 3(2-2-5)
Basic Thai

ITH0272 awilneiiiensdeasnisgaia 3(2-2-5)
Thai for Business Communication

ITH0273 mwilveiienisvienfionazudnng 3(2-2-5)
Thai for Tourism and Hospitality

4.2.4 NS ELanfafnykarannafing 11 7 mdeie

A o nueAn

ITH0301 NSRS HLEANNAANY 1(45)
Cooperative Education Preparation

ITH0302 annafine 6(560)
Cooperative Education

4.3 nuandgndenias ldesndt 6 miein WidenSeusednle q lundngnsues

UANINYIRY TN AT T51YTITVIINNANENT VBIUNTINGIRLBUNUNIING 1R II,

o
Y

431945571l 5uses Inglugriuseivifieameidousouniudd Nl

o 1

aaluildusreFuly
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PUINIVIANE 1Y wazdealiilusiednnnimualmssulasluidunuieAnluinusinisdnsa

N15ANYVOIENENS

5. ANB5UIYSIEIYN
5.1 uAIYIRNYINILU

o o/

5.1.1 nguy1Uenu
GED1001  A1NRAININNAINA 3(3-0-6)
Digital Intelligence
A3 ANNlaTesRda waluladfdvia dowavansauine N15AUNT LUIENED
aa o v d' = | i = aa o 1% ANaa o
LAY ANTAUMARDTAAIELATRINOLAZYBINIAN 9 N15FRaTYARTA N1sldmaluladaavialy
Nsdea1s N13UsTAIRIU N15ANYY NMsSEuLaEN15aeassANY N1suitymaleiasesils

Y Y

Advia anudasndouazanuilududilugandva nsldiinesulat uisemludnuiiia
ngMaNERdvia avE linmuaz A fuiineugadda nsUsufgnsiAsuulasidviauay
TAUSIIUAINE

Knowledge and understandings of digital; digital technology; media and
information; searching; accessibility to digital information using different tools and media;
communication in digital age; utilizing digital technology for communication,
collaboration, education and creation; problem-solving with digital tools; safety and
privacy in —the digital age; online living; online etiquette; digital law, rights, freedom and

responsibilities in the digital era; adaptation to digital transformation and digital culture

GED1002 Awdanguiilanisiaans 3(2-2-5)
English for Communication
NIRALWINYENITIE MY 115810 karnsWgun1wdanguludinusedniulu
anunsaliivainvans
Developing English listening, speaking, reading, and writing skills for different

everyday situations
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GED1003  gsnadm1snaw 3(2-2-5)

Startup Business

wIAALarIin1sUsEnougsiakuulnil AudnyMzLasinvevesUsznounis
anwaznsvhgsiasuuannen nshumledessia nsudadloweduduiuazu3ns 38013
aiaavnandueieangnan LnagsNaanTnew Waadunu NQvuIgssna 9358IUTTMAE
RYTITUNWGING

Concepts and new business approaches; characteristics and skills of
entrepreneurs; startup businesses; searching business ideas; implementing ideas to goods
and services; product development and marketizing; startup business models; funding

resources; business law; ethics and business ethics

GED1004  3ANnsHIAY 3(2-2-5)

Social Engineer

vannInssnuvesluradyniaf 9 uaziuniai 10 U iasugianelfies n1s
thmansnsealulssgndldluseiuyana gusuiosiuuasdsa finveiiugiu nszuiuniswey
\3asiievedimnsdiny aziihuarnsviauludi winnssufieuddaymuazasannudsbu
uviesfuuardsay

Work philosophies of King Rama IX and King Rama X; the philosophy of the
sufficiency economy; applications of the King’s philosophy at individual, communual
and societal levels; fundamental skills, process and tools of social engineers; leadership
and teamwork; innovations for problem-solving and building community and society

sustainability
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5.1.2 ngudviaen
GED2101  AransuasAaluindnugy 3(3-0-6)

Science and Art of Happiness

ANUVNIBLATANAIVRITIN ANUINlATIn nsTauIInyeTIn TRvesa1NaY
n1sasiaugukarAavzn1saludined1slaugy N13AAEIUIN N15IANITOITUAILAL
ANUATEA NISLETUAT LA TRILIYATNNTI U15e MmN IANLaENISANTITINT N uRE
1ANUaY

Meanings and values of life; understanding life; life skills development;
dimensions of happiness; creating happiness and the art of happy living; positive
thinking; emotional and stress management; personality building and development;

social etiquette and living together happily

GED2102  @dulssaunssy 3(3-0-6)

Literature for Life

AITUAUY ‘UiSLﬂ‘VlLLﬂ%E‘ULLUUGU’EN’ﬁﬁUﬂiiiJ F’]mﬁ’]sﬂﬁlx‘l’)iimﬂﬁﬁﬂ ’Jiﬁmﬂiillﬁjﬂ
I AUNTLIAVRIITIUNTIN TTAUINITVBNITTUNTIY BRaNuYAl A NALTIBULAZLIAADIN
TTAUATIN TRTAITTUNTTU N1981ULBZNITIATIZTITTUNTTUA ALY

Definition, types and genres of literature; values of literature; literature and
life; literature aesthetic; literature evolution; identity, reflection and wisdom of literature;

literature prizes; reading and analyzing key literature
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GED2103  RaUza3iedssn 3(2-2-5)

Creative Art

AaveAuTmusssuuasIntin sULUULaEAMAIYRIAaUraT19aTTA N1TWAILN
ANUANESNETTA NNSAAUBNATEU N1TE519uSITUAalaLaEIUALINTG WATALaEITNI5as
Aauzadsassa msldmaluladadvalunisassnufalzad19asss nsideulosRauzassassa
AUUTUNNNEIA

Art, culture and way of life; forms and values of creative art; creative
thinking development; thinking out of the box; creating inspiration and imagination;
techniques and processes of making creative art; digital technology application for

creative art; bridging creative art and social contexts

GED2104  $235191nal 3(2-2-5)

Performing Art, Culture and Life

[
¥ a 1 a a

ANUINUFIU MANMT UazgunIozunanienadad tazungial dRuvisauAmg

%3 q q

aadaa

Sausssy Ussndl 3833m auniuaznisuansiuiiosnield medansduaund nsdudeanas
NMSLANIUTENDUALAS WazNISULELBNAaNUNIULASUedPLooulall

Fundamental knowledge, principles, and the art of playing music and
dancing; dimensions of cultural values, customs and ways of life, music and local
southern Thai performances; playing music techniques; singing; musical performances;

and presenting performing arts on social media platforms
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GED2201  AuRd1AfININES 3(3-0-6)
To be a Good Person is the Most Important of All
AuMIEuarANNAR YRR vanAnEesauRddynimnas véndasued

virumvmsmainyuazn1sUszendlilunsdniutin anudunaillesd avswihiivemailies ng

IviAued Aol Indiln Inansnsue wazANUTURATOUADAULEY doodAnIkavdsnnlugIuy

narlashnasnalan
Definition and importance of being a good person; the philosophy of to be

a good person is the most important of all; the doctrines of Buddhadasa Bhikku and

their applications; good citizenship; civil rights and duties; attitudes, values,

consciousness, public consciousness, and responsibilities to self, organization, and

society as a good citizen and a world citizen

GED2202 @ ddufnIw 3(3-0-6)
Peace Station

s

wann1suaznszuIuNsUszisUlee Fvsselaina ansuyvesu dnarsannuly
uywe ans Wil AnuSURinvey a3 ANLLALENIA ANNYRASTIN MENSTTINATA NaTN
UARANY NYUUIBKATNTTUIUNITERTITU NITAITHNGUNIBLazNITUTENg ATy
waislesnfiusAgiiuasinnnsludsnudngg

Democratic principles and process; universal perspectives; human rights;
human dignity; rights; duties; responsibilities; freedom; equality; fairness; good
governance; corruption studies, peace studies; law and process of judgement; law-

abidingness and being a good citizen with prestige and dignity of a legal state
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GED2203  fauLaanniafn 3(3-0-6)

Back to the Past

UBIANHIUDNTETTTHNYYE FTRuIN1sVesUseTRmans Tausssy Usua faun
300 AnwAn Mnude sruliATYEAY sruuNiliesnisunaTesvesUssmalng Aidund
g anfunszumndiid armdsiusuasaudenlosefniuiiagiu

Looking back through human civilization, historical evolution, cultures,
philosophies, religions, ways of life, thinking, beliefs, and economy systems; political

system of Thailand; Thainess; royal institution; relationships and associations between

the past and the present

GED2204  piidayaulnelunszualan 3(3-0-6)
Thai Wisdom in the Global Trend

v ¢

plivasUszmalnewaraANUFURLSA U UTULAZ UM AUVAINNAIENI

D

MAnugwarInusssululsemelne gilaygyvesduresssmealnelaoiiugidyayiniald on

o

anwallveuavdndnualvadiunald umeinusssundnuAaryan n15UTuivesinusssy

[y a

melanszualan A19119IUT N IUUETTN ﬂ'13mammamgﬁ{]@mﬁmﬁuﬂugu{]@@ﬂmEJLLazQﬁ
Ugeyranna

Thailand’s background and relationships with its neighboring and other
countries; ethnic and cultural diversity in Thailand; local wisdom of Thailand with an
emphasis on southern wisdom; Thai and southern Thai identities; meaningful and

valuable cultural assets; adaptation of culture in the global trend; working in cross-

cultural contexts; local Thai and universal wisdom integration
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GED2205 Aaasulan 3(3-0-6)
Thinking and the World
ANNNUIE ANMUFIAYVDINITAN UTELANVDINITAA NTEUIUNITAN AN9NEUNTOS
AUAR NSARLTIBDNLUL NTARES1NETIA NMSiSeusasazdauaauAnegadusyuu s
wasuAngn1sU TR nsdlfnuiinAnuaznnsniiadinisiuAsundasuaz g ialan
Definition and importance of thinking; types of thinking; thinking process;
thoughts distillation; design thinking; creative thinking; organizing and presenting ideas
systematically; converting ideas to practice; case studies of philosophers and thinking

that changed and revolutionized the world

GED2301 158 UMazNslgUNE IneLieiunnis 3(2-2-5)
Thai Academic Reading and Writing
NANNITHALTINBEN1T01URAZNITTIUN W INELTIYINIT NAIBNITEIU 11581

devihanudila nseuianny N138118E19d3 T NS UATUAIY ATIATIZR AT

duns1ent nslimera N15971989 N1sWswdRvINslegliinasesssuwazngVNNe

Principles and reading and writing skills in academic Thai; reading strategies;
reading for comprehension; interpretive reading; critical reading, writing summaries;
analysis; synthesizing; reasoning; referencing; academic writing ethically and legally

GED2302 mwndsnguiilan1saeansgsnaganaa 3(2-2-5)
English for Business Communication in Digital Age

[y

At druiuntw lassadishensal finwen1sila n1sue A58 N9y
awdanguiilenisdeansgsiasiudediia nseuaznsiloutudin manessAa A
wanglupsdn $18971UN1TUTLYNREED NITNAKALNITUNAUBIIUGIAT

Vocabulary; idioms; grammatical structures; listening, speaking, reading and

writing skills in English for business communication via digital media; reading and writing

memos, business letters and minutes; business speaking and presentation
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GED2303  mwlSuaaludinusesniu 3(2-2-5)
French for Everyday Communication
fdnst Tassaishiennsal sinwznnsils msye mss nsdunvinSaaade
msfoansluTinUszsiu waznunduiausssudsamaniieadas
Vocabulary; grammatical structures; listening, speaking, reading and writing

skills in French for everyday communication; and the French language and culture

GED2304  muuludInuszaniu 3(2-2-5)
Chinese for Everyday Communication
Admyi lassasnshiennsal inwenisils nswa N1 ndeunwduiiionis
Foansludinusyaiu waznwfutmusssuduiiendes
Vocabulary; grammatical structures; listening, speaking, reading and writing

skills in Chinese for everyday communication; and the Chinese language and culture

GED2305  mwndjduludinuszditu 3(2-2-5)
Japanese for Everyday Communication
fdwet lassasnslaennsal inwennsils nmsye nsem msiBunwdduiiiens
doansluinuszdriu uazanwifuiamsssuduiiiedes
Vocabulary; grammatical structures; listening, speaking, reading and writing

skills in Japanese for everyday communication; and the Japanese language and culture
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GED2306  A1¥INIUANTIE 3(2-2-5)

Korean from Series

Mt Taseadndlaennsal sinwennsils mame n1se1u msdeuntvinndiie
nsdeasTuTinusesTu uasnuiuiausssunmaniiestonndsd

Vocabulary; grammatical structures; listening, speaking, reading and writing
skills in Korean for everyday communication; and the Korean language and culture

related to or commonly found in Korean series

GED2401  gunwd ¥2%g 3(3-0-6)

Health and Well-being

WAR MENNSIABIAUAYA ULATEYAE ANNAIRYBINITALAGYATH N1TALA
gunmduesATINeg1vENna Wamnante n1ede medeyan aqﬁﬂizﬂauﬁwﬁiyfuaqmiﬁqmmwﬁa
Hadeiidsmarionnzguam nsafreguideludinuszdriu msauauwgAnssuidss Aanssu
iEsuaseguam wagn1sUssendlglutinuseiniy

Concepts and principles of health and wellness; importance of health care;
balanced comprehensive health care in physical, mental and intellectual dimensions;
key elements to having good health; factors affecting health conditions; establishing
everyday hysiene; risk behavior control; health promotion activities and applications in

daily life
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GED2402  lan@deniidedu 3(3-0-6)

Sustainable Green Earth

pwdanudlafefuudnlandides s35uvA dwndounaziteulviiduase
ANNUINEDY HANTENUVDIF LTS AesIsU I ALazAwndey walulad uinnssy wandue
Fuduazuinisiiluinsdedwindoy Jyniwarnisuidymamindey anusuingouse
dandon AnudonloanazmnuduiussenineaudiusIsuma semssdiney s fusiiy
NITUIUNISITEUI UYL

Knowledge and understandings of the green Earth, nature, environment and
factors affecting environment; social impacts on nature and environment;
environmentally friendly technology, innovations, products, goods, and services;
environmental problems and solutions; environmental responsibility; connections and

relationships between people and nature; living together through learning process with

communities

GED2403  $n¥nia 3(2-2-5)
Marine Conservation
AUFIAYVDINTNYINTNIINLLALAL VBRI BIUBUANNNGLA NTNYINTNINLLA

a1 |

NaUselevInarANUTUAINIINLLa Uadedinanani1silasunlasniansiatazuneilandana

a

NSENUABUYYE AuUaanfen1mgLaLaz il mimﬁﬂﬁmauamwﬁja il uariniin
quumaﬁjwma ﬂWiﬂ%’uéf’mamuws‘]uassqmwiaﬂ'm,ﬂ?iaul,l,ﬂawN‘VlsLaLLazﬁmsJEja
Importance of marine and coastal resources; maritime territory; marine
resources, benefits and stability; factors influencing marine and coastal changes that
affect human beings; marine and coastal safety; marine and coast conservation; coastal

community wisdom and way of life; coastal community adaptation to marine and

coastal changes
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GED2404  n1s¥easlun1lzgniau 3(2-2-5)

Emergency Assistance

ANMURUIBUAZNANTENUYDINTITNLAY BI1A1RNLRUYUYY nsuftAienng
anidu nslianutewdedusrauselunzanidu nsdguweuiagnidu waznisdndy
flugu nsldinaluladddnalunisufsinudeiinnnzendu msdenunundoivg n1s
Apszitymnuazunlutym

Definition and effects of emergency situations; community emergency
volunteers; guidelines in emergency situations; helping others in emergency situations;

emergency first aid; basic rescue; using digital technology in emergency situations;

practicing incident action plans; analyzing problems and problem-solving

GED2405  flavuaznswegnsal 3(3-0-6)

Numbers and Forecasting

Auvansvasiavluuiuniuandistu arudidesiuAsatuadf wasnns
wensain1eada ndnessnatansilosiu Arufnsivseanisdindians nann1suay
NITUMUMINNANAAENS NIRRT N5t awedaya NsUssendatifuasAlnmans
dionsinaulauaznisaanisalounan

Definitions of numbers in various contexts; fundamentals of statistics and
statistical forecasting; fundamental logic; mathematic concepts; mathematic principles
and process; analyzing information; presenting information; applied statistics and

mathematics for decision-making and forecasting
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GED2406  ANRANINNINGIAENAS 3(3-0-6)

Scientific Intelligence

BIAANUIMITINEIManT UsingnisaldAgnieineimans anuduiussening
Ingraanifuimalulad deau Fwndenuazauduuyud vdnnisuaznszuiunisnig
Wemans InTNeenans nanssuneInegImansuaznisussendldlunisiseusuaznisaiy
Win

Scientific knowledge; critical scientific phenomena; the relationship among
science, technology, society, environment, and humanity; scientific principles and

processes; scientific mind; scientific activities and applications in learning and living

5.2 BUINIVIANIE

5.2.1 ngu1U9AY U 57 MiIein

ITHO001  IaImen1sudnIstiensvieaiien 3(3-0-6)

Service Psychology for Tourism

UTELAN anuvale kazludlunyosIuusnig wqwﬁuammﬁmL‘ﬁ'mﬁﬁmiwm GG
e msnandiianyszgnalilugnaivnssunisvissiisanazuing nsuinisesnslnouas
ana wadansdeusuuazdningnisliuinslunsiludituif naenaufadelunisdnnng
To¥osdounazusluliymiawizmii ansemlunsdeuduuasnisioans nsfauIyadnnIw ng
iesuauywedunusuas N s invenedaulunuuinig nsalfinw

Types, characteristics and trends in service; theories and concepts of
psychology, sociology, and marketing applied to tourism and hospitality industry; Thai
and global service; hospitality techniques and service psychology for being a good host;
arts of solving unexpected problems; etiquette in reception and communication;
personality development; strengthening human relations and developing social skills in

service; case studies
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ITH0002  Asdmnismsiaaiienlaeyusuuug Uity esdy 3(1-4-5)

Community and Local Wisdom - Based Tourism Management

PMNE B3AUTENEU JULUY wazwunlthimsvioufisivuvuveslanuazUszine
‘U‘V]‘UW]LLazmmﬁﬁaﬂawmuﬁm5u1umsﬂ’(§ummﬁviauﬁm NAYNS NITUIUNITINHAY kY
mMsUszynAligitygviosiuiiewauinisvieadiolnoyuey uwdnioniisanazianssunsg
vioufienlngguuludszmalng wwamenisaiadnddnuasnnsildwsmvosauluvieatulunns
’mLLmuLLazﬁmmﬁaqﬁuLﬁaﬂ’1'u?a'aLﬁ%uﬂ'ﬁviaaLﬁaaﬁ;muwgmgﬁﬂmzynﬁm?iuaaiwé"ﬁu
Ugynn guassa wazhwIIAldyn UNUINYBIUIBIUNIASTHAZIENTUADNITWAIUINS
vioadigalaeyuvu nsdifnw dnsAnwiuenand warlilasanudugiu

Meaning, components, pattern and trends in global and Thai community-
based tourism; role and significance of local communities in tourism development;
strategies and planning processes for community- based tourism development; tourist
destinations and community-based tourism activities in Thailand; guidelines for growing
local awareness and participation in sustainable tourism planning and development,
problems, threats, and solutions; roles of governmental and private organizations in
community-based tourism development; case studies; field trips and project-based

learning required
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ITHO003  MsdAn1sgsRaNTTViBiBauATUIANT 3(1-4-5)

Tourism and Hospitality Business Management

AUUNY BIAUTENOU LLEWEULLUU’Dﬁﬁﬁ]ﬁﬁ]U%ﬂ’]’iéf’Mﬂ’ﬁﬁaﬂLﬁIEJ’J U qﬁﬁﬁlﬁﬁﬂ
FWann1suazanuduun Ussinn ndnn1sdanis seuunisuins 1nseadne ununuasutii
Anuiviavey Anuduiusvoaun waztadeniegifa aSusssuuazngmainediifeadas
an1un1saluazwulliugsnalulagiu Jgviwasuuimiawily wazn1sussandldmalulad
ansaumaiiodnnsgsRsuinssumsvieaiion nsdfnw dnsAnwuenaniui uazlilassay
Dugu

Meaning, components and pattern of service business in tourism such as
accommodation business; evolution, background, type, management principles and
systems, business structure, departments and responsibilities, department relations and
business factors; related ethics and laws; current business situations and trends; business

problems and solutions; application of information technology in service business

management in tourism; case studies; field trips and project-based learning required

ITHO004  waRnssutnviaafistuaznmsesnuuuysEaunIsain siosfieawazu3nis 3(1-4-5)
Tourist Behavior and Experience Design for Tourism and Hospitality
LuIAn LazngufivesngAnssunisuilae Jadenisuenuazaielufidanase
Wqﬁﬂﬁmﬁm/iauﬁ'm é’ﬂwmzmiﬁiﬂﬂLLazwqaﬂiiuﬁLLmﬂﬁmﬁusuaaﬁfﬂviaaLﬁaa NTLUIUNIT
dauladoduiuaruinisiunsvieaiion UszgndlduuAnistunginssuduilanlunis
2ONKUUNITUSNIS AT IUsTaUNsamenIsviondien nadifinwn Snsfnwuenanudl wasld
Tassaudugiu
Concepts and theories of consumption behavior; internal and external
factors influencing tourism and hospitality consumer behavior; characteristics of

consumption and different consumer behavior of tourists; decision-making process for

purchasing tourism products and services; application consumer behavior concepts in
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designing services and creating tourism experiences; case studies; field trips and project-

based learning required

ITH0005  walulagAdvaianisdnnismavieafisauazuinis 3(2-2-5)
Digital Technology for Tourism and Hospitality Management
FTUULAZDIAUTZNOUTDULATOUIABUNINDST Szuuwaluladfdvia sz

asaumALazIInnsudeyaiiiensinnisnsviesiisazuinig wdvddidnnsednduay

srvumsdndmieszdulan nnsldvedwaslugnamnssuvieafisnasuinis Wy srUUg
d1seaieein funudmiigesulal sEUUNITIANITANAIFURUS NYUNIBUALITLTITUAY

walulagansawmea nsdlAnw An1sEnUf R
Systems and components of the computer network; digital technology

systems; information systems and database management for tourism and hospitality

management; e-commerce and global distribution system; software application in the
tourism and hospitality industry such as room reservation system, Online Travel Agents

(OTA), and customer relationship management system; laws and ethics for information

technology; case studies; practical training required

ITH0006 a‘ss&nmimu,azngwmaqiﬁamsvimLﬁmuazu'%mi 3(3-0-6)
Ethics and Laws for Tourism and Hospitality Business

UNUIN WazANLURnYeuYeIgIAanT st ez uInsiddegnAuaz dan
wAmAsIfUATessTNNNgIAY Nz lydR nguinefiietestunisdags nisauau ns
Fan1sgsiavionfioanaruins 9358UssAANTN Jgyvinnsaiesssy nrsaziliangruneves
safwewiieafidfylugnamnssuvionflisnazuins wagiumansuAly nsdlfinw

Roles and responsibilities of tourism and hospitality business toward
customers and socials; concepts of business ethics; acts and laws related to the
establishment, control, and management of tourism and hospitality business;

professional ethics; ethical issues and violations of laws in the tourism and hospitality

industry and solutions; case studies
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ITHO007  wsanmedmusssulneuazgiivygrvissuiiianisviaaiied 3(2-2-5)

v v

Thai Cultural Heritage and Local Wisdom for Tourism

[

ANUVNNY LUdAe UssinvvesdalSausssulnewazilayailineidunsand dey
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vodlnaifionisveniion dnean LtmmamiﬁﬁmiimimLﬁﬂfaLLazmiL‘f]uQ'ﬁ’]Lﬁm UUFIU
’j’muﬁiiuLLazQﬁﬂ@mwﬁaaﬁuaﬂwﬁqgu fins@nwuenand

Definitions, concepts, types of Thai cultural heritage and local wisdom for
tourism; potentials and guidelines for sustainability in tourism management and activities

on cultural heritage and local wisdom; field trips required

ITHOO08 AausN15HaAUNNIENIINITNBNYILAZUSNIS 3(2-2-5)

Arts of Storytelling for Tourism and Hospitality

HaNAUFILIUNITENTRIPIUN T AN IMATUTNIT N1TINLATHTBY LTEULTES

v @

o WMANANNSES19A5 IR0 anwalkar AU lUN 19815895195V BNNBILALUS AT
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Aavgn1sum NSWeUIENTITHRANT Wazn1TUNaANeRg il QNABY LUNNZAN AABAIUNTT
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Lﬁ@ﬂi%mf"ﬂUﬂLLagﬁ@I‘l\lﬂ’W‘U’]Lﬁu@@ﬁ’muﬂi%ﬁ%ﬁﬂﬁw ZLIﬂ’]iBJﬂ‘UQ‘UG] UNNTANYIUBDATIUN
Fundamentals of storytelling in tourism and hospitality; plot planning,
content editor, techniques for creating identity and interest in telling stories related to
tourism and services; art of speaking, writing for communication and presenting with

charm, accuracy and appropriateness as well as the selection of techniques and media

for effective presentation; practical training and field trips required


Tuangkarn

Tuangkarn
แนวทางการกิจกรรมท่องเที่ยวและการเป็นผู้นำเที่ยว บนฐาน

Tuangkarn

Tuangkarn
3(2-2-5)
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ITHO009  nsaanIsMsviaadfismemziauasyieile 3(1-4-5)
Marine and Coastal Tourism Management
AT BadUsEney JULUL uazwunltivesnisvieafisammetaveslanuay
Uszinelung ﬂaqwﬁ‘u,azmzmun’mmmmﬁaﬂ’wmmim’auﬁmmwmauazmaﬁﬂq WILN
vieufisuazfanssunisvisafismmsiasazaneilweslssmelng udnn1sdnnIswaziuImig

[ LS (%

oufndninenInumeianazyeiliegadsdu dym guassa uazuumawAly nguuied
Aeades uazunumrsmthisnunadgLazienauienIsHmuINMIio e mmetanazeil
nsdAnw In1sAnwiuenanuil waglilassemudugiu

Meaning, components, patterns and trends in global and Thai marine and
coastal tourism; strategies and planning processes for marine and coastal tourism
management; tourist destination and marine and coastal tourism activities in Thailand;
principles of management and guidelines for sustainable conservation of marine and
coastal resources, problems, threats, and solutions; related laws; roles of governmental

and private organizations in marine and coastal tourism development; case studies; field

trips and project-based learning required
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ITHOO10 msﬁ'ﬂmia'lmiu.azLﬂ%‘laq?imﬁ'amwiauﬁ&nuazu%mi 3(1-4-5)

Food and Beverage Management for Tourism and Hospitality

ANNNY UTELnN LLGSE‘ULLU‘USU’eNﬂ’]S{]JGm’]iLLﬁSU%ﬂ’]iEJ’]'W]iLLazLﬂ%@x‘i?\lll
Tasaaiausun fumds wazmifinreuiinveuvesmiingm JeyauaseazBunuedyeims
ILEGRGH E‘ULL‘UULLaB‘ﬁgum’emﬂ’lﬂﬁU%ﬂ’]i ANTINRNLLAZEONWUUTIENITOIMISHAZAS O AN
sUuuunsliuinis nsmuauduyu nsinlfe gunsallunisdnlfizuasiaiosileliuinis
15 mlun1sfuUsEueIRaTIA3BIAN T3u5551 U3 N13IANITAMNN Yeymlunng
Famsuazuuamauily fnsiinufod fnsAnvuenaniuil uaglilassnuugiu

Meaning, types and patterns of food and beverage management;
department structure and staff positions and responsibilities; information and details of
food and drink menus; service operational formats and procedures; planning and
designing food and beverage menu; cost control; table setting and service equipment;
table manners; ethics in service; quality management; problems and solutions; practical

training, field trips and project-based learning required

ITHOO11  NNS2MNMAULAZNISWAILINISDAiBIaE198aTy 3(1-4-5)

Sustainable Tourism Planning and Development

LuIRe ¥aNNIS wavwunliuresnswauiesfisregadidu nszuiunislunis
MIHURAUINIS B B Tisr08 198 98U WUIAALATEFAAINBLNE Anudululauagnisandu
Tasamswammanisvieaiion MsauNuLasiaumssviondieluuiundng 9 Taguszgnd
wnAnassgRaneiisdunmanusuiau nsdldnw Snsfnviuenanud wazldlassudy
31U

Concepts, principles, trends of sustainable tourism; planning processes for
sustainable tourism development; sufficiency economy philosophy; planning feasibility
study and implementation of tourism development project; tourism planning and
development under different contexts by applying the philosophy of sufficiency
economy in development planning; case studies; field trips and project-based learning

required
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ITHO012 mmé’anqmﬁaaﬁmﬁan"nsviaal,ﬁmu,aw%ﬂ'ﬁ 3(3-0-6)

Basic English for Tourism and Hospitality

frdnst druau wasnsaununwsanguitugiulunudagmeadiasgsiauinig
Msdeusu msinme msliuinisgnd msaeunuifielausnmtieimde mslideyaiieaiu
aonuiivieafieanasfinn nstnaueuuinIswarAanssutiuis

Basic English vocabulary, expressions and conversation for tour guides and
service business; welcoming, greeting, providing customer service, inquiries to offer

assistance, providing information on tourist attractions and accommodations and

presentation of services and entertainment activities

ITHO013 A wrdsnguiilanisufjiAsudrunisvaaiianazuinig 3(3-0-6)
English for Tourism and Hospitality Operation

Hninven1widinguanunisite n1sua n1se1u nsWeulunisufifauuinig

'
[ a
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Practice English skills in listening, speaking, reading, and writing in tourism
and hospitality operations; recommending tourist attractions, travel programs, local
products, providing information about hotel rooms, telephone services, room
reservations and food and beverage service; public relations, sales and marketing;
dealing with complaints; problem-solving for customers; writing letters and emails;

practical training
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ITHO014  n1s3deLUasiunienisviaaiiganazuinig 3(3-0-6)
Basic Research in Tourism and Hospitality
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Meaning, importance and types of research; research process; identification
of research problems; literature review; research methods; research design; population
and sample size determination; research tools; data collection; data analysis; application

of statistics for research; report writing and presentation

ITHOO15  duuwinssanmsmsviaadisanazu3nis 3(2-2-5)
Seminar in Tourism and Hospitality Management
A1sduNwT nseAUsielulssiutazuualiufiunaula aaunisainisianisnas
vioufisazuinisluiesdu Ussmdlng wazvaslan lagldnsddne
Seminars; discussions on interesting issues and trends in local, Thailand and

global tourism and hospitality management situations using case studies
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IAB0002 qmamnssmimLﬁa'au,axmiu%mi 3(3-0-6)

Tourism and Hospitality Industry
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This course focuses on roles, importance and components of tourism and
hospitality Industry; characteristics and types of tourism and hospitality business;
government and private organizations involved in tourism and hospitality; impacts of
tourism and hospitality industry; roles of government and private sectors in the
development of tourism and hospitality industry; tourism trends and situation at

national, ASEAN, regional and global level

MMK0415 m’mmmﬁaqmmwnssumiﬁa«ﬁmu,azu%mi 3(2-2-5)

Marketing for Tourism and Hospitality Industry
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Meaning and importance of marketing for tourism and hospitality; marketing
mix for tourism and hospitality; market targeting; consumer behavior within tourism and
hospitality industry; situation and competitive environment analysis; planning and

defining marketing strategy for tourism and hospitality industry
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MHRO718  msuivaninennsuyudlugnavnssuvioaiien 3(3-0-6)

Human Resource Management in Tourism Industry
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Basic knowledge and components of management in the tourism industry;
concepts, principle and guidelines for determining human resource management
strategies suitable for the tourism industry in aspects of planning, recruitment, selection,
training and development; analysis of human resource problems and trend in the

tourism industry and human resource management at international standards

MCA3014 ﬂ’l’i’e]’e]ﬂLLUULLazﬂ’]’i{]Jﬂﬂ'l'igL%uﬁLQW’wmj:ﬁJ 3(2-2-5)
Event Design and Management for Niche Target
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Types and characteristics of events; creative thinking techniques; planning,

designing and decorating the events; technology and process related to financial and

event management; service and felicitations providing for the event attendees; the
principle of hospitality and service for special guests or honored guests; practice various

types of event management and exhibition
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5.2.2 NgUAYEDN laitfaendn 18 wiaefin
5.2.2.1 g nanidan
THO101  wiwennsnisvieadienlneuazan@eu 3(3-0-6)
Thai and ASEAN Tourism Resources
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Meaning, identity, types and value of tourism resources; important Thai
tourism resources in each region; important tourism resources of ASEAN; role and
importance of tourism resources in the tourism industry; trends and patterns of tourism

resource management; conservation of tourism resources; case studies; field trips

required

ITH0102  piiAamsunsnisvisailealne 3(2-2-5)
Geography of Thai Tourism
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Geography of Thai Tourism; importance and relationship of geography to
tourism; components and resources of urban and eco-spatial tourism; identity structure
and distinctive identity of tourist attractions; factors and patterns of tourism; impacts

from tourist attractions; ecotourism tourism management for sustainability; application of

geographic tools for tourism; case studies; field trips required
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ITHO103  udlAAmANNaITN 3(2-2-5)
Professional Tourist Guides
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Definition and importance of tourist guides; roles, duties, necessary
personality and ethics; information on Thai and local history, arts and culture;
knowledge related to tour guide work such as Tourism Business and Guide Act;
immigration; currency exchange; passports and travel documents; checkmark stamps;

customs formalities; safety principles and first-aids; interpretation or tour narration;

practical training

ITHO104  MIINUHULATNNTIANITTTARULTEN 3(1-4-5)
Tour Planning and Tour Business Management
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Jion wihikagesduszneumsaiiunugsiatiiien ssduszneuddnlunisnuudninien
lulssmeauazinasema nsdmaduniafioruaundsiondies nsdnsenisendie
N139uNUNTFUYTENIM NMsAwINsuukasNanils n153nn1saman Jeywilunisdanis
Wzl LY An1sEnUfUR

Meaning, importance, and history of the tourism business; planning for
setting up a tourism business; duties and components of tourism business operations;
important elements in planning tours both domestically and abroad; surveying routes to
determine tourist attractions; arranging travel programs; planning budsets; calculating
costs and profits; quality management; management problems and solutions; practical

training
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ITHO105 UUZNISANNIAT 3(1-4-5)

Restaurant Service
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Meaning, type, patterns and attributes of restaurant; procedures and
operations; organizational structure, positions and responsibilities, personnel
management, staff qualifications, manners and ethics; financial management, food and
beverage menu design; business analysis, trends, opportunities, marketing planning;
kitchen design; principles of sanitation and safety; environmental friendly management;
related laws; quality management; management problems and solutions; applying of
information technology for restaurant service; field trips and project-based learning

required

ITHO106  AS2LazN1sUSTNaUDINIg 3(1-4-5)

Kitchen and Cooking
ANUYNY Usztan JULUY 29AUTENAUVDIASILAZN1TUTENOUDINIS NUNTAAIY
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Meaning, type, patterns and attributes of kitchens and cooking; duties and
responsibilities; ethics; kitchen equipment; safety; purchasing; preparing raw materials;
methods and steps for preparing hot and cold kitchen; western food; storing cooked

food; determining sales prices; practical training and project-based learning required
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MLO0953 Tadafnddmiunisdafanssufing dunuinis uazmsvieaiien 3(2-2-5)
Sport Recreation and Tourism for Logistics
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Resource mobility planning; manpower planning; project management;

demand and supply forecasting; activity priority; time scheduling planning; coordination;

the evaluation and activity report

MFB1514 n1ssanIsnuuinsdnides 3(2-2-5)

Catering Service Management
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Principle of catering service; arranging catering menu; arranging food and
beverage in banquets; food quantity calculation and control for banquets; arrangement
and decoration of the dining table; tools and equipment for banquets; organize and
planning the banquets; budget management; cost and profit calculation; method of
service; pattern of international food service; serving etiquette; dining etiquette; food
quality control in banquets; consumer behavior; problem solving technique for
consumer; using psychology and human relations in banquet management; preparation
of relevant operations reports and field trip in the real workplace either domestic or

international
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IHC0103  AM5UINSHBINA LTSI IUKAZIZDA TRy 3(2-2-5)
Housekeeping Service in Hotel and Cruise
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Management structure and responsibility of the housekeeping department;

qualifications and personality of housekeeping staff; departmental operations planning;

principles and procedures of cleaning; use and storage of tools and equipment
management; staff management; uniforms laundry management; hotel decoration and
security in housekeeping department; cost control and budgeting of the housekeeping

department
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IHC0107  avsvansdauntlulsssunazisod gy 3(1-4-5)

Front Office Management in Hotel and Cruise
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Roles and important; structure of front office department; positions and
responsibilities; qualifications of front staff; standard operating procedures of front office
services; informative technology for front office; front office operations such as making
reservation, room assignment, registration, cashier, customer services, billing, check out
and co-operate with other department; safety, planning and revenue management;

problems solving in different situations
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IHC0204  nNSWAATENAY 3(2-2-5)
Bartending
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Knowledge of types and styles of beverage service and mixology; structure,

duties and responsibilities; cost control; pricing; laws and regulations related to

beverages;, employee qualifications; equipment used for mixing beverages; equipment
and standard beverage recipes; development and creation of beverage recipes; the art
of mixing beverages for entertainment to customers and developing and creating
beverage recipes; bar preparation; equipments in the bar; procedures of bar operations

and services; safety and hygiene for bar operation

IHC0205  Avuiuazn1suinislal 3(2-2-5)

Wine Knowledge and Service
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History of wine; types of wine; the source and the production; wine storage
for different types of wine; reading the label; method and procedure of wine bottle
opening; method of wine tasting and drinking such as different types of wine suite with
different types of food; types of wine glasses; principles and procedures of effective

wine services at an international standard
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5.2.2.2 331
1) g lnnrsianisladand
1.1) e ndany MU 9 UL
MLO0922 msianisadsduduazaudnszatefudi 3(2-2-5)
Warehouse Management and Distribution Center
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Warehouse operation process; roles of warehouse in each categories;
location selection and layout design; product types and product counting units; tools
and storage equipment; packaging and material handling; database system; software for
warehouse management and distribution center; warehouse automation; assets
valuation analysis and cost management; policy; quality system; standard of
performance; organization structure; career development in warehouse and distribution
center; occupational heath and safety management; key performance indicator and
concept of improvement; warehouse management and distribution center strategy; case

studies that related to warehouse management and distribution center in Suratthani
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MLO0927 ms3an1sudingsaan 3(3-0-6)

Import and Export Management
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Import-export process; the development of international trade policy;
organization roles that related to import-export; communication database and related
document to import-export; customs tariff; the calculation of customs tax; customs law
and others laws that related to import-export; bonded warehouse; tax incentives,
special economic zone; electronic customs system; data linkage system between
government agencies and business sector for import - export, modes of transport and
packaging for import-export; international trade conditions; import-export cost;
incoterms; international payments methods; safety methods for product movement
according to Authorized Economic Operator (AEO); human resource and occupations for

import-export
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MLO0929 wialulagfdviad1usunisaanisladanng 3(2-2-5)

Digital Technology for Logistics Management
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Elements of technology, hardware, software, database, network structure
and related stakeholders; technology selection criteria; Transport Management System
(TMS); material handling technology; electronic purchasing; Warehouse Management
System (WMS); inventory management system; Customs Electronics System (E-customs);
identification technology (Barcode, RFID); software for operational assessment and
analysis; Enterprise Resource Planning (ERP); online meeting software; automation

system; cost analysis, quality and international standard system for assessment
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MLO0909  m1sianisladafnduazlgauniu 3(3-0-6)

Logistics and Supply Chain Management
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Concepts, theories, principles, manage production and operations; plan,
analyze, control, assessment, performance measurement in the logistics activities and
supply chain; location selection; import-export management; management information
technology systems; logistics; supplychain; logistics organization structure; good
corporate governance guidelines; international standard system; managing relationships
in the supply chain; building competitive capability and responding to sustainable

development in response to the current situation
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Purchasing and Procurement Management
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Procurement process; policy; concept; source of purchasing; roles and
responsibility of stakeholders; procurement methods; types of procurement; documents,
contacts, agreement and conditions; negotiation; cost management and payments
methods for procurement; evaluation to select a suppliers and relationship
management with a supply chain member; the standard and quality of procurement;

moral; ethical governance for an excellent procurement; information technology and

electronic procurement software; procurement strategies
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Inventory Management
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Role and importance; concept and technique that related to the supply
chain inventory; the structure of inventory management; the classification of inventory;
demand forecasting; planning; cost reduction management; technique to control carrying
cost; cost analysis and economic order quantity; Activity Base Costing Analysis (ABC);
Material Resource Planning (MRP); the performance measurement, ethical for inventory

management; software and technology and strategic planning for inventory management

MLO0931 ladadnduazldauniudanagns 3(3-0-6)
Strategic Logistics and Supply Chain
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Concept and theory strategy; policy analysis; planning, control, problem
solving analysis and operation standard in logistics activities; relationship management in
a supply chain; joint planning; communication; risk management; ethical and corporate
governance; establishing trade affairs; human resource strategy for competitive

advantage; economic trade changing conditions in a supply chain
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2) Fplnguanuazlayuinig

2.1) NI NUA Y U 9 NUIWAR
MHA1601 N183N1ALAZETIINGNUBIAUFIMTUFUAINLALAIINY 3(3-0-6)

Introduction to Anatomy and Physiology For Health and Aesthetic

arudidosiunnieiniauazaisive1vosmywd mdwianiznng lassadiouay
wifivosszuuse 9 vessenie szuunduilesyuulnadeulafinuaziivdes ssuumela
FEUUNNLAUDIMNT TeuuduateUaane LLasisuuﬁuﬁuﬁ:LﬁdﬁﬂumiaLLanﬁtJmWLLasmmﬂm

Introduction to human anatomy and physiology; terminology; structure and
functions of various body systems muscular system; circulatory system; respiratory
system; gastrointestinal system; urinary system and reproductive system for healthcare

and aesthetic

MHA1602 N"308NANAINELNBFUATNLATAIUIY 3(2-2-5)
Exercise Activity for Health and Aesthetic
ﬂ’l’]ﬂJMiJ’]EJLLﬁSﬂ’J’W%Jﬁ’]ﬁ@GU@ﬂﬂ’]i@@ﬂﬁ’?’gﬂﬂ’]ﬁ A9NTIUNN1BLATNITLY %umau

MsUfiRRnssludinuszdnfutazowing Avnssunisiadouln nnsguaguaImaz AN

NSLESLES 19FUTTOAINNINY ﬁﬂﬂﬁimﬁﬁﬂl‘ﬂ‘a AWIEINga AANTIUNITEDAN18INIY AANTTU

Tunuins wagianssunsiadeulmmianiedu 9 fiAedos
Definitions and importance of exercise; physical and mental activity; steps in

activity performance both in everyday and leisure time; practicing physical activities;

health and aesthetic; strengthening physical fitness; Thai and international sports

including physical exercise; recreation activities and other relevant physical activities
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MHA1603  TnasuIn1sdnsun1saLasiEg unInLaANNY 3(2-2-5)
Nutrition for Health and Aesthetic Promotion
ANUMLELAEANUAIAYVILATUINITHBNILFUANKALANUNY AIUABINTT

NAUUALANT01MT NM3UTEHUAElATEINTS Tnvwinsludesng 9 anennlavuinis nsid

911157280 T8hATNANAMIETN 01115 wuIAnTwateluA I ulATUINITNTZUIUNITNIY

lowuins wazmsihlulfifledaaugunmiazarmany Andfiansiilavuinisdaasugunm

LaEAINUIY
Definitions and importance of nutrition on health and aesthetic; energy and

nutrient requirements; nutritional status assessment; nutrition in different ages;

malnutrition; application of an anti- ageing food and dietary supplements; contemporary
concepts of innovative food processes and their application for health and aesthetic
promotion; practical training in application of nutrition for health and aesthetic

promotion

2.2) wedwiniden ldtfesndt 9 whein Teeidenanseideluil
MHA1624  n15UsEAUEUNN 3(2-2-5)
Health Insurance
ﬁm:uLLawé'ﬂmiﬁLﬁm%aﬁmwuqmmw UIZLANUDITLUUAUNIN TEUUFUNIN
YaslveiazsrvuUssivavninvedlng lassadsvasssuulseiuguamluningiy laseasna
BIANTVBITLUUUTEAUGUAM JULUUNITIANITANUNITAGIVOI58 UUUTEAUAUAIN UAZUNUIN
vaanaenyulusrUUUTEiUauNIMYaIsIUIa kasn1sEnUfURNsdnviurunsUsEiuaunIw
Definitions and principles related to the health system; type of health
system; Thai health system and the Thai health insurance system; an overview of
structure of the health insurance system; organizational structure of the health insurance
system; financial management model of the health insurance system; and role of the
private sector in the government health insurance system; practical training in preparing

a health insurance plan
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MHA1626 n1sian1sladaindnisusnislundiinguninuazaauy 3(2-2-5)
Service Logistics Management in Health and Aesthetic Clinics
WUIRALAZNENNITUTNITHAZNITIANITLATARNENITUTNIT N199DNULUUNITUTNNS

N1399N15A7 N1399N15578L0 N1IAVANAMNIMNITUINIT NMTianan1sUfURL nsUszendly

nannistadanndusnislueddinaunmuazanuay Inujianisnisinnistadaindnisuinisiu

ARTNEUNNLALAILIN
Concepts and principles of service and service logistics management; service

design; queuing; revenue management; service quality; performance measurement; the

application of logistics principles in health and aesthetic clinics; practical training in

service logistics management in health and aesthetic clinics

MHA1627  n1539AN15UIANTINAUAILAZUINITNINGINATATIUNLIUIALAZAUNN 3(2-2-5)
Product and Service Innovation Management for Health Care Facility
and Aesthetic Business
LuIAALAZITNITIANITUIRNITTAUA Az UTNSTuanIewInaaulagdu n1s

gaNuUVBIANISHAzIAS oo muIBdn1sfiisadestuanusuiinveusedeay Bn15danas

AuAnaT1easIA nszuunssuneliAnauAnaisasAnduaiuatuayliAauinn sl

WiamulsdvBravesgsivaniungiatazsianuny BnfiRnisnsdanisuinnssuaud

WATUINITNNGINIFUNE VR
Concepts and methods for managing product and service innovation in the

current environment; organizational design and organizational development tools

related to social responsibility; creativity management; the process of generating creative
ideas to promote and encourage innovation to increase the effectiveness of the
healthcare and aesthetic businesses; practical training in managing innovative products

and services in the health care facility and aesthetic business
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MHA1628 A15IANSIINIARINGUAIWLNOH B FUFUAWE G0 3(2-2-5)
Healthcare Resort Business Management for Elderly Health Promotion
N139AN13 N15AHTUYN N1IANINTTUVRIFINITADINAUN N TNFRAARBITUNIS

Y a 1

Vo luN1TasINESNgUAIMVDINEIDNE LEUAINTTUNTANATUAUN N {E9018TId0nARDINY

9

a wva [ a

ﬂgwmaﬁLﬁaﬁaqﬁ’uamu@,l@égjamq AnUjtAnisnisdanisgsfaiaeviilodaaiugunim

Management, operations, activities of health and wellness resort business
that is in line with tourism in promoting health and wellness of the elderly; focusing on
health and wellness activities compliance with laws relating to nursing homes for the
elderly; practical training in healthcare resort business management for elderly health

promotion

5.2.3 NN WIA1UTENA U 9 wEnn
Tnglitind@nwdoniFounguawilaniwmis uaznguivnwilnedenseuldaneindne,
YR
IABO101  mwnIulesdu 3(2-2-5)

Basic Chinese

Tassadauazndnbennsalilesiuresnviiu snus svuuides ssuuvthes dw
wazdunludIinlszdnTu Bnnsils mMsye n15970 warn1sWsY

This course focuses on basic grammatical structures and principles of
Chinese; alphabets, sound systems, phonics, vocabulary and expressions in daily life;

practices of listening, speaking, reading and writing skills
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ITHO201  anw"3wienisdeans 3(2-2-5)
Chinese for Communication
nsaununwIuiiefnsedeasiuyaraduluaniunisaifiniatu wu nnsuen

e Msvendume Msteves Wud whulninuenisits WA 81U waziliey 1u55ﬁuﬁgﬂ%u
Chinese conversation to communicate with others in a wider range of

situations such as telling the time, giving directions and shopping; focusing on practicing

listening, speaking, reading and writing skills at a higher level

ITH0202  anwn3wiensvieafisauazuinig 3(2-2-5)
Chinese for Tourism and Hospitality
nsaunuintwIuluaniunisafiisrfunuiiunisie uiieawazu3nis n1s

Fousutinvieaiiien nsliteyauntnvienilsn nsliuinisilsausy $uemns wavauudu
Chinese conversation in tourism and hospitality-related situations;

welcoming tourists; giving information to tourists and services at hotels, restaurants and

airports

1AB0104  mwrdiuiasdu 3(2-2-5)
Basic Japanese
Tnssadauazndnbiensalidosiuvesnmdiu Snus seuniBies szuumiee
Anvikarduinluginusydriu Bnn1sils msye 115871 waen1s ey
This course focuses on basic grammatical structures and principles of

Japanese; alphabets, sound systems, phonics, vocabulary and expressions in daily life;

practices of listening, speaking, reading and writing skills
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THO211  awadiuilensiesns 3(2-2-5)
Japanese for Communication
ﬂﬂiauwmmmzﬁﬂmﬁaamaﬁlamiﬁuqﬂﬂaguiuamuﬂﬁaﬂﬁﬂfwﬁu WU N5

venia Msvandume Msderes iudy wiulndnwenisile wa 81w wendeu Tussduiigaty
Japanese conversation to communicate with others in a wider range of

situations such as telling the time, giving directions, and shopping; focusing on practicing

listening, speaking, reading and writing skills at a higher level

THO212  awadiduiilenisvieaiieduasuinig 3(2-2-5)
Japanese for Tourism and Hospitality
miau‘wmmmzﬁﬂﬂuamumszﬁﬁLﬁ'mﬁ’mmﬁmﬂﬂiviadl,ﬁml,l,aw?mi n13

Fousutinvieaiien nsliteyauntnvieuisy nsliuinisilsausy $uemns wagauudu
Japanese conversation in tourism and hospitality-related situations;

welcoming tourists, giving information to tourists and services at hotels, restaurants and

airports

IABO107  AMWININAUBIAU 3(2-2-5)
Basic Korean

Tnssadawasndnlonsalidedurenwinvma $nus szuuides ssuunmae
Anvikarduinluginusydriu Bnn1sils msye 115871 waen1s ey

This course focuses on basic grammatical structures and principles of
Korean; alphabets, sound systems, phonics, vocabulary and expressions in daily life;

practices of listening, speaking, reading and writing skills



68

THO221  anwwnwALNeNsasNS 3(2-2-5)
Korean for Communication
nsaunuAwLAnafieAaedeansiuyaaaduluaniunisalfinedu iwu nns

venia Msvandume Msderes iudy wiulndnwenisile wa 81w wendeu Tussduiigaty
Korean conversation to communicate with others in a wider range of

situations, such as telling the time, giving directions, and shopping; focusing on practicing

listening, speaking, reading, and writing skills at a higher level

ITHO222  mwwnviieviasdieauazusnis 3(2-2-5)
Korean for Tourism and Hospitality
ANTAUNUIAINMELEAO LN ST BI UG UNIS e TlBawaz U3 NS 113

Fousutinvieaiiien nsliteyauntnvienilsn nsliuinisilsausy $uemns wavauudu
Korean conversation in tourism and hospitality-related situations; welcoming

tourists, giving information to tourists and services at hotels, restaurants and airports

IABO110  AmweasiusUaedu 3(2-2-5)

Basic German

lassasanasnanhs1nsall o sAuYeInNIwIe0 T 9NYT SYUULEES SEUURUILAT
o/ 3 ] aa o W =2 U IS
Aniazduuludinused1iu Annisile NITRA NITDIU LASNITWYY

This course focuses on basic grammatical structures and principles of
German; alphabets, sound systems, phonics, vocabulary and expressions in daily life;

practices of listening, speaking, reading, and writing skills
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THO231  anwwwasiuiientsdeans 3(2-2-5)
German for Communication
nsaunnwLeesiufiofaredoastuyanaduluaniunisaifiniely wu ms

venia Msvandume Msderes iudy wiulndnwenisile wa 81w wendeu Tussduiigaty
German conversation to communicate with others in a wider range of

situations such as telling the time, giving directions, and shopping, focusing on practicing

listening, speaking, reading, and writing skills at a higher level

ITH0232  mwwasiulilenisvieailsawasuinig 3(2-2-5)
German for Tourism and Hospitality
msaunnegesiuluanunisaififeafunudiuniseafiswazuinig s

Fousutinvieaiiien nsliteyauntnvienilsn nsliuinisilsausy $uemns wavauudu
German conversation in  tourism and hospitality-related situations;

welcoming tourists, giving information to tourists, and services at hotels, restaurants and

airports

IABO113  niwnSuAdUaeRu 3(2-2-5)

Basic French

1A5985 1982 AN RE1NS AL UDIALYRIN S LAE DNYT STUULELY SEUUNUILA
% '3 o aa o == 1 a
AnvwazduiuluTdinuseaniu Hanisile NITRA NITDIU LAENITWYY

This course focuses on basic grammatical structures and principles of
French; alphabets, sound systems, phonics, vocabulary and expressions in daily life;

practices of listening, speaking, reading, and writing skills
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THO241  anwnelSuAaiiNen1saasns 3(2-2-5)
French for Communication
ﬂ’liﬁuwuqm‘mN%J\‘iLﬂaLﬁaamﬁiaﬁam‘JﬁJU‘lgﬂﬂaﬁlﬂuamumiiﬁﬁﬂ%’wﬁu LU NS

venia Msvandume Msderes iudy wiulndnwenisile wa 81w wendeu Tussduiigaty
French conversation to communicate with others in a wider range of

situations such as telling the time, giving directions, and shopping; focusing on practicing

listening, speaking, reading and writing skills at a higher level

THO242  mwelSaraiiansviasfieauazusnis 3(2-2-5)
French for Tourism and Hospitality
msaunuin e suaaluaounsaifiieatunuiunisiesfisaaruinig n1s
Fousutinvieaiiien nsliteyauntnvienilsn nsliuinisilsausy $uemns wavauudu
French conversation in tourism and hospitality-related situations; welcoming

tourists, giving information to tourists and services at hotels, restaurants and airports

IABO116  muniaielasdu 3(2-2-5)

Basic Russian

Tnssadrauazndnbionsalidosduvasniundade Snvs ssuuides szuumiae
Anvikardunludinusedriu 1nn1sils mswa 115871 wan15 ey

This course focuses on basic grammatical structures and principles of Russia;
alphabets, sound systems, phonics, vocabulary and expressions in daily life; practices of

listening, speaking, reading and writing skills
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ITHO251  mwniadeiienisieans 3(2-2-5)
Russian for Communication
nsaunu M adeiiiefnsodomstuyanaduluaniunisaifin1edu wu nns
venia Msvandume Msderes iudy wiulndnwenisile wa 81w wendeu Tussduiigaty
Russian conversation to communicate with others in a wider range of
situations such as telling the time, giving directions and shopping; focusing on practicing

listening, speaking, reading and writing skills at a higher level

TH0252  awrialeiiansvieaiisauazuinis 3(2-2-5)
Russian for Tourism and Hospitality
msaunwsadeluaounisaiifeatunudunvesiisauasuinng nsdeusy

thvioadlen nisliteyaurtdnvieadion nsliuinsilsausy $uemmns wavauudy
Russian conversation in tourism and hospitality-related situations;

welcoming tourists, giving information to tourists and services at hotels, restaurants and

airports

ITHO261  AwuangLUadu 3(2-2-5)

Basic Malay

lasainsuaznanlignIaliUe WureIn1¥INaTy 8nus sEUULEEY SYUUNLILA
o/ 6 ] aa o W =2 U IS
Anazdunulutinuszdriu Aansi NITRA NITDIU LAENITWYY

This course focuses on basic grammatical structures and principles of Malay;
alphabets, sound systems, phonics, vocabulary and expressions in daily life; practices of

listening, speaking, reading and writing skills
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ITH0262 mmumglﬁamiﬁami 3(2-2-5)
Malay for Communication
miauwmmmmmgLﬁ’e)amGi’e)?iamiﬁuqﬂﬂagusluamuﬂﬁiﬁﬁﬂﬁwﬁu WU AT

venia Msvandume Msderes iudy wiulndnwenisile wa 81w wendeu Tussduiigaty
Malay conversation to communicate with others in a wider range of

situations such as telling the time, giving directions, and shopping, focusing on practicing

listening, speaking, reading and writing skills at a higher level

ITH0263 mmumgLﬁamiviauﬁﬂmazu%ms 3(2-2-5)
Malay for Tourism and Hospitality
miauwmmmmmgiuamumiaiﬁLﬁmﬁ’umué’mmiﬂaqﬁimuaw%mi n19

Fousutinvieaiiien nsliteyauntnvienilsn nsliuinisilsausy $uemns wavauudu
Malay conversation in tourism and hospitality-related situations; welcoming

tourists, giving information to tourists and services at hotels, restaurants and airports

THO271  awnineosdu 3(2-2-5)

Basic Thai

Tnssadranasndnhensalidesduresniwlng §nws szuuides szuuntem
AnvinardruinludiInusea1Tu Hnnisis NN A 11587u wazn1sBeuiiionisdeansly
TinUszaniu

This course focuses on basic grammatical structures and principles of Thai;
alphabets, sound systems, phonics, vocabulary and expressions in daily life; practices of

listening, speaking, reading and writing for everyday communication
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ITHO272  awnlnewenisdesasnegsia 3(2-2-5)
Thai for Business Communication
anwurvaIN WINen1gIna Minven1slinwlnglunisdeans Mesunisila n1s

WA N1581Y WALNISWY IANUITIND N15TANLENEITNITUTEYN N1INTNLUUNBTY N3

Y 9

a |

Ansedeansniegsia Malnsndesomsgsia mslawanuazUssnduiudnnagsia
Characteristics of Thai language in business; skills in using Thai to

communicate in listening, speaking, reading and writing; business letters; preparing

meeting documents; filling out forms; business communications; business negotiations;

business advertising and public relations

THO273  mwilneiamsviasfiauazudnis 3(2-2-5)
Thai for Tourism and Hospitality
Asaunuinwbngluaaunisaliisafuaudiunisvewiisauasuinis n1s

Fousuinvioaiien ﬂ']ﬂﬁ%’aagaufiﬁ'ﬂviauﬁm msliusnsiilsausy $uemns wavawudu
Thai conversation in tourism and hospitality-related situations; welcoming

tourists, giving information to tourists and services at hotels, restaurants and airports

5.2.4 ngudvuassuannafineuwazaunafnen 31U 7 wilein
ITHO301  NISLAREUERNIANYA 1(45)

Cooperative Education Preparation

M&NNTS WUIAA waENSTUINTTRIanRafnY selsudetefuiiiendes mmﬁ
fugunasmedalunisatasnuendn mmiﬁyugmiumiﬂﬁﬁamu nsADm LAY oELWLS
N1sAAILIYAGNAIN SEUUNIsUSMsAan nluan uYsEnaun1s Wwadan1sulaus n15aeu
897U

Principal, concepts and process of cooperative education; regulation related
to cooperative education and technics for career application; fundamental knowledge
for working; communication and human relations; personality development; quality

management in entrepreneurs; technics for presentation and writing report
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ITHO302  @vinafnw 6(560)
Cooperative Education
msUfdRnuataateuniaduninimuluaniulsznounisiiinisaiueu

Aedostvanudvidnwegiduszosnaregatdesnin 16 @awiseides thanwidesiuns

ausIsBUAMUNSounoulUUURMuaniafinel fewinsieaunani1sujuRcuania way

dnauenaulun1sdunusyniedndne 8191387USn s mien19158ima ndnadedu

URURMULE?

Working as an employee in a corporation related to educational field for at
least consecutive 16 weeks; students must pass training cooperative education
preparation; making the report of cooperative education results as well as reflect the
cooperative education performance between students; supervisors and teachers after

the cooperative education

5.3 BUINIYLADNLET
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6.1 NUINIVIARNYINILU
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nadwsnsSeudiinaviemanadvdneialy AN3 inwe REILERH AnwaizyAAa
PLOs 1 Anwdlymveiaunnulaeysannismansang q uagn1sAnegradussuy °
PLOs 2 Aomsruguuuuiivanvanglsognsmnzauiunguyana wazanunisel [
PLOs 3 lHinalulaBuazdenivianeedivinsiu ° °
PLOs 4 fanansisais \unailiesiduuiuasiinuavesdany ° °
PLOs 5 1§ Swiwiunsiddeundas uaginnnnuiesedismeiiles [
6.2 VUINIYNANE
nadwsn1sGeusianavisuamuinivanis A3 inwe 35554 AnwaryAAa

PLOs 1 finufuaziiilauunansunisdnnismseaiiswazuinmsuugugitiyaviesiu waeilnadnvas
wngauduinuinismensvieailen * °

Sub PLOs 1.1 anansasduisuazaneneauuddnlunisinnisnisvieuiisanasudnsuugiugidayan
vipady °

Sub PLOs 1.2 anansnuandeandsnadnuasivangautunaduinuinismenisvioaden [
PLOs 2 ansnsaldmnuiuazinuzlunisdanismsvioadisanazuinsuugiugitaygviosiu ° [ °

Sub PLOs 2.1 gnansaldannuiiasinuelunsujifnuuinisasenuaniunised ° [

Sub PLOs 2.2 awnsaldmulunisuimsianisuasudlatagmilunisdanmsmsvesiisanazuinsuu

o ° ° °

Frunilaaviesdiu
PLOs 3 aunsntaszsiuuiliiuazanuiululimgsiiesiisariinaitenisdadulanagsia ° ° [

Sub PLOs 3.1 anunsaldnszuiuniswazisnisidelunisAumanvsvesdymuasinmseianiunisal o
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HagWSNsISEuiNAAnIIvamuIadIvIanIg
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Sub PLOs 3.2 anansaldvinweisduaszilunisausiuziuimisiunisiauinazialateym

PLOs 4 @315098nLkUUUINSHazUSTaunsainienIsie g Ilagusnis

Sub PLOs 4.1 @313008NkUUNTEUIUNITUINI SRS UNG AN TINLAZAINABINISVBIRTUUTNNT

Sub PLOs 4.2 anunsaldnineinsnisvieaiisanazgidyayiviesdulunisasrielszaunisainianig

VDAY ILATUSNT

PLOs 5 #Rnus55u 9385550 And1in 9559105504398 wazAnuiuiinveusednulunisufufaumunis

ViouNgMaruINITUUFIUYeIANEIEY

Sub PLOs 5.1 @13150Uf U N1 UTUNvegsnanieAusuinveusionufilasutounnauasdl

Indrfinlunisusans

Sub PLOs 5.2 @nansaldvanauessu 9385953 93581055039 wazvinwedwmulunisufinnu

PLOs 6 ansnsaldnwisnaseinalunisuguRnuaiunisvesiieiwasuinig

Sub PLOs 6.1 gnansaldnwisinsdsemealunisile wa 814 Weu suaaiunisel

Sub PLOs 6.2 @snsaldniwiarsusemnalunisuiiauolas @onunungn1enisie g ilags usnig

a wva 1% '

PLOs 7 anunsabdmaluladfdvialunisujiRnuaiiunisvisaiieinazuinis

o

Sub PLOs 7.1 a@unsaldmalulagfdvaluniseuain diaus wazdaans

Sub PLOs 7.2 @nansaldiveluladfdvia Wsunsudsagy wazuwannesuadialunisufifau




7. aAnuauleesEndnese v lunuindglenzAuRaansn1siseuiNAAnivamangns (PLOs)

7

Naé'wémil,'%auiﬁmw%’wawé’ngm (PLOSs) yinwe | Yinwe
SHEIY T niaefin Ml | e
PLOs 1 PLOs 2 PLOs 3 PLOs 4 PLOs 5 PLOs 6 PLOs 7 (Generic | (specific
Skill) Skil)
THO001 | 3sdnenmsusnsiiionisvioaiien 3(3-0-6) U Ap An AF Ap /
THO002 | Msdnmismsvieadioalneyumuuugugiitymn 3(1-4-5) u Ap An E C /
Viosdu
ITHO003 mi%’mmiﬁjﬁaﬂ’ﬁvimt.ﬁ&ml.azv%mi 3(1-4-5) U An Ap /
ITHO004 WqﬁﬂsiuﬁfﬂviaaLﬁamazmsaamwuﬂizaumizﬂ 3(1-4-5) u Ap An P AF /
nsveafisazusnis
TH0005 | weluladfavariienssanisnisvieadioanazuinis 3(2-2-5) u Ap An E C /
ITHO006 | 933ENUTTUMMALNMINETIRANTTYIBTLMALUTNNS 3(3-0-6) v AF /
ITHO007 mmﬂmﬂ‘muﬁisulwaLLazqﬁ{]@mwﬁaaﬁuLﬁami 3(2-2-5) U E An AF c /
Vioadien
ITHO008 | RaUsn1sdeAINumueINIsieafisnazusnis 3(2-2-5) u Ap An C An /
ITHO009 | MsdmnIssveadisnmanzianazaneils 3(1-4-5) U Ap An AF @ /
THO010 | N1sdmnIeIMshasiA3eshuiionisviesdivanas 3(1-4-5) u Ap P /
UINg
THOO11 | MIMSMALLAZANITRAILIN S Tieageddu 3(1-4-5) U c An c AF c /
ITH0012 mmé’mqmﬁmﬁmﬁamﬁviw;ﬁmLLaw'%mi 3(3-0-6) u Ap Ap c Ap /
TH0013 | nwidanguiitonsufiRsusumsvioadienay 3(3-0-6) v An P E /



Tuangkarn

Tuangkarn
3(2-2-5)
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nadwsn1sBeuiiiaavisvewméngas (PLOS) Vinwe | vinwe

FWEIV Foimn nigfin Ml | e

PLOs 1 PLOs 2 PLOs 3 PLOs 4 PLOs 5 PLOs 6 PLOs 7 (Generic | (Specific

Skily) Skily)
UIng
THO014 | nsAdeiasdumanisvieadionuazudnis 3(3-0-6) U Ap An AF E /
THO015 | dunuinisdanisnisviosilenuazu3nig 3(2-2-5) U Ap An C An /
IAB0002 aq(ﬂﬁ’mﬂiill'ﬂladLﬁa’JLLaxﬂ’]ﬁU%ﬂ’]i 3(3-0-6) U Ap An AF /
MMK0415 mimamLﬁaqmammiumiﬂamﬁmLLaw’%ﬂﬁ 3(2-2-5) U Ap An E c /
MHRO0718 msu%msw%wmmuuwsﬂuqmammsmﬁmL‘17'im 3(3-0-6) U An Ap /
MCA3014 | NM30BNLUUKALNITIANITBLTUIANIZNG 3(2-2-5) U P /
THO101 | w¥mennsnisvieadisalneuazendou 3(3-0-6) U An AF /
ITH0102 Qﬁmam‘mqmiviam.ﬁmim 3(2-2-5) U Ap An AF Ap Ap /
ITHO103 | sudiRwAniiaanTn 3(2-2-5) u Ap P Ap /
THO104 | MsMaunuLaznsdansgsRatiuien 3(1-4-5) u Ap E ¢ AF Ap /
ITHO105 | $1UUSANSARAIAIS 3(1-4-5) U U /
ITHO106 | A3uazn1suUsenaueInns 3(1-4-5) U Ap P /
MLO0953 | Tadafndd1nsun1s9nnanssuiunn dunuinis wag 3(2-2-5) u An Ap P /
nsvieadien

MFB1514 | nsdanisauuinisinibes 3(2-2-5) U Ap P /
IHC0103 | AsUSAIsTesintulsasuuazITad Ty 3(2-2-5) u Ap P /
IHC0107 | AsdnnsauntnlulsslsunazFod sy 3(1-4-5) U P /
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nadwsn1sBeuiiiaavisvewméngas (PLOS) Vinwe | vinwe

SHEIV Fow wuawnn Ml | e

PLOs 1 PLOs 2 PLOs 3 PLOs 4 PLOs 5 PLOs 6 PLOs 7 (Generic | (Specific

Skill) Skill)

IHC0204 | mswaaS Ry 3(2-2-5) u Ap An C An /
IHC0205 | anuswasn1suinisiay 3(2-2-5) U Ap An C An /
1ABO101 | nwn3urdesdu 3(2-2-5) u AF U /
TH0201 | nmwn3uliiennsdoans 3(2-2-5) u Ap AF Ap /
TH0202 | MwnFuiionisvieadieauazudnns 3(2-2-5) u Ap AF Ap /
IABO104 mmzﬁjﬁmﬁaaﬁu 3(2-2-5) u AF u /
THO211 | mwiduiilensieans 3(2-2-5) y Ap AF Ap /
THO212 | mwiduiilonisviendioauazuinis 3(2-2-5) U Ap AF Ap /
IABO107 | mwinwididosdu 3(2-2-5) U AF U /
TH0221 | awnnudifionisdeans 3(2-2-5) U Ap AF Ap /
TH0222 | awinvdifienisvieadiornazu3nis 3(2-2-5) U Ap AF Ap /
IAB0110 mmwaiﬁmﬁadﬁu 3(2-2-5) U AF u /
TH0231 | mwwesiuiiensdeans 3(2-2-5) u Ap AF Ap /
TH0232 | mMwwessfuiionsvieadieauazusnis 3(2-2-5) U Ap AF Ap /
IABO113 | nwirSamanioadiu 3(2-2-5) u AF u /
TH0241 | mw rSusaiiontsdeans 3(2-2-5) U Ap AF Ap /
TH0242 | mwrSamaiionisvieadisanazuinis 3(2-2-5) U Ap AF Ap /
IABO116 | mwnSadeileadiu 3(2-2-5) u AF u /
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nadwsn1sBeuiiiaavisvewméngas (PLOS) Vinwe | vinwe
SHEIV Fow wuawnn Ml | e
PLOs 1 PLOs 2 PLOs 3 PLOs 4 PLOs 5 PLOs 6 PLOs 7 (Generic | (Specific
Skill) Skill)
TH0251 | mwn¥adeifiensdoans 3(2-2-5) u Ap AF Ap /
TH0252 | awniadesienisvieniisnazudnng 3(2-2-5) U Ap AF Ap /
ITHO261 mwmmglﬁaaﬁu 3(2-2-5) u AF u /
TH0262 | Mwsangiilensiesans 3(2-2-5) v Ap AF Ap /
ITH0263 mwmmgLﬁaﬂ'ﬁviauﬁmuasu%mi 3(2-2-5) u Ap AF Ap /
TH0271 | mwlnedesdu 3(2-2-5) u AF u /
TH0272 | mwilmeifienisdeansynagsia 3(2-2-5) U Ap AF Ap /
TH0273 | awlnewiien1svieadienuazudnng 3(2-2-5) U Ap AF Ap /
ITHO301 | nswwssNannafne 1(45) u Ap An AF Ap E
ITHO302 | a@wdadnw) 6(650) u Ap E C AF Ap Ap
VEERT

1. waansn1siseusAaniavemangns (PLOs) 1udnuad Bloom’s Taxonomy 1ae8nus R = 115397 (Remembering), U = N5t (Understanding), Ap=n13Uszendld (Applying), An=n1534A51¢% (Analyzing), E

= AsUsElluNa (Evaluating), C = AMSE31955A (Creating), AF = InTdE (Affective) uag P = yinwefidy (Psychomotor)

2. fvnadnuazvestadinnumainsninious Wadomne (V) ssynaniadoudifly (Generic skil) vide nansdsudiawizanan (Specific Skil)
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wazgaAuITvIade1e 9 Tunnsedn

Aausavinbe

3. fuyweduiug waganunsninu

Siugdulead

#0ulAUNITYININITAINIAIVANUNTT
191U (Cooperative and Work

Integrated Education %38 CWIE)

4. fianunatuniswandean wagih
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HnlidauananuNAuAIIn8nUBIlY

VONER

5. H5ufeuity asaaan Wl Tmusssu
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1. UsgiliuainngfinssuvesdnAnyd
FEMINTINAINTTUAN 9 laeD19159
Jwmanazniynuiidesdudaiy
Usenaunns

2. Uszidiuannauiild Suneunngliivi
Lidnagifunuifsinionundulae
orsddmanazndneuidedusniy
Usgnaunis

3. Uszifiuannyananigueniidiu
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Anw
FuUN 3 | CWIE sUuuumausay | 1. ITHO003 Msdams | gsiadniieaiazusnisi 15 560 Falaw
AU gIfaMvieafe e Wnetatluniele
2 U315 3(1-4-5)
2. ITH0009 M3dAN1S
NSYiRANLIMNIMER
wazmeils 3(1-4-5)
3. ITHXXXX Loniden 1
3(X-X-X)
4. ITHXXXX Leniden 2
3(X-X-X)
5. ITHXXXX Leniden 3
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FuUN 4 | CWIE sUuvumausay | 1. [TH0002 Msdams | gsiadniieaiazusnisi 16 560 Fala
AU nsvieiienlagyuyuuy | Nertadunield
1 uniideygymiasdiu
3(1-4-5)
2. ITHO004 wANT5u
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1. ULUUYRINANEAS

1.1 UssLAnvamiangns
M MANgRTUSYEYINTNIINNG

a 1% ¥

L] nénansusaamsuuudmmvimidinnig
[] wéngnsuSayanimadvTnuseufinnsg

L] nénansusaamsuuuinmimadsdnmsoUidanas

1.2 nwn ey
L] wé’n@m%’mmiﬁﬂmL“‘ﬁJumwﬂwa

L] wénansdanisdnwduntwsnsUszine

M wingasinnisanwilunmwilveuazniwinsUseng (nMwdingy)

2. 5TUUNISIANTISANEN

2.1 33UU

84

|Z[ syuuninia lag 1 Ynisdnwuwvseanidu 2 anans@nwiund 1 anan1sanen

UnAdiszezandneludaenia 15 dlani

L szuvlasnin 1as 1 Unis@nwinusesnidu 3 aA1anisAneuna 1 naa

AsANYUNRLSTaznan@nulidseni 12 dlav

[1 szuvagsaia lae 1 UnisAnwiwdseanilu 4 aranisdnwidni 1 ae

nsAnwUnNAsisreznafnelitaenin 10 dan

[] ssuunisiSeunuuusga (Modular Systerm) Tae 1 Un1sdnwiudseoniy -

UBNA 53 — UBNANADANNENT
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2.2 msiansAneiningaiou
M finsdanns@nwininggieu $1uau 9 dUam Faudifeuiwey - iqungu
(raifulumunnuifiuseutesaunssunsUIMINangRs)
[ lifinsdans@newnnaggseu
2.3 msiguiRgmdenalussuunInig
JEtY

3. MSAUTUNITANEAS

3.1 9 - AT luNISAIUNISISgUNSEaaU

M ssuuviinma  mennsneit 1 ieuiiguiou - naney

ANANISANEIN 2 WhBUNgFRANEY — Hunay
ARATOU oUW — Uiy

V1 Tunarsiwnis

| usnansiwnig

3.2 STUUNISANYD

M wuutwsou

[ wuunmslnasnudedsiuidundn

[ wuumslnasiudounsnmuazideadudendn

[ wuunslnanaddnnsedndidudondn (E-Learning)

L wuumnslnamsdumesidn

M WUUYIUINITAUNTYI191U (Cooperative and Work Integrated Education :
CWIE) 3rN19138UHUUYTNINTAUMITVINY HIUNSIEUARUAUNTYINULUURENRETY (MiX)
o @01uUsznoun1sase Wuszezan 8 Whew lngluusasduaiasiinisSeumeanguiuazila
Tomdlsindnuldasvioudn (Reflection) W 9 2 Jusewiou ileilunsnszdulsidndnuiiia
nsrUIUMsAANUNILUTEAUNNTalue LY AT gitavuarHanseny Eeiliiuinvou

wavanusamguinliseuiunuiuldluaniunisalsiing q naeatasnisvinausely Nellnduly
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msviailulsausiiinasnddndnwian saelieuioulilunsiny
I§inety dedintiosas Tenafiavinauldwannvanstu

3. ﬂﬁﬂ%fué‘fﬂumiaauj'ﬁ'mﬁu@ﬁu (Interpersonal Skill)

4. pnueany ligaranisyinau

5. iAuARLuULlUMINe (Can do attitude)

6. NnwrAuaISAUNA Fo wazwmalulad (Information Media and

Technology Skills) wag Computer Skill ﬁugm 1 Excel




194

vy Y 1 = s
Qumulmmmawamangm

PLO1

PLO2

PLO3

PLO4

PLO5

PLO6

PLO7

7. anuganguuazn1sUTuda (Flexibility and Adaptability) son1s
WasuuUas sudadaveusoadnluounng

8. guAmnBiin (Physical health)

9. Msivinwerainuaty nsvinnulavainuane (Multi-skills)

10. msuAlelgmuaniznin (Problem-Solving Skills)

11. amsandmsundnnuialy wWufeatu Brand standard @
YagUuaziiuluy 1399909 Hygiene safety/ service protocol 13y
Covid-19 dwsuunaziuun lsausuld Application Tinwiingu Learning
on your own time Ineitfudsfiagyluldldase ldungud sauds on
the job training auuaun (13eulualrevinauliaie) 38 Online
training Mg desiusuiy q liwiuidosusilalnoanis udazudu
Hnoausuniuarmaulavesniineiu (Career path development plan)
WiolwlaTulugumisiigosnis

12. wWususulvnidnaudnladdn Luxury Service USN1ININT
nia vyl

13. 1lan15u3n1s# Over expectation wagdl Above and beyond
(Good service is not enough, we need great service) ng Customer
loyalty

14. TAUFTIUNITUSNITUDILARTUUTUA

vanewg Iiszy v ¥ee PLOs fidenadesiuidesien sius

€

NWEUSUVDIUUNG Lhas

Y

a

ANUARINSTRsERd ALY
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AMANUIN Y

o L% o

MIUEAINAENSNNTIREUSIERUNENGAT (PLOsS) i wWnSinde Minwende uay

4

ANNAY
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1. ANAIAAHDIYDINARNTNSISBUTTEAUNENGAT (PLOS) iU WnSee finweidy uaz
Iy
nagwsn1sSeuivomangns WNSNAY Minyzidy Iy
(PLOs) (Knowledge) ( Skilh (Attitude )
PLOs 1 daduuazidnlauudfia | K1 A31u3audd S 1mssui A1 ns3u3

A1UNITIANITNISU D WNYILAL

K 2 anustnla

Y

S 2 ATTYINHIULUY %58

Y

A 2 NMTNBUAUDY

Uimsuugugiitaaviesiu uas \ostiy
finaudnvazmunzandudnuinis

Mensvioadien

PLOs 2 anunsaldmnuiuasyinue | K 1 A31u3Aud S 1m33u3 A1 ms3u3

Tun1s9nnNIsNNSTIRRNeILaTUS AT

vuguiidayavieshiu

K 2 audnla
K 3 nsunanuslules

WJu

U

S 2 NSLINIULUU %99
LASBITLUY

S 3 MIMANUYNFBS

U

A 2 NIPBUEUBY

A 3 AnseAfiey

PLOs 3 @111503LAT 18Uy
wazAudululdmegsiavieadien

waruIN1sHeNTSiAARlan19gInAa

K 1 Auiad1udn

K 2 anudla

K 3 nsthausluly
W

K 4 AN5ARILATIEI

S 1mssui

S 2 NTLRMMULUY 1130
\3DsTULY

S 3 NMIMANILGNFDN
S 4 ANINTEDYN

PRIDLN

A1 nssu3
A 2 NSADUEUDY
A 3 nsiiaAfiey

A 4 N15INTEUY

PLOs 4 #13115088NWUUUINITHAY
Uszaunisalnienisvieaiienas

Usns

K 1 A3113A1%dn

K 2 auela

K 3 nsunauslules
Wu

K 4 n1sARIASIZA

K 5 NSdLAs19

1%

S 1533
S 2 NSLINMULUY %38
\n30stuuy

S 3 MIMANUYNFDS
S 4 N13NITNNDENS
Aowilos

S 5 nsnsevilaegns

a

Wusssuna

1%

A1 015303
A 2 MIRDUEUBY
A 3 msiinAtiy
A 4 N13IATTUU

A5 YAaNAm

PLOs 5 1A 5554 9585554
Ind1ln ATTUIVITUITN Lay
ANSURnTeuRadsANlunns
UFTReuiunivieaileanas

UINTUUTIUTVDIANUEIEY

K 1 Auindnudn

K 2 anudla

K 3 nsianusluls
1

K 4 n15AnIAsIEn

K 5 nsdaasizii

K 6 n1sUsEidiuan

£

S 1 n53u3
S 2 NSTIMULUY 138
\3osTIuY

S 3 MIMNANUYNFDS
S 4 ANINTEINDYN
oo

S 5 nsnseyilaegns

I3 a
LJUSITUYF

£

A1 m3dug
A 2 NMIRDUAUBS
A 3 mafaailey
A 4 N13IATTUU

A5 YANAN
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nagwsn1sSeuivomangns WNSNHY Vinuzidy Iy
(PLOs) (Knowledge) ( Skil) (Attitude )
PLOs 6 @unsaldniwisnsUsemea | K 1 A21u3A9030 S 1 A155U5 A1 A155u3

Tun1suuRnusIunIsisaied

LAZUSANS

K 2 @n3sanla
K 3 nsianusluls
WJu

K 5 N158LAIIEN

Y

S 2 NSTIAMULUY 138
\30sTIuY
S 3 MIMNANUYNFDI
S 4 ANINTEVNDYN
oo

S 5 nsnseyilaegns

I a
LWWUSITUB

Y

A 2 ANSRBUAUBS
A 3 nsiieAniey

A 4 N15INTTUY

PLOs 7 @unsaldwmaluladfava
lun1syfuRauaiunisvieaiied

Lazusng

K 1 A33A3dn

K 2 patila

K 3 nsthausluly
Hu

K 5 nsdaasizi

K 6 n1sUsgidiumn

S 1M33u3

S 2 NTLRMMULUY 1130
\3DsTILY

S 3 NMIMANILGNFDN
S 4 ANINTEVNDYN
Rowlos

S 5 nMsnserlaegng

I a
LWUSITUTA
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aa o 04 a 4

18991

Knowledge / Skill / Attitude

ITHO001 3MINenisUSMTienITvioaTien 3(3-0-6)

K1,K2 K3, K4,K5K6,51,52,53,54,S5,
ALA2 A3 A4 A5

ITH0002 M3dnn1sNIsvieaiilasyuruuug Uil

Wosdu 3(1-4-5)

K1,K2, K3 K4,5S1,5S2,53,A1,A2,A3

ITHO003 N159ANTTININITHOUNLIMALUINNT  3(1-4-5)

K1,K2, K3, K4,5S1,5S2,S3,A1,A2,A3

ITHO004 WFRnssUTINYIaLNEIkaTNITOBNILUY

USLauNISaIN1SvIa g IkazusnIg 3(1-4-5)

K1,K2, K3, K4, K5 K6,51,52,53,54,S5,
AL A2, A3 A4 A5

ITHO005 wAlLlagRINANBN1TINNITNITVDATLILAY
Usns 3(2-2-5)

K1,K2,K3K4,51,52,S3,A1,A2,A3

ITHO006 ATTLIUTIULALNYMUNBTININTTHOUNE LAY

Usns 3(3-0-6)

K1,K2,K3,S1,52,A1,A2

ITH0007 wsanneimusssulnewas iy viodiuie

nsvieaiien 3(3-0-6)

K1,K2,K3 K4,5S1,5S2,S3,A1,A2,A3

ITHO008 AaUN15deAUNUNENIWIBUNEINATUTNNT
3(2-2-5)

K1,K2,K351,52,5S3,A1,A2, A3 A5

ITHOO009 ﬂ’]iﬁﬂﬂ’ﬁﬂﬁi‘ﬂlaﬂLﬁ&J’]V]’NV]%LﬁLLﬁS‘U’]EJEjﬂ
3(1-4-5)

K1,K2,K3,51,52,S3,A1,A2, A3

ITHO010 A1STANITIMNTHALLASDIAUNDNITD AN LAY

Usns 3(1-4-5)

K1,K2 K3, K4,51,52,53,A1,A2,A3

ITHOO11 A5 9MHULAENISHAININISYIDRNY 8819898 U

3(1-4-5)

K1,K2,K3S1,52,A1,A2

ITHO012 Mw8Ingulosruiensviosislazu3ng
3(3-0-6)

K1,K2, K3, K4, K5 K6,51,52,53,54,S5,
AL A2 A3 A4 A5

ITH0013 Aw1engwien 1sUJURNUMUNITHRLNE LAY
UINIS 3(3-0-6)

K1,K2,K3, K4, K5 K6,51,52,53,54,S5
AL A2, A3 A4 A5

ITHO014 N5t UBIAUININISNBUNLILALUS AT
3(3-0-6)

K1,K2 K3, K4,K5K6,51,52,S3,A1, A2
A3 A4

ITHOO15 &UNUNINIFIANITASNBUNLILALUSAT 3(2-2-5)

K1,K2, K3 K4, K5K6,51,52,S3,A1, A2
A3 A4

IABO002 QmamﬂﬁmiﬁmﬁmLLazmsU%mi 3(3-0-6)

K1,K2,K3,51,52,A1,A2

MMKO0415 ﬂ?im’ﬁ’]ﬂLﬁaQ@ﬁ’]ﬁﬂiillﬂ’]i‘ﬂlaﬂLﬁEJ’JLLEﬂE‘U%ﬂ’ﬁ

3(2-2-5)

K1,K2,K3,51,52,5S3,A1,A2, A3

MHRO718 M3UImsningnsuyuelugnamnssy

Wouiien 3(3-0-6)

K1,K2, K3 K4,5S1,5S2,5S3,A1,A2,A3
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187391

Knowledge / Skill / Attitude

MCA3014 N1598NLUUKAENITIANTBL TUANIENEY

K1,K2,K3, K4 K5 K6,51,52,53,54,S5

3(2-2-5) | A1,A2,A3 A4 A5

THO101 n¥wennsnisviesdisalveuazondeony  3(3-06) | K1,K2,K3,S1,S2, A1, A2

ITH0102 gi‘imamémmmauﬁmlma 3(2-2-5) | K1,K2,K3,K4,5S1,5S2,S3,A1,A2 A3

ITHO103 usinAmenTeanTn 3(2-2-5) | K1,K2,K3,K4,K5K6S1,52,53,54,S5,
A1L,A2, A3 A4 A5

ITHO104 miawLLmuLLazmﬁﬂmﬁﬁﬁﬁaﬁ%ﬁm 3(1-4-5) | K1,K2,K3, K4, K5K6,51,52,53,54,S5,
A1, A2 A3 AL A5

ITHO105 MIUUIAIANAIAT 3(1-4-5) | K1,K2,K3, K4, K5K6,51,52,53,54,55,
A1L,A2, A3 A4 A5

ITHO106 ASaLazN1SUsENaUaINIg 3(1-4-5) | K1,K2,K3,K4,S1,52,S3,A1,A2,A3

MLO0953 1a@Rnd@1nsun159nnanssunwl dunuins

Laznisvioadien 3(2-2-5)

K1,K2,K3S51,52,A1,A2

MFB1514 N153ANTISIIUUSNNSINLEE 3(2-2-5)

K1,K2, K3, K4, K5K6,51,52,53,54,55
AL A2 A3 A4 A5

IHC0103 nMsuUsnsreanlulsausulez3od19ey 3(2-2-5)

K1,K2 K3, K4,K5K6,51,52,53,54,S5,
ALAZ2 A3 A4 A5

IHC0107 nMsdanTsduntlulsausuiaziod sy

K1,K2, K3, K4, K5 K6,51,52,53,54,55,

3(1-45 | A1,A2,A3 A4 A5
IHC0204 A1SHALLASDIAY 3(225) | K1,K2,K3, K4 K5K6 51,52 53,5455,
A1LA2A3AGAS
IHC0205 AFuazn1TU3nslond 3(2-2-5) | K1,K2,K3,51,52,S3, A1, A2 A3 A5
IABO101 Aw3uibesdu 3(2-25) [ K1,K2,K3,51,52,53, A1, A2 A3 A4 A5
TH0201 nw13witenisdeans 3(2-2-5) | K1,K2,K3,51,52, 53, A1, A2 A3 Ad A5
TH0202 nwiduifienisvieadienuasu3nis 3225 | K1,K2,K3,S1,52,S3, A1, A2 A3 A4 A5
1AB0104 awduilasdu 3(2:2-5) | K1,K2,K3,51,52 S3, A1, A2 A3 Ad A5
ITH0211 Awnduiitennsdoans 3(225) | K1,K2,K3,51,52 S3, A1, A2 A3 Ad A5
TH0212 Mwnduiitensvieailennastdnis  3(2-2-5) | K1,K2,K3,51,52,S3,A1, A2, A3, A4 A5
IABO107 anwinmailosdu 3(2-2-5) | K1,K2,K3,51,52,53, A1, A2, A3 A4 A5
TH0221 Aw N udfien1saeans 3(2-25) | K1,K2,K3,S1,52 53 A1, A2 A3 A4 A5
TH0222 nwnnvdifienisvieadisnuasu3nis  3(225) | K1,K2,K3,S1,52,S3, A1, A2 A3 A4 A5
IABO110 mmwaiﬁuﬁmé}’u 3(2-2-5) | K1,K2,K3,51,S2,S3, A1,A2, A3 A4 A5
TH0231 nwneessiusiiontsdeans 3(225) | K1,K2,K3,51,52 S3, A1, A2 A3 Ad A5
TH0232 Awwassiuiionsvieadisiazusns 3(22-5) | K1, K2, K3,S1,52 53, A1, A2 A3, A4 A5

IABO113 nwnelSumailoadiu 3(2-2-5)

K1,K2,K3,51,52,S3,A1,A2, A3 A4 A5
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3787397 Knowledge / Skill / Attitude
TH0241 nw rSamaiansdeans 3(2-25) | K1,K2,K3,S1,52 53 A1, A2, A3 A4 A5
TH0242 nwlSumafionsvieafieawasudnis 3(2-2-5) | K1,K2,K3,S1,52,S3, A1, A2 A3 A4 A5
IABO116 Mwdadeiladu 3(2-2-5) | K1,K2,K3,51,52,S3 A1,A2 A3 Ad A5
TH0251 nwisadewiionsieans 3(2-2-5) | K1,K2,K3,51,52,S3,A1,A2 A3 Ad A5
TH0252 A iadeiiiomsvieadisiazudnis 3225 | K1,K2,K3,51,52, 53, A1, A2 A3, A4 A5
THO261 mwmmglﬁaqﬁu 3(2-2-5) | K1,K2,K3,51,52,53 A1,A2 A3 Ad A5
ITH0262 AwNangilensaoans 3(2-2-5) | K1,K2,K3,51,52,S3, A1,A2 A3, Ad A5
[TH0263 mwmmqLﬁaﬂ’ﬁviam,ﬁmuazu%mﬁ 3(2-2-5) | K1,K2,K3,51,S2,S3, A1,A2 A3 A4 A5
TH0271 mwlneidesdu 3(2-2-5) | K1,K2,K3,51,52,S3,A1,A2 A3 A4 A5
[THO272 m‘w*ﬂ,mLﬁ@ﬂﬂiﬁ@ﬁﬂiwﬂaqiﬁ% 3(2-2-5) | K1,K2,K3,S1,52,S3 A1,A2, A3 A4 A5
TH0273 mwilvesienisvioadionnazu3ng 3225 | K1,K2,K3,51,52, 53, A1, A2, A3 A4 A5
ITHO301 NSWSENaUAANE 1(45) | K1,K2,K3,K4,K5K6,51,52,53,54,S5,
A1,A2, A3 A0 A5
ITHO302 aniadn® 6(560) | K1,K2,K3 K4 K5 K6, 51,52,53,54,S5,

AL A2, A3 A4 A5
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1. Yayanaluvasnsuiulsmangns
nangnsAaumanstadin a1913¥1N153AN15A1570UNEIUATUINIT NANGNT
USudge w.A. 2567 USuussnnnangnsAauanansUudin §191391113590N158AA11MNT Y
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nangasuiuuse w.a. 2562

nangnsuTuuse w.a. 2567

BN

Yewdngns/auIv

melne : AadmansUadia a1v13vnis
IANNTRAENNTIUUTNNS

A19199N9% : Bachelor of Arts Program in

Hospitality Industry Management

Yewdingns/auIv

nwlne : ndngasfaumanstaudin
VNSNS aiisaaruinis
219199n9% : Bachelor of Arts Program in

Tourism and Hospitality

YSudeudeanuiuniv
RN IINIANENS AU

A15918918AYUSNISUINTU

FoUFayay/anunin

nwlng

Foufia : Aavmanstadin (N1353nn13
RFNNTIUUINIG)

Fodo : fr.U. (M59ANNTAEMNTTUUINNS)
AYIBINYY

Foufial : Bachelor of Arts (Hospitality
Industry Management)

Fotlo : BA. (Hospitality Industry

HoUFayayv/anunie

mMuwlneg

Fouiy - Aaumansdadia (M3dan1sms
Vieadianazuing)

Foge - Ar.u. (NMsFan1smsvieadisinay
U3nsg)

AYIBINYY

Fouiy  Bachelor of Arts (Tourism and

Hospitality Management)

YSurdeudeanu vt
RNIZLIEINNIFENSATY

ANSNRANLILATUSNITUINTU

Management) ¥oeo : B.A. (Tourism and Hospitality
Management)
USveyrvesnangns USvaurvaanangns YSudeulviaenndesiuius

N159ANTTRAEMNTTHUINITATUATS

vieadies n1slsausy wazgsnansu Wy

¥
<~ °

NUFIUAAYVBINTHAUNATEFN FeAY

<3

AUINRDY WAYIAIUSTIUNDNTNAIUN

YU

1 a a vad )

07 a Y 07 N
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3

'
' =
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U3N13 vugugiidygvieddiu w@luasnens

o 1 = Ao A ¢
quqﬂqﬁwaﬂLWU?WUQUULLa%W@UIQWSﬂWﬁ

o s & 4
WAIUNTINUN
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nangnsuiuUse w.A. 2562

nangasuTuuse w.a. 2567

NUYLR

Tuluswan lnglvdnAnwldiseuiainnis

UfuRnuas Tunediunineites

USuugmmananslianududagdu fuse

A01UNNSR] ADAARBINUULEUNEUD I

' '
a0 o £ a

sanmuvosdu Whnunens

q

UAINY1GE
Wau1ot1e8Buil 4 vosE@nuszv1d f1u
157w (SDG 4) MisjadaiadunisAnuadivia
Wisunaondin wazaiunsandnUudinlnd
AMANUR AN BUE LasANYATNATIANY

AUADINITVDINAA LL?N’]‘IJELU'{_J]Q"\;‘UUU

TgUsTaIAvamangns

1. ilonantudialitinuslunisuims
dansmemsvieailen n1slsausy uazgsna
nMsOuiifinunin aenadesiuuiunves
vipaduuaznsiaLszIA

2. iowAntudindiannsnysannisaug
Aun1sufuRnuasduaniulsznaunis was
annsovhaulidiuiansssuiiunneld
3. LlendntudinliiiusyavEaimmianns
domannlveuaznwisssmenag
ansavszendldinalulagansaunadmsu
N15UT¥NBUDIAN MABATUNITHAINIAULLE
UINTPIUIEAUD T BULaTANARE N
Usgandnw

4. ierdndnudinliiinasssy 3ussn 130
U313 Ailsdsdannden uazadm

SURAYRUABAIALMINDTTENUTTAAVITN

InguszasAvamangns
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ISTO001 Qf?]’ﬁ’]Wﬂiiuﬂ’ﬁU%ﬂ’]iLLagﬂ’]i‘W‘@QLﬁ*&J'JL‘ﬁIENG?IIU
3(3-0-6)
Introduction to Hospitality and Tourism Industry
UNUIW AUEIADY LageIAUTENBUTBDAAINNTIY
nsvieueuarn1TUINg SnwzLarUIEANYDITININIG
vioufleauarnisuinis asdnsnaizuaziensuiliisadosty
NM3YeulBaLaznITUINIT ATOUAQN §INVUAS AWNLTY
3R ludvhg $ruvesissdn au uaggsnanisu
Naﬂﬁ%‘mﬁl’]ﬂQﬁlﬁ’]ﬁﬂﬁiuﬂﬁi‘ﬂladL‘17‘]IEJ’]LLa%ﬂ’ﬁU%f‘l’ﬁ UnNun
?J@dﬂ?ﬂ%;ﬁsLLazL’e]ﬂ%UIUﬂ'liﬁ(?l]ﬂ’]égma']ﬂﬂiiuﬂﬂﬁ/i@%ﬁEJ’JLLa:ﬁ
n3u3ng wualdfuuaganiunisainisieuiisasefudseina

gy pilnnauazlan

Role, importance and components of tourism and
hospitality Industry, characteristics and types of tourism
and hospitality business, public and private organizations
relating to tourism and hospitality business including
transportation, accommodation, tour operator, tour
agent, souvenir, spa and aviation business, impacts of
tourism industry, role of public and private participating
to develop tourism and hospitality industry, trend and

situation of tourism in every levels-country, Asian, region

IABO002 geawnTsuveaflenaynnsuInig 3(3-0-6)

Tourism and Hospitality Industry

UNUIM ANUEIATY LageIAUTENBUTBQAAINNTIY
nsviauEIuarn1TUINg ANYULLarUILINNYDITININIG
vioufleanaznisuinis esdnsnafsuasionsuiiisadosty
ﬂﬁiViaﬂLﬁﬂ’JLLazﬂﬁiU%ﬂﬂi NaNITNUIINYAFINNITUNIT
ﬁ@ﬁLﬁEJ’JLLﬁSﬂ’]ﬁU%ﬂ’]S ‘U‘V]“U’]‘V]‘UENﬂWﬂ%ELLazLﬂﬂ‘U‘ui‘Hf}’]i
WaUIgAaIMNTINNITieLgaLazn1suIn1g wualduuas
anunssimvieaiisdseiudsema 01deu pllamauazlan

This course focuses on roles, importance and
components of tourism and hospitality Industry;
characteristics and types of tourism and hospitality
business; government and private organizations involved
in tourism and hospitality; impacts of tourism and
hospitality industry; roles of government and private
sectors in the development of tourism and hospitality
industry; tourism trends and situation at national, ASEAN,

regional and global level

YsanmMIneivvesiangnsaauaansiadin

#v135509N150U (MangmsuTuUse w.e.2567)
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and global

IST0002 AaUzn13dousukazInInNeIVINIg 3(2-2-5)

Arts in Hospitality and Service Psychology

nguiuazuuAniieaiuining1uinisieansn
Uszgnaldlusudeuiunazuinislugnamnssnvioaiien
fauzn1sfousuLazInIvneIN1lEuINISTUNUUSNNG Aaenau
Aavzlunisunlatywiamemit insemlunsdousunaznis
doans mswaIyAdnam nswduasyveduius wade
nsdeusuuarnsludrtiudia

Concepts and basic theories in service
psychology for applying in hospitality and service in
tourism industry, arts in hospitality and service in service
process, arts of solving unexpected problems, courtesy,
communication, personality development, enhancement
of human relations, and techniques for greeting and

being a good host

ITHO001 Feinennisudnisiionisvieadien 3(3-0-6)

Service Psychology for Tourism

Uszlan dnwale wazkuiliiveanuuinig nauluay
AR fUIAIngT &euAngt nnsmaaiunandsegneld
qumamﬂiiumiﬁauﬁmLLaxu%ﬂﬁ nsuINTeglneuay
ana wadansheusutardnineinisiiuinistunisifun
{uiin saensudavrlunisdanisdedeaieuuazudlotym
wnent usemlunisdeuiunaznisdeans nswamun
YARNAIN NSiESuasIwy veduNuswarn1TRAILIInYEN1e
dsrulusuuinig nsalfine

Types, characteristics and trends in service;
theories and concepts of psychology, sociology, and
marketing applied to tourism and hospitality industry;
Thai and global service; hospitality techniques and
service psychology for being a good host; arts of solving
unexpected problems; etiquette in reception and
communication; personality development; strengthening
human relations and developing social skills in service;

case studies

A a

1. USudgareininwing
2. YSulgaednnwdeneu
3. YSulgsdesunesginneilng

4. YSuussaadunesnglninwdange
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IST0003 waAnssuinvioufleuagnisdeansdnaiansssy
3(2-2-5)

Tourism Behaviors and Cross Cultural
Communication

AURUNY USTLAN UNUIN LUIAA LLaZ‘Wﬁ]‘Uﬁ“U@ﬂ
FusTsn LARLATNYiveINsAndodea Tt L s Tl
Usennvastinvioadien wqaﬂsﬁmﬂ’ﬂviaqLﬁaqﬁaquiwaLLas
#awnd Jadeidnadonginssuinvionilsn fmquszasdnng
Wune wsepdlalumsidumia nszuumsinauledoduduay
u3n1sdunisvieadien naseilelaynidiunisieanstau
JausssuuarngAnssuvesinvieniies uualiuwgingsu
tinvieadien wariinsdavirtoyaninawis

Definitions, types, roles, concepts, and theories
of cultures and cross-cultural communication, tourist
types, Thai and foreign tourist behaviors, factors affecting
tourist behaviors, travel purposes, travel motivation,
process of making a decision to purchase goods and
tourism services, solutions for problems regarding cross-
cultural communication and tourist behaviors, and trends

of tourist behaviors, practicing field work data

ITH0004 WeFnssunvieufisuarniseenuuulsyaunisal
nsvieafieanazuinig 3(1-4-5)
Tourist Behavior and Experience Design for

Tourism and Hospitality

WUIAA Lagngufvreanginssunisuiiae Jade
meuenuazasluiidsasdenginssutinviouilen dnuaenis
wlnauarngAnssuiuanssiuvesinvieaden nseuiunis
dinduladoduduasusnisdunisoadior Ussgndlduuda
Reatunginssuguilaaluniseeniuunisuinisuazaing
Usraunsaineanisviendien n3difnw Sn1sfnwiuenannud
wazldlasesnudugiu

Concepts and theories of consumption behavior;
internal and external factors influencing tourism and
hospitality characteristics ~ of

consumer  behavior;

consumption and different consumer behavior of
tourists; decision-making process for purchasing tourism
products and services; application consumer behavior
concepts in designing services and creating tourism
experiences; case studies; field trips and project-based

learning required

A a

1. USuugareininwing
2. YSuugaednnwdenegu
3. YSudgesdasuneseinneing

4. YSuusseadunesglvinwgangy
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IST0004 N15IANITNUNYWEAMTURNAMNTINUTNT 3(3-0-6)

Human Capital Management for Hospitality
Industry

WWIAA Nouuasnannisdmsunsianisyaainstu
9AAMNITNUINNT IWunvieaiien Tseusuuargsianisou
1A59851999AN T NUIBUNTHEINTUYBE N1TATINT 115979
U NINAUILAZENDUTY ITENTNIIU NIFINUNARDULNY
LLazmsQﬂfﬂwﬁmm NTIATITRULaEN1TUTE I UNaNI T
UURu n1sfnemdnanusaznisaineanuassndnasde
93AN5 TRILFIINDIANT NAgNENTUSMTNUIYRE NYuneT
ReeavnsdifnuiislukasseUssme

Concepts, theories, and principles for human
management in hospitality industry focusing on tourism,
hotel and aviation business, organizational structure,
human resources management, recruitment,
employment, development and trainings, staff’s
discipline, remuneration, rewards and incentives for staff,
job analysis and performance evaluation, employee
retention and creation of organizational loyalty,
organizational cultures, human capital management,
relevant laws and both domestic and international case

studies

MHRO718 n1suimsninensuyuslugaaimnssuvieaiion
3(3-0-6)

Human Resource Management in Tourism
Industry

Awditugiu waresdusznaulunisuimisdanisly
qmamﬂismﬁauﬁm WUIAA NENNIT wazkuInaelunig
AMuUANagNsN1INITUITMI TN Snensuywdlimunsauiu
gamvnsTvieaiien Tufureanisnauny msassndnidon
nTEneUTHLAaEWAIUY N15AATIzRdeyninaziulluuniu
n¥nensuywdlugnavnssunisvisaiie waznisuinns
ninensuyudluTEAuUILIR

Basic  knowledge and  components  of
management in the tourism industry; concepts, principle
and guidelines for determining human resource
management strategies suitable for the tourism industry
in aspects of planning, recruitment, selection, training
and development; analysis of human resource problems
and trend in the tourism industry and human resource

management at international standards

ysunssieiviveanangnsfadaansiudn
#1913VINTUINTTIND AWeNNITUIMITNINGINT

wywed (ManansuTuUT w.A.2567)
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1ST0005 nénn1s Azt Tidowuduiugnamnssuuins
3(3-0-6)
Introduction to Accounting and Finance for
Hospitality Industry
ARV INTRULAY UT wantnaueilagisnis
IPIUAZUAUBIUNITRUTDITINIQAANNTIUUINIT NAeNS
N133nN15578lAkarAUANAUYUYBITINIRNAIMNTTUUINNG

o o a

nsUszendlusunsudniiagunnisiuuasigyddmiugsia

PAEUNTTUUINNT

Importance  of finance and  accounting,

preparation and presentation of hospitality
industry financial statements, hospitality industry strategy
concerning with revenues management and cost control,
hospitality industry software application in accounting

and finance

YALANIIEIYN

IST0006 N1s3ANISIAlLlagansanANaNISYIaLNeILaY

Usn1s. 3(2-2-5)

Information ~ Technology ~ Management  for

Tourism and Hospitality
anwazlasEsasaumnAlugn AN SUYID AN
LagUINTg sruugudeua stuuiasetne waluladiivuay

a a

gsnandyddidnnsednddiunisvioniies sUun1sin

ITHO005 WAluladANaiian15IANISAISNBINEILAY
Usns 3(2-2-5)

Information  Technology Management for

Tourism and Hospitality
STUULAYBIAUSENOUVBILASDI1UABUNILADS
aaa (% v

ssuuwaluladfnda ISUVATAUMNALASNITINNITZIUYDYS

HBN1TIANITNITNNTEILAZUSNT WIvEBaNNTatnduay

1. USuugateininwivg
2. USulgaedinnwdenny
3. YSuuganeduneseinniwine

4. YSudsamedunenednnwaaingy
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FungEusaulal sTUUNNSANTRIIN NTE1TRINLILAY
A1509NUASIABETS AaknUTIUIgeaulal STUUNITIANS

gnénduius wiunsufuRvseldlusunsudnsaguadell

Characteristics of information technological
structure in tourism and hospitality, database system,
network system, website technology and tourism e-
commerce, online distribution system, room reservation
system, seating reservation and ticketing, online travel
agents (OTA), and customer relationship management
system, emphasizing practice using modern computer

programs

sEuUN1sInTmeseaulan nsldvenduislugnamnssy
Vioufloauazuinis Wy seuun1sdsesioin funusmine
paula srUUN1IIANITNAFURUS NYVUNBULAZATESTIY
auwalulagansauwme nsdldnw n1snUH U

Systems and components of the computer
network; digital technology systems; information systems
and database management for tourism and hospitality
e-commerce distribution

management; and global

system; software application in the tourism and
hospitality industry such as room reservation system,
Online Travel Agents (OTA), and customer relationship
management system; laws and ethics for information

technology; case studies; practical training required

IST0007 Nsvieuiigned1edsdunazUvg1uoauasugia
BIIEN 3(2-2-5)
Sustainable Tourism Development and
Sufficiency Economy Philosophy
wuAnuazndnNNITYeINIIesfietegedsduvea
lan sgAugilniawarUsema USvuagnannisiasesiag
Waliled N1sUsEEnAnannIswar Uy nAswianeLiedly
gAEVNTIiouTEn-§3A9N150u Tsausunazn svieaiien Lile

N159AN15gINAMUEAaINNTINB ugteE19dsEulneTld

YALANSIEAUN
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NIAANY

Concepts and theories of sustainable tourism in
global, regional and national levels, philosophy and
concepts of sufficiency economy and applying the
philosophy in tourism industry- tourism, hotel and

aviation businesses to manage sustainable tourism

industry by applying cases studies

IST0008 NsduNLIlUEAAIMNTIHUINS 3(2-2-5)
Seminar in Hospitality Industry
WMWINTEUIUATTAR NITTATIEYLAEATENITNIAY

anUssiulamatelvl nansenuveslamfiiendeuas

Weouledlugmanmnssuuinig gsnavioudien Tsusu viiegsia

n150u ;ﬁﬁdwLﬁm‘ﬁaqﬁuﬂmmui’mmiu nsunleteynivie

wuamauiletguaiiieades swudansdAnwifivszay
mdFalunisdamismsviendien Tsawsy viegsnanisdu
agsasaTIAuar By

Development of thinking process, analysis and
concern of contemporary problem issues, impacts of
problems related to hospitality industry- tourism, hotel
and aviation business and stakeholder, creatively and
innovative  solutions

sustainably including

applying

successful case studies in managing tourism, hotel and

ITHO015 duuunnisdanisnisvieafioauasusns  3(2-2-5)
Seminar in Tourism and Hospitality Management
n1sdunu n1seAvsielulssifukazuualdud

Wraula aonunsainisdanisnisvesiieauazudnisluviesdu

Uszwdlne wazaedlan lneldnsadnw
Seminars; discussions on interesting issues and

local,

trends in Thailand and global tourism and

hospitality management situations using case studies

1. Usulssednnniwineg
2. USulsueinn1wdeng w
3. YSuugeresunesiginnniwive

4. YSuusamedunenednnwdaingy
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aviation business

IST0009 N53EdMTUERaNMNTIUUINNS 3(2-2-5)
Research for Hospitality Industry
sULUU Usean anuddyuaresdusenauiay
P385950v09N15358 Useiiiuddodurieadisauasudnnsly

o

vioaduganudsfu maduanuduinanudidyuesiym
Asnumunuideiiieides sefeuitiuiduniside ns
ATITRLAZTEUNANITIFORAT N5 AUTIINANITIVY N5
Weusgaideatuauysel nM1sdaueranuaiga nsld
TsunsudsaguiiAendessenounside fn1sufdiase
Models, types, importance, elements, and ethics
of research, research issues on local tourism and services
for sustainability, problem statements or introduction,
literature review, research methodology, research results
analysis and writing, discussion of research results,

research report writing, oral research presentation,

applying related research programs, emphasizing on

research practice

THO014 msideilesfumanisvieaiisanazuinis
3(3-0-6)
Basic Research in Tourism and Hospitality
AUNNIEY ANUEIAY wWaEUIZANYDINITIVY
NT2UIUNITIVY N1ININUATYMINIINITIVE N1TNUNIU
193N 533 38108035398 N1999NLUUNITITE N1TAINUA

o

Uszmnsuaznaudiegls 1a3eddledde nisifiusiunudeya

aa

n1siasgvideya nsldaia

1Y) @

d115un1533y waznisunaue
NUATY

Meaning, importance and types of research;
research process; identification of research problems;
literature review; research methods; research design;
population and sample size determination; research

tools; data collection; data analysis; application of

statistics for research; report writing and presentation

T
A a

1. USudgareininwing
2. USulgaedmnnwdeneu
3. YSudgsdesuneseinneiing

4. YSuussaadunesnglninwgange
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ITMO101 93581UITAMAENYMNETIAINTVIOUTEY 3(3-0-6)
Professional Ethics and Laws for Tourism

UNUW WaEAUTURAYEUTDITINANITVIBANEINE]

(% o

AegnAtuardInd LUIAALAEINUITYTITUNINGINT

o wva

WirTUaR NYMUNeMAeITIRUNITIANT NSAIVAN N3

L Ag 7]

a ]

Fanisgsfavieafiornazuinis 9558105 INly
gRaIMNIINNITVoUe Yyninieatesssu nisazide
nguunsuazuuInIenisuAlyvesgsiavienitoaiiddaly
qmammiwiamﬁm

Roles and responsibilities of tourism business
toward customers and socials, concepts of business
ethics, acts and laws related to business establishment,
control,  tourism  and  hospitality = management,
professional ethics in tourism industry, ethical problems,
laws violation and solutions for business in important

tourism business in tourism industry

[THO006 QiiﬂWUiimLLaﬁﬂaﬁm’lﬁlﬁqiﬁﬂﬂ’]'iVi@ﬂLﬁEJ’JLLﬁ%U%ﬂ’]S
3(3-0-6)
Ethics and Laws for Tourism and Hospitality
Business
UNUN WazANTURA Yo UYRIgIAANITYIBATEN

v o a

LAZUSNISNUADANATLATHIAL LUIAALNYINUISLTITUNIG

Y

a

53509 negwdeA ngrneneIteIiun1sInns N1sAIuAY

N133AN1553NWBLNLIATUTNIT 95581UTTUIVTIN Yoy

M1933855540 N1Tazliannunevessshavie wnenddelu

9AAIVNTIUNBUNEILATUTAIT UATUUINIINITUA LY
IS b=3

nsalAnw

and

Roles responsibilities  of tourism and

hospitality business toward customers and socials;
concepts of business ethics; acts and laws related to the
establishment, control, and management of tourism and
hospitality business; professional ethics; ethical issues
and violations of laws in the tourism and hospitality

industry and solutions; case studies

A a

1. USuugareininwing
2. USulgaednnwdenegu
3. YSudgesdasuneseinneing

4. YSuusseadunesglvinwgangy
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ITM0102 Useifdansuwaz Tnusssulneiianisvieswiien
3(3-0-6)

Thai History and Cultures for Tourism

o

UsgiRmuluunvedlny Wesddy aauidfey
yanadrdgyvesinelulssiaaansuazduiuviosiu
Aautausssuviesdulaedrusiuvesiesiu n1saziauly
vipadusineg veslng Famnnismsisdinvedlne Tlianug
Tudamandauaunsaesuieanuiuan wansmuAndiunes
Tiviaugiansalls Lﬁayim’mﬁﬁ’m%’umiv‘hmﬂuqmmuﬂiiu
viouien

History of Thailand, important cities, places,
and people of Thailand’s history and local fables both
local arts and cultures in overall, Thailand’s local
performances, and living evolution of Thailand, nurturing
disciplines to describe the history and express learner’s

opinions and criticisms being integrated for working in

tourism industry

ITHO007 mmﬂmﬁ@uuﬁiimlmaLLasqﬁﬂmmwﬁaaﬁuLﬁaﬂﬁ
vioufien 3(3-0-6)
Thai Cultural Heritage and Local Wisdom for
Tourism

AMUNLNY WUIAR Useinnvesdauiaiusssulne
LLazqﬁﬁmiyﬂmﬁ'Lﬂumﬂﬂﬁwﬁaﬂaﬁwmﬁamaviam?im
AnunIn LmeqmﬁmmsﬁaqLﬁmLLaxﬁammﬁmLﬁmuu
gwui’wuﬁiﬁuLLazqﬁﬂfgfgwﬁaaﬁuasiNé"qﬁu fin1sfnwuen
a01uil

Definitions, concepts, types of Thai cultural
heritage and local wisdom for tourism; potentials and
guidelines for sustainability in tourism management and

activities on cultural heritage and local wisdom; field

trips required

A a

1. USudgareininwing
2. YSuugeednnwdeneu
3. YSudgesdasunesginnelng

4. YSuussaadunesnglviniwdangy

TM0103 nslddeatilvlienisviondien 3(2-2-5)
Contemporary Media for Tourism
Audd Useinnuaznisidenldded miunis
deanstoyasunisveaiiodlfimunzaniunguidinine

PANNISTYULNDNISABAITAIUNITNDWNYD N1TIAVINAD

YALENTILIV
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WANANISAIYATNAL LLM@IQWIENL‘VIIEJ’J ﬁﬂ']‘L!ﬁ éﬂ‘ﬂ@ﬂLLﬁ%@’]‘W?i
Wiensduasuuazyszuduiudiiunisveadion n1sld
TWsunsudifagusineg eadredeussmduiusdviunig
vioafien 1y CorelDRAW, illustrator TrnUGUR

Importance, types, and media selection for
providing tourism information in order to suit the target
audience; writing principles for tourism communication,
media preparation; photography techniques for human,
tourist attractions, places, and products and food for
tourism promotion and public relations. In addition, this
course allows students to practice using computer
programs to create media for tourism such as CorelDRAW

and illustrator

TM0104 Tadafndiiienisviesiiien 3(2-2-5)

Logistics for Tourism

szl dnwaly ANEIAY wavesrusznauvedlad
afndifien e aiien muduiussenindaiafindidianis
visafleatunisauds 119551U4AINUADAAUAZIUININTT
sflugsialadafndiilenisvieaiios Insdlfnw

Types, characteristics importance and element

of tourism logistics system, Relation between tourism

logistics and transportation, Safety and security standard

MLO0953 ladafndd1nsun1sinnanssuinn dunuinis wag
Asvieaien 3(2-2-5)
Sport Recreation and Tourism for Logistics
n15719uRuluNI SRR U 1EMSNEINT N15I1IUNY
&y N15U3115 1Asenns n1snensalguasdnazguniu
NITIASIAUAINTIN NITIIUNUAITINIUY AI1TUTZEIUIU AT
Usziliulags1e9uNan1satiufan s
Resource  mobility

planning;  manpower

planning; project management; demand and supply

YIUINITINEIVIVRINANGATUINITTINAIT U m

4191391153015l dafind nangasuTuuse w.e.

2564
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and guidelines of tourism logistic businesses, Case

studies

forecasting; activity priority; time scheduling planning;

coordination; the evaluation and activity report

T
v A

ITM0105 nnsmanadavadiienisviesiiien 3(2-2-5)

Digital Marketing for Tourism

ANUNNNE BIAUTENOUAITYANERNS QUasd Uy
F1UN1SVDUTIEY AINNINY KAYANAIFYVBINITAATR
dmdunisvieadisnnaruinig dmusenovresmalnfients
vieufien nsnnuangulnung n1s3As1ERngAnssy
AUTIAA N1531AT1ENANIUNTAILAZANTNUIARBUNINIT
WUTY NNANBAL NIIAINUARILAUINER A N15AIRUANE
gVENNINITAAIANITAIVANKALUTHIUNANAENTNINITNAIN
wnALARsUNIIRaeallnLazn1InaInRIvEa

Definitions, economic elements, tourism supply
and demand, definitions and importance of tourism and
hospitality marketing, tourism marketing elements,
determination of target groups, analysis of customer
situations  and

behaviors, analysis

brand

of competitive

environments, image, product positioning,

determination of marketing strategies, control and

evaluation of tourism and service marketing strategies,

concepts of modern marketing and digital marketing

MMKO0415 mima’mLﬁaqma’mmsumsﬂauﬁmLLaw%ms
3(2-2-5)
Marketing for Tourism and Hospitality Industry
m’mwmEJLLazm’uJﬁﬂﬁigmadﬂﬁmammiviml,ﬁm
LazUINIs ?i?uﬂi%ﬁu“ﬂ@ﬂﬁ]aqﬂLﬁ@ﬂ’]ﬁ/i@%ﬁ‘&nLLa%‘U%ﬂ’ﬁ 13
fvupnaathvineg wginssuguilnalugnavnssuvieadion
LAZUINNT NITIATIERADTUNITAILATANINLINADUNINT
WU N199LEL LA MM UANAgNENIaNITRAIALT D
Qmﬁ’]%ﬂiimﬂlax‘iL‘ﬁIFJ’JLLazU%ﬂ’ﬁ
Meaning and importance of marketing for
tourism and hospitality; marketing mix for tourism and
hospitality; market targeting; consumer behavior within
tourism and  hospitality  industry;  situation  and
competitive environment analysis; planning and defining

marketing strategy for tourism and hospitality industry

YIUINITINYIVIVRINANGATUINITTINAT U m

#1U1WINTUINITTIND F0NN1TAAIA (MANGAS

UTUU59 W.A.2564)
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ITM0106 ndnn1sdAAmen 3(2-2-5)
Principles of Tourist Guides
ANUNIIELATAUEIAYvalARmAl unuIn

wifiuazyadndnwvarisndu unuimlunisnsd nsya

95580350 nsduguiniion nsdnundeyauseifenans

auianssailneuaziodu muifiAeidosiunusiaameard

a o

Wi nezsvlygRgsnauiieiwasdnnwen N15nsI9AUN
Wed n1swanildsutiunst wilsdeiunisuazionans
UsgnaunIsiiun1e n15ns39aens1 seideunsniedaning
nanauUaaduwazn1sUsuNeIUIa nAtlAn1EeAuMINY
o w5 a = a va a P a

NIDANTNINENIT UNTTHAUHUAITINULNAIVIDUTEN

Definition and importance of tourist guides;
duties, roles of

roles, and necessary personality,

behaviors and speaking, ethics, being tour guides,
studying history information, Thai and local arts and
cultures, knowledge related to tourist guides such as the
act of tourist guide business, immigration, currency
exchange, passports and travel documents, checkmark
stamps, customs formalities, safety principles and first-
aids, interpretation or tour narration, practicing in real

tourism destinations

ITHO0103 MudAAMAnLoR AN 3(2-2-5)

Professional Tourist Guides

AUTINEkazANdAyvesdagmAn unuIn

v a o =

nU1N ypdnanwurfandunarasseiussau ‘ﬁ@%a

q

Usedfenans AaTmusssulneuazyiesdu anuiiierteiu

a o

nusiaamerd wu wissatygRginanieiuagianmad
n3nsaaaudios nsuaniUdsuiiuns wilsdelRumnauay
ONA15UIZNOUNITAUNN N15ATIVA9RTT SELTBUNINIS
Aan1ng uanANUaenisuarn1TUgUNeIUa waflanisde
ANNVINEYITONTNINGTIIT INSRNU R

Definition and importance of tourist guides;
roles, duties, necessary personality and ethics;
information on Thai and local history, arts and culture;
knowledge related to tour guide work such as Tourism
Business and Guide Act; immigration; currency exchange;
passports and travel documents; checkmark stamps;
customs formalities; safety principles and first-aids;

interpretation or tour narration; practical training

A a

1. USuugareininwing
2. YSuugaednnwdenegu
3. YSudgesdasuneseinneing

4. YSuusseadunesglvinwgangy
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ITMO107 N5 MKLLAENNSIANTTTIBNSEIfien  3(2-2-5)
Tour Planning and Organizing
aafUsEnoUdAyveINTinninTien n1sd1san

dunesieafien n1sdavisenisiuiien n1saneununisld

JuUszan NTAEUNTS LLazwaﬁﬂsmdﬁjﬁﬂ ATTINLNUNIT

Fansvioaiion lngddsianmninuazanuUasndoves

Fnvieadien dnsimseidymianzndiluseniiaiiiies

wazhunauily n1suszfiunanisdnuiien AnsHNU TR

yonaouil

Important elements of travel management,
travel route exploration, tour guide preparation, budget
planning, operation and business profits, travel
management planning regarding the quality and safety of
tourists, analysis of unexpected problems during each
tour and solutions, and evaluation of tour arrangement,

practicing and having a field-trip

THO104 M9INMAULAENNSIANISTTARUEY  3(1-6-5)
Tour Planning and Tour Business Management
ANMY ALE A RazAN T uLYe9sATUn

e mﬁmmuﬂws%’m&y’aﬁqiﬁaﬁ%ﬁm wiluazesAusznay

nsfdunugiaduien ssdUsznevdAnluninunude

dnfleatslussinauazaiasema n1sdrsaduniaile
fmuauameadien nsinsenisvieadies nsauwunsly

JUUTENI NSATUIUAUNURATRANILT N15TANTITANAIN

Yannlunisdnnisuazuwimauily dnsinUfus
Meaning, importance, and history of the

tourism business; planning for setting up a tourism

business; duties and components of tourism business
operations; important elements in planning tours both
domestically and abroad; surveying routes to determine
tourist attractions; arranging travel programs; planning
budgets; calculating costs and

profits;  quality

management; management problems and solutions;

practical training

A a

1. USudgareininwing
2. YSuugeednnwdeneu
3. YSudgesdasunesginnelng

4. YSuusseadunesglvinwgangy
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ITM0108 MsdansssRaanagfuvusming  3(2-2-5)
Tour Operator and Travel Agent Management
AMUNLY ANNEIATY dNvay WUILTL waTUNUIN

veagsRadLiigauazfunudming Uszavlassainesdns

n13TaRs NagNEN1IILL TPUULATNITIUALANTKER

M3AA1A NFUTMNTYAAINT Uarn1sRuesgaiaruiien n1s

UIMImLudmuIg nasnaunsimszidadenindounas

Joymuetesdng SmsufiRuavasiuiiage

characteristics, trends,

Definition, importance,

and roles of tour operator and travel agents, Types of

organizational structure, business establishment,
operational  strategies, system and planning of
production, marketing, human management, and

financing of tour operators, travel agent management,
and analysis of environmental factors and organizational

problems, practicing and field-trip training

YALANIIEIYN

TM0109  ulBuUNBLAZANTINUHUM THAILINTYB uTE10ENs
e 3(2-2-5)
Sustainable Tourism Policy and Planning

WUIAA NNTHAIUILAENITIANITEAAINNTTY
vioufloanazuinis ulouevedy AADAIUNITINLAULAE

a@519ulgU1gNSNAUINITVBUNEIDE19598U LUAINUAALTS

[THOO011 ﬂ’]i’J’NLLN‘uLLaZﬂ'IS‘VQ\IJGLJ‘LJ’]ﬂﬁ‘V]IaﬂLﬁﬂﬁ@&jﬂﬂgﬂgu
3(1-4-5)
Sustainable Tourism Planning and Development
WUIAR AANATT LLﬁSLLU’JIﬁiJ“U@QﬂW?W@MUWﬁ’eNLﬁIEJ’J

287198981 NTTUIUNITIUNITIRUNAIUINTNDUNALIDENS

1. USuugateininwivg
2. USulsmeinn1wdengy
3. Ysuugernesuneseinniwine

4. YSudsamedunenednnawaaingy
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THUU TURDUNITINLHY N15MMUAUTEUIENISTHAILINS
veafivalusedusiesiu seAUeIA waguIu1vd Anun
AUAIATY UNUINUAEAINTINTBLTINNAIA TN15IATIEN
NIAANE
Concepts, development, and tourism and
hospitality business management, government policies,
policy planning and formulation for sustainable tourism
management which focuses on systematic thinking,
planning process, policy formulation for tourism
development at local, national, and international level,
studying importance, roles, and multilateral cooperation,

analyzing case studies and practicing field-trip trainings

FeBu uwurAnasugianeiiios anudululfuaznisduiu
TASINITRALINIINITOUTET N5 UNLLAZIRUINNTS
vioudealuuiuneng 9 TnguszgnduuiAnaswgianeifiedly
MR nsdfnw fnnsfnwiuenaniudl wayld
Tassnudugiu
Concepts, principles, trends of sustainable
tourism; planning processes for sustainable tourism
development; sufficiency economy philosophy; planning
feasibility and tourism

study implementation  of

development  project;  tourism planning  and
development under different contexts by applying the
philosophy of sufficiency economy in development
planning; case studies; field trips and project-based

learning required

ITMO110 nsvieaifiealasyuvy 3(2-2-5)
Community Based Tourism
sUuuunsinnisvieauiisreesiidiusinue sy

LaznnsaIAAIetIenA wuIAMAEIRY Sndnvaiyueu A3

JEANAIINAR UTTaunITaAIUN1TIANITVRIYNYY N15ATe

audsfulyigusuiiosdu dnoammisnsvieaiisausassumu

N1IATITARANTENU NTEUIUNITHATIATBDTUN15219

a v

ITH0002 Msdanisvisailneyuuugunfidyaviesiu
3(1-4-5)
Community and Local Wisdom - Based Tourism
Management
AUNNIY B9AUTENOY JUKUU hazhulldunns
‘viaﬁLﬁaaﬂqmwaﬂaﬂl,l,asﬂimm UNUINLAZANUEIATY DY

guyuresdulunsimuINIsieuiien nagns nseuIung

1. Usulssednnniwineg
2. USulsweinn1wdeng w
3. YSuugernesunesiednnniwive

4. YSuusamedunenednawmdaingy
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uunsiansiearuvy uaznsduaiugeulidugily
nsdnnisuazUsraunsaiaenadestunlouienisvieadion
vaaUsunelnglutagiu

Tourism management
models involving  community  participation  and
networking party creation, concepts about community
identity,  brainstorming, = community = management
experience, sustainable community creation, tourism
potential of each community, side effect analysis,
process and equipment in local tourism planning, and
community promotion as a basis in management and
experience according to current tourism policies of

Thailand

1IUNY LLazmiUisqﬂﬁwgﬁ{]mzyﬂﬁaﬁul,ﬁaﬁwu'mﬁ
vioufienlasyury undsisadisanazAnssunimeaiealag
guyuluusemelng wuannisaiadnddnuagnisiidiusiy
vesaulusioadulunsnsunuazimuviosdfiufientsdaedy
nMsviosfgrvuruvug Uity e sfiusg1adedu Jaym

o

Qﬂﬂiiﬂ LLﬁSLLU’JWNLLmﬁJﬁQJJMW UV]UW%%@QW@’JE}Q’]HHWQSE
wazlenyuson sauIn e afiealagyuyy nsdany 9
nsAnwuenanuil warlilassnudugm

Meaning, components, pattern and trends in
global and Thai community-based tourism; role and
significance  of  local communities in  tourism
development; strategies and planning processes for
community- based tourism development; tourist
destinations and community-based tourism activities in
Thailand; guidelines for growing local awareness and
participation in  sustainable tourism planning and
development, problems, threats, and solutions; roles of
governmental and private organizations in community-

based tourism development; case studies; field trips and

project-based learning required
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TM0201 n¥nensnisveadisrondeu 3(3-0-6)

ASEAN Tourism Resources

AITUNRUNY Ui%LﬂMua%aﬂﬁUi%ﬂaiJ%@ﬂ%%WSWﬂi
nsviesfiervesemaluandeu n1sWauIuavouTien
ﬂawuwgauuaz%mﬂawuaWMWﬁaquﬂWsuﬁaﬁuﬁﬁuﬂ1§ﬁaquﬁsa
%6&&@63U53L%ﬂ1u@7L%8u‘UWUWﬂﬂﬁﬁﬂfﬁmﬁSIUﬂﬁifﬁMUWﬂﬁi
vieadienlulsznauendau

Definitions, types, and elements of tourism
resources of ASEAN member counties, development of
tourist attractions, readiness and contraindications
regarding tourism competition of each ASEAN member
and roles of tourism

country, cooperation in

development in the ASEAN community

THO101 m3wennsmsviesdiedlvewazeondeu  3(3-0-6)
Thai and ASEAN Tourism Resources
AINNNUTE UTELAN LeNdNYal LALAMAIVDY
n¥mennsvieniien ninernsnisieadieafidrdyvedineluus

o =

aznfinnn n3neInsnisvionisdfidrdyvesendeu unum
wazaudIAguemingInsnIsiouisadogrannssy
vieudien wualiiy g‘ULLUUﬁuadmﬁ'@miw%'wa’mimiﬁadtﬁm
maaﬁmﬁwﬁ"wmmmiviauﬁm nsalAn® dn1sAnwiuen
#01UN

Meaning, identity, types and value of tourism
resources; important Thai tourism resources in each
region; important tourism resources of ASEAN; role and
importance of tourism resources in the tourism industry;
trends and patterns of tourism resource management;

conservation of tourism resources; case studies; field

trips required

A a

1. USudgareininwing
2. YSuugeednnwdeneu
3. YSudgesdasunesginnelng

4.. YFuussiedugsglviniwdangy

TH0102 pfimansnisnsvieaiienlne 3(2-2-5)
Geography of Thai Tourism
anmaiimaninisvioaiiodlng miuddyuay

anudusvesgimansiunisiiunsieaiisy saduseney

LAYLUAINSNEINTAITNB NN YTINUT DAz LTI LIA

1839 lud
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Tnssaddndnuninaziondnvalilanduvesundmoniion
Hadouazgunuumsvieaiien nansenuiliinainuvasieailen
nMsviesiisdieying msdanisvieniiuiionnuddu ns
Uszgnaldiadesiiennagiimansiionisvieaiien nsdifinu 3
nsAnwLenanIud

Geography of Thai Tourism; importance and
relationship of geography to tourism; components and
resources of urban and eco-spatial tourism; identity
structure and distinctive identity of tourist attractions;
factors and patterns of tourism; impacts from tourist
attractions; ecotourism  tourism  management  for

sustainability; application of geographic tools for tourism;

case studies; field trips required

TM0202 nsvieafisadaunsns 3(2-2-5)
Agriculture Tourism
AIUNUNEY AINUEIAY LAZITAIUINITVUDINIT
Vieafiendununs msdanisnisiesdisndanensetddiy
nsusuldgidgalunisimuindnfusinisieuiio s
neas wualtunisivlinvesnseafisndanuaseuiliunig

o

WUlneIN15918 U NgITUNEAT UNUINVDINUIBIUAA

BN

=b

uaztonsuRenN1saIL Uy 1ad1inlaziuInien1sanng

f AINIAFUNLVDINEITUNBAT L UNDIDY

YALANSIEAUN
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Definitions, importance, and development of

agriculture  tourism, sustainable agriculture tourism
management, the use of wisdom in the development of
agriculture  tourism  products, growth prospects of
agriculture tourism, roles of public and private sectors
towards the development, problems, and limitations and
good management practices, practicing practical trainings

in local agriculture tourism

ITM0203 N3dANTsNIsAeAMLMNEINTTYiBNTiEn 3(2-2-5)
Interpretive Tourism Management
nsdeandiainsassd msafemnudilaliduly

luiimniadediu dusedniaim sUukuuuaznIsiiendewmig

doansfunguiinvioaiiendivang nsiinsgiinvieaien
viegundou nsdsugiiodeninumune nisiFeuiadn
dmfunisdoanuming nswaundeyanasiufugsTy n1g
asedndnuainsvieniisnstinufofuarasiuiiage

creation of

Creative communication,

unidirectional and effective understanding, models and

selection of communication channel with target
tourists/visitor  analysis, writing an  interpretative
handbook, learning new  things for  meaning

interpretation, development of interpretative persons

ITH0008 Aauzn1sdeUMNETNINSBLTiewas
UIN13 3(2-2-5)
Arts of Storytelling for Tourism and Hospitality
mﬁﬂﬁugﬂﬂumimL%"aaﬁmmwiam,ﬁmLLaz‘U%ms
nsndasades Beudsaiiom madansadisassdsndnuel
wazaruhaulalunisididessiinisveadisanazusng
Aavgnisna n1s@suiiienisdeans waznisuiauesdiadl
\enish gndes zan naemaunsidentdimadauazdelunns
dnaueagrelidszd@nsain An1sin U Ua In1sfnuiuen
aonuil
Fundamentals of storytelling in tourism and
hospitality; plot planning, content editor, techniques for
creating identity and interest in telling stories related to
tourism and services;

art of speaking, writing for

1. Usulssednnniwine
2. YUl e inn1wdeng w
3. YSuugernesunesigdnnniwine

4.. YFulsameluenednnmeangy
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with the community, and creation of tourism identities,

practicing and field-trip trainings

communication and presenting with charm, accuracy and
appropriateness as well as the selection of techniques
and media for effective presentation; practical training

and field trips required

a

TM0204 qﬁﬂmﬂyﬁammﬁamiﬁauﬁm 3(2-2-5)
Local Wisdom for Tourism
anufuasnidygiviosdulufiuivendion ns

Fan1sarudpiidyarvieosiu nsadrsdndiin Ay

lndnvalviesiiu n1saiisyardudivesuau n153nsgh

dnvieaiien nsnanduR1ainassd auigusenounis

Vo sdu m'ﬁyjiammimmimamﬁmﬂ’]immml,azﬂ”lif{‘fmmi

nagnsuimu Wrlvdnszuiunisndndufiegiasneassd

wazduasundndasiguauagisdaunin wunzauuasidu

YUY
Knowledge and local wisdom in tourism

destinations, knowledge and local wisdom management,

common sense creation, local identity, community value
added, tourist analysis, creative products production,
local entrepreneur development, implementation of
knowledge integrated into marketing management
practices and strategic management leading to creative

products production process, and to promote local

YALENTILIV
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products effectively, appropriately and systematically

ITM0205 nsvieadiendeadnsasse 3(2-2-5)
Creative Tourism
w&nN15¥AN1sveIn T Lo ndadnassd

nszvrwimilvyl uinnssunisdanisvieadisalutlagtiu uwfn

\riswghaaineassn nsifiuyadiduduaznisuinigsunis

vieuflen uwaznisifiudneninuaznisiaiusanvegiidle

dude mdauinnssulmidunisdanisviesiieaadsassd
Creative tourism management, new paradigms,
innovations for current tourism management, creative
economy concepts, increasing product values and
tourism  services, potential and participation  of
stakeholders, to invent new creative tourism
management innovations and to practice creating current

tourism management models

YALANIIEAYN

ITM0206 nsdannsMsvieaifieanduianiz 3(2-2-5)
Special Interested Tourism Management
A195UI8TI8TYN mi%’mmiﬂ’ﬂﬁauﬁmmjmﬁm

FYAULDY mia%’mm'itffh5qmmc§fmﬂ'lisuaqﬂfjuﬂ’ﬂviam.ﬁm

WNENgy 38n19nseAuANNTeNveRanIngUaIen1nIs

Vieudien nsduasunisieniisrsgeivszdnsain Wila

Uszihufigeubmvesnguianizuazasiyarlaniu wagis

YALENTILIV
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4519A270LANA19EIUN15Ra1 NAauTnnTIuInAIUNIT
dansvieadieanguane

Special interested tourism  management,
creation of accessibility requirements for special
interested tourists, how to boost the popularity of travel
destinations, how to effectively promote tourism,
understanding sensitive issues of special interested
tourists, outstanding value creation, and making
differences in marketing, practicing producing new
innovations  regarding  special interested  tourism

management

ITM0207 n58anIsnIsvie el 3(2-2-5)

Eco-Tourism Management

AL SNYalz 9AUENaUTDINSTDNTIEIE
A Usetnnuesssuuiing  Anudunusseinsssuuindiu
n¥nensnIsvioadien n1sdanistunuinisluwvawisuiien
Fele HaNSTNUADAIWINGOUIINEITIUIAIINATAIN
man1svieadien nsdanisnsveadisudedinaegeidiusiu
mﬁaﬁﬂﬁw%’wmﬂimi'viaqLﬁaaL%qﬁnmﬁa‘i,ﬁtﬁmmiﬁmm
oghadsBuinislinufoRasiuiads

Definition, characteristics, and elements of eco-

tourism, types of eco-tourism, relationship between

YALANIIEIYN
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ecosystems and  tourism resources,  recreation
management in eco-tourism tourist attractions, effects on
environment from travel facility, participatory eco-
tourism management, and conservation of eco-tourism
resources for sustainable development, practicing field-

trip trainings

ITM0208 N53AnsMsUsEam dnssenis wasnsvieafieiile
usneda 3(2-2-5)
MICE Management

AUty dnuaz Usenn TnguszasAvenisin
Uszqu n159adnssanis waznisieadisniieidusiata
D9AUTENBUVBINITIAUTEYN ANUFUNUTTENINGINAINTTIN
Uszyuiunsdndnssanisuaznisdniuiier n1suseidu
Fnunmvesanuiidnnu msdaniseanuvasadeluaniuiidn
nu Ygmuazuuaniwilelugsianisdadssgu n1sdn
Imssamsuaznsviesisnfiodusneia msdnnuuansdudi
wazfingsanis saufadinisiasieaniunisal N15I19uAY
1191199870 SUUsEAN Fumaun1sELiun1s n13dAnIs
AMATINNITUIAT LAEAITUTEAUNUAUNUIBIUAEY i
Rt

and

Importance,  characteristics,

types,

objectives of meetings, conventions and exhibitions, and

MCA3014 N1590NLUUKAZNTIANTTBLIUMLANIENEN3(2-2-5)
Event Design and Management for Niche Target
UTzLaNUazanvazU9 I UdLIUN WAlAN1TAALTS

5198396 N1TIUHUNTT TR FURBUATATEUIUNTTIA

UNTIANITATUNITRU N1TODNUUULAZANLANY Alulad

wargUnsalfildlunsdnanu ms Iuimsuaznissiuieany

avAINUAKLUIINU nann1sieusy waliuinsuuniiiay

wseyanad1Aty WlNUURN1sdnnudiunsenn g 9

Types and characteristics of events; creative
thinking techniques; planning, designing and decorating
the events; technology and process related to financial
and event management; service and felicitations
providing for the event attendees; the principle of
hospitality and service for special guests or honored
guests; practice various types of event management and

exhibition

YIUINIT918701v0mangasdinAmansiugn

AVNINLNAAERNS nangnsUTUUTe w.e. 2564
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incentive travels, elements of meetings, relationship
between meeting and exhibition arrangement business
and travel arrangement, potential evaluation of the
venue, security management of the venue, problems
and solutions in  meeting arrangement business,
exhibition  arrangement  and  incentive  travels,
conventions and  exhibitions,  situational  analysis,
marketing and budget planning, operational process,
service quality management, and cooperation with other

relevant sectors, practicing these disciplines

ITM0209 mﬁﬂmmmm?iamaz’iﬂqﬁmqmiviamﬁm
3(2-2-5)
Risks and Crisis Management for Tourism
V¥ WUIAANITIANIT AsUsTuAUED A
wuanen1slesiu waznisudladgymiaindeidinazingd
MsnIvieaiien Ussiduaudsmesdefithuasinginianis
Vioufien Wy SeRTRVEIILR NanTENUNIeNISeaiien
nsmuunaeiisliaenndesiudneninnissessu
N9 i nsUszgndnagnsnisnatnlunisasie
mwa”ﬂwahl,asﬂywdﬂﬁviauﬁmLﬁaa%'wﬂmuﬁuhmﬂﬁ
Vioafien

Theories, management concepts, risk

YALANIIEIYN
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evaluation and prevention, and solutions for disasters
and tourism crises, risky issues of disasters and tourism
crises such as natural disasters, tourism impacts, tourist
attraction development complying with potential for
tourism, application of marketing strategies in tourism
visualization and restoration for building confidence in

tourism

ITM0210 n1sdmnisgshavieaiienesulat 3(2-2-5)
Online Tourism Business Management
anufidosiu anudduedumediin manain

vudumesiiln nsddidnnseiind ssfaviouilsuaruinis

ooulat n1sdadagsinesulatl nsdanisnaineeulay n1g

2

IAN15UNTRULETUYT N1ITANITAIUNITVUES N1TIANTT

o
vaa a

UAAINT NYUUIBRaENTEIYUATNeITae Lualdugsia
vieafieneoulal

Basic knowledge, importance of the Internet,
internet-based marketing, e-commerce, tourism business
and online services, online business establishment,
online marketing management, financial and accounting
management, transportation management, personnel

management, relevant laws and acts, and trends of

online travel business

YNLENTILIVN
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TM0211 nsvisaifieadaguanm 3(2-2-5)
Health Tourism
mmwmauasuwummaﬂﬁqiﬁaL‘ﬁaqmm‘wm'a

gaavnssunsvisaiisnlugaiagtiu uuiAalunisusznoy

qiﬁﬂLﬁaqmﬂﬁw gULLUU%@ﬂqsﬁﬂLﬁafjﬁumw N1353AN1S
n3nann nsddugsatiioguaiw nsdnesdnis n1sdn
uusenn ﬂgwmaﬁlﬁaﬁmﬁ’uqiﬁﬁ]LﬁaqsumWLLaWﬂQEmu
ﬁLﬁEj’J‘ﬁj@dﬁUﬂ’]ﬁﬁmLﬁmL%Q?ﬁjﬂ’]‘W

Definitions and roles of health business toward
tourism industry in the current era, concepts for doing
health business, types of health business, marketing
management, business operation, organizing, budgeting,

laws and acts and organizations related to health

business

YALANIIEIYN

TM0212 AMsviefiennanzianaz e 3(2-2-5)
Marine and Beach Tourism
d01un1sain1svie ufisamimeianazyienialuy
Jaqdu 35’mu’m15LLangLLUWanmivianLﬁmmwzLaLLaz
Hemadnuazinllreminens ssuudnaivevemeialne
LaZTIeNIA gﬂLmuﬁamiiml,agﬂﬁé’fmﬂﬁﬁaaLﬁmmwua
Lavaneafwzaufuesty Tusandldidesty 33ns

UURnuveadnamannimea n1sUgungIuIanas SNy

ITHO009 A1sdANISAISVIRaTiEamamzlawasyeils 3(1-4-5)
Marine and Coastal Tourism Management
ANUMENY 3AUTENBY JULUU Uazuullduuedns

Veudisantanziaveslanuazuszmalne nagnsuay

ASEUIUM TR LTINS e B ie v s lawasseile

wiasesfieruazanssunisveafismimsawas v oileves

Usemalng ndnn1sdnnIshazuInIeysnYnsneInInig

A a

1. USuused

V1NN

ne

2. YSulgaednnwdenny

3. YSuugainesuneseinniwing
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mnuvaends nprnefiifsadesiunisviouieanmeiauas
eva SnstinufiRuenaniud

Current situation in beach and marine tourism,
evolution and models of marine and beach tourism
management, general characteristics of resources,
ecology of seas and beaches, activity models and marine
and beach tourism management which suit the locals,
underwater archeology, operational guidelines of marine
guides, first-aids and security, and laws related to marine
and beach tourism management, practicing field-trip

trainings

ngianazyoilsegiadsdu Jaym gUuaTIA LazhuINIWA LY
ngumaﬁﬁmsﬁ’aq LLa%‘U‘VlU'WWUEN‘WLI’]EJQ’mﬂ'Wﬂ%JELLﬁZLaﬂﬁﬁ‘u
Ron1smuInIsieuiisanimeianazyneils nsddnen 1
nsAnuuenan L wazldlasenudugiu

Meaning, components, patterns and trends in
global and Thai marine and coastal tourism; strategies
and planning processes for marine and coastal tourism
management; tourist destination and marine and coastal
tourism activities in Thailand; principles of management
and guidelines for sustainable conservation of marine
and coastal resources, problems, threats, and solutions;
related laws; roles

of governmental and private

organizations in marine and coastal  tourism

development; case studies; field trips and project-based

learning required

TM0213 nsiugussneunisdmiumsvieadien  3(2-2-5)
Entrepreneurship for Tourism
vinwen1sludusznounis n1slisuunugsia n1s

AATEvan MKIAde NNl ULALAIBUBNTDIBIANITIIAD N3

AAT12ALATIESI9QRAAIMNTTU NITANUANAENTILAVBIANT

5¥AUTINY nagndnisuvatud niugsnalugnainnssy
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Moy I-N1sviaaiign N15lsesy Lagusegsnanistuvsly

wagsaUseine nIdifnwInInnIsuN1sIANITINALNSEUIU

'
' =

§INWIRLNLILATUINNG

Skills  for entrepreneurship, business plan

writing, analysis of internal and external environment of
business organizations, analysis of industry structures,

setting corporate strategy, business strategy and

competitive business strategies in tourism industry
focusing on tourism, hotel and/or aviation business both
domestic and international, case studies of strategic

management innovations for tourism and hospitality

ITM0214 MuSsnquiiionisvioadien 1 3(2-2-5)

English for Tourism 1

Fn9l duauLAZUNAUNUIAIYISINuAEITU
QAEMNTTUMBLNLLATUINNTINUNAWNG LT T 12ETA0S
q frunsvieadien madssnduiusnsviendion wu Tusdas
Juled nrseansiuinvieadien wu nsuendiania nasli
Foyaferiuaniuiiane luumawioniien doyasuniiy
Uaenfudvsutnvieadios wunisiindinwenisyn ils 81y
Weuuazn1sdaue N13aeuinAuiiuA1¥gangy TOEIC
VEeRuY

English vocabulary, idioms, and conversations

THO012 Aw1dsnnuidesiuiionisvieadioauaziins
3(3-0-6)
Basic English for Tourism and Hospitality
et druan uagn AU wISanguiugiuly
NudAAWANLATgINIUTNIT N15A0USTU N15innI1e 19
THu3nsgni nsaeunuilelausntiemde nislideya
Aeatuanudivieafisauazdiin nisiiausuuinisuaz
nanssutuLie
Basic  English and

vocabulary, expressions

conversation for tour guides and service business;

A a

1. USuugareininwing
2. YSulgaednnwdeneu
3. YSudgsdesuneseinneiing

4. YSuusseadunesglvinwgangy
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related to tourism industry and services from various
sources such as tourism news; tourism public relations
such as brochures and websites, and communication
with tourists such as giving directions, giving information
about places in tourist attractions, and security
information for tourists, In addition, this course also
focuses on speaking, listening, reading, writing, and giving
presentation skills including English Proficiency Test,

TOEIC, etc.

welcoming, greeting, providing customer service, inquiries
to offer assistance, providing information on tourist
attractions and accommodations and presentation of

services and entertainment activities

ITM0215 Mw18sngwienisvieaiies 2 3(2-2-5)
English for Tourism 2
ANV FUIULAZUNAUNUIAISINGUNEITUNIT

a va v

UfUReudunisveniion n1suiien undeieaiien
AauTmusssu nsHnvinwen1sya Ae 811 Weuwaznns
viaue nsinUftAneaunsniniienduniwsingy fins
aouinAnudiunwsangy TOEIC wieduq

Vocabulary, idioms, and conversations related
to tourism operations, tour guides, tourist attractions, arts
and cultures, practicing speaking, listening, reading,
writing, and giving presentation skills, tour guide field in
English, having English examinations such as TOEIC or

others

ITH0013 AW Sanguiiien1sUfTRMUAUNIIRUiEILaL
UIN1S 3(3-0-6)
English for Tourism and Hospitality Operation
Hnvinwenwdangusnun1sile nswe N384 N3
Feulun1sufoRnuuiniminisvioniien n1suugiiunas
vieulen Tsunsunisvieadion nandasiviesdiu nislvdeya
WAeafuriesin msliudnsmisnsdnyt msdisesostn ns
UIN0IMTUALIAT0RN N15UTEANdNRUS NTu1e Las
nsnann n1ssuiledudedoasou nisudlatgymilignen nns
Weuanraneuaydan1w18aingy In15eln U o

Practice English skills in listening, speaking,
reading, and writing in tourism and hospitality operations;

recommending tourist attractions, travel programs, local

1. Usulssednnnisine
2. USuugeedmnanwdangy
3. YSudssdasunesginnelng

4. YSuusamedunenednawmdaingy
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products, providing information about hotel rooms,
telephone services, room reservations and food and
beverage service; public relations, sales and marketing;
dealing with complaints; problem-solving for customers;

writing letters and emails; practical training

IHB0O101 23381UTTUUAZNYVENETINALTUIY 3(3-0-6)
Professional Ethics and Laws for Hotel
NANITLTITULALITIOIUIINVBINTTUIZNOUDITN

uazgsAalugaanmnssilsausy asse1ussalunisufifniig

wazAusulinvauluatve1TnLazn1sUsEnougInaseidey

LLazﬂQ‘mmaL?{mﬁuqiﬁﬁﬂimlﬁm WU NUINELIITY NOUINY

LSEULAEAUTEBY NYMINETANINULALANATOIAUNINY

ﬂgwmmﬁlmﬁuamuﬁmi NYMUIEAIUANDIATHATH DS

ﬂ;]‘vmwmﬁy\luvjam%mmﬂuﬁmi nOVInedEsuwarIN Y

ﬂﬂJﬂﬁW%dLL’Mé’@y nguinedosiukazussimassudy

ﬂg]‘mmaLﬁaaﬁUﬂﬁﬁLLaxﬂaﬂﬂﬂi

Learn about principle of ethics for hotel
professions and hotel business, code of ethics and moral
responsibilities in hotel operations and businesses, laws
and regulations relating hotel operations and businesses
labour and laws,

including hotel laws, immigration

employee law, labour protection law, service operations

YALENTILIV
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law, law on construction and town planning, law of
empowerment of persons with disabilities, promotion act
and the national environmental, disaster prevention and

mitigation laws, tax and custom laws

IHBO102 N139ANTITIULITIU 3(2-2-5)
Housekeeping Management
funysnagninfivesudardaiuluauuidiy

1TYINUATITIIIUTTUVDINT N9 L@ﬂﬁ’]i‘ﬁﬁﬁ’)sﬁ@ﬂuﬁu

wiithu fumeulunisujdhnuvesusas AMudiAeafy
guouiouazainasndslunisien enufiferfiuesih
ﬂﬂiﬂi%ﬁ?umuﬁULLNUHsuﬁLﬁﬂ?%’@ﬂ ﬂ’]iaﬂﬁiagaﬁ’]ﬂmgﬂ’ﬁ
usnsfunundiunin n1swileteymt n1991mRuIuRaY

YARNIHALNITININIUUTEZUI
Positions and functions of each part in

housekeeping, ethics and courtesy of housekeepers,

document works relating housekeeping, knowledge
about hygiene and safety in workplaces, knowledge
about clothing room, and coordinating with related
departments, develop communication and service skills
for hotel guest, solving problems, planning, personnel

and budgeting

IHC0103 msUINIsvRsiniulsslsuLaziodsey  3(2-2-5)
Housekeeping Service in Hotel and Cruise
Tassadenisumsauuasniinfinnuiuineu

AnALTRLAZUARN ANV INTN UL UAKITIY N153190HY

AsRuNUTBMNLN NENNNTHAETURBUNTSTATNEY 8 A

Tsausu nsldnunagmsdaiuiedosdieuazgunsalvesusun

Wit NFIANITAIUYAIINTVBLNUNKITIU N1FIANITNY

witufunwiANLaEen FunuAIsuUnEnNY

nuinin Funuanudsaniudilulswsy funuinviau

Uaendeluveutievesuwnunudtiu nsauaualldinewazyin

JUUTZU VDR UN AT
Management structure and responsibility of the

housekeeping department; qualifications and personality

of housekeeping staff; departmental operations planning;
principles and procedures of cleaning; use and storage of
tools and equipment management; staff management;
uniforms laundry management; hotel decoration and

security in housekeeping department; cost control and

YIUIN193187010mangasAadransiada
8191391390015 TS UkAE TSRSy anans

UTuUge e 2566
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budgeting of the housekeeping department

IHB0103 N139ANIINIINENDINIT 3(2-2-5)
Food Production Management
NuluaTuagndnnisusenevemisilewiu Seus

U a =

Lﬁauﬁumqmumm Nd1u1Usznous s 1ATUINIT1MI S
nsidende n1awsenkazn19tiingAusigg nasiiusnen
9113 guaundly Mmsldnuaunsaing n19313899% e ufiu
fnnRuuaziuiisuingiu mdwiiangiiidoatuemauay
nsUsENeUeIINIIMILNLLar g UnsaiLaziadesldly
AT N1sdanIsyAaInslun1sUuRcnua$y n1suselu
UssBnBnmanuduaivesnislinds nisindauasiizainm
UNTA! NIFIUHUIVUTENI TEUUATUANANAINLAZAIY
UaandelunsufiRnuasimungrinsiasinnsgiuana
Jobs in the kitchen and principle of basic
cooking, raw materials for cooking, the nutrition, food
selection and purchasing. learn about food preparation,
food storage and preservation, and food sanitary,
knowledge about equipment used in the kitchen, kitchen
plan, food storage room and fridge, vocabularies relating
food and culinary, planning and managing kitchen
equipment, learn to manage kitchen personals, evaluate

the efficiency of kitchen operation, kitchen equipment

ITHO106 ASIMAENITUTENBURIMNS 3(1-4-5)

Kitchen and Cooking

ANUMINg Ysev JULUU asduseneutasmiiuay
nsUsznauemns wihiinw fuliaveu 9538 1uTI gUNTE]
nup%h Anudaondy n1sidende n13dnmsENingAu 35013
wazdunounsUsTneue W saifeu-ifiu ewnsazTuan i
$hw191msUTIMAT N1sMvuAsIAIYIY InSHnUGUR wayld
Tassnudugiu

Meaning, patterns and attributes of

type,
kitchens and cooking; duties and responsibilities; ethics;
kitchen equipment; safety; purchasing preparing raw
materials; methods and steps for preparing hot and cold
kitchen; western food; storing cooked food; determining
sales prices; practical training and project-based learning

required

A a

1. USudgareininwing
2. USulgaednnwdeneu
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setting and maintenance, budgeting and quality control
system, safety in kitchen operation, regulations and
international standards
HBO104 nn3dAnsesLALIAT DI 3(2-2-5) | ITHO010 n1sdanisomsuaziaiesuiiiensviosioanas | 1. Usuussdedmanwilng

Food and Beverage Management

Taseadne dundsuazniinfiausuiinveures
wilnauluvieemsvedsusy dnUfufinuuinisemsuag
wdoshu Bouddunounisuiieusieg nsliuinisdu
91sUAIATRIANTIgNFas nsdalie JUuUnnsIRlAy Foud
gunsalneg Aldlusiose s 1wy silverware, chinaware,
yipvouiasieg WWudu SeuiuasiinUfiAn1snnununas
FONLUUTIENITEMITULAZATER N5 UNULAZNITIANTT
sUuuumslfUEMseImsuazLATeshn MsAUANFLYUEIMNS
LazlaIesdu sULUUNITIANIsLazniIsIelaTaiiang
U3msuntinfinausuRngeu n1seenwULLarN13TANTS
21M1Tuazin3e A mSuATILarsaatastulsusy n1s
U3n1sdnnIsguenidisuazanuvasadslunisvinnu ssuy
Wiunsudndaguuaznistdimalulagansaumelunisliuing
2MNSLAzIAT DAY

Positions and responsibilities of personals

working in restaurant services in hotels, and practice in

food and beverage services, learn about procedures of

U3Ing 3(1-4-5)
Food and Beverage Management for Tourism
and Hospitality

ANUVINY Uy wagsUluuren1sinnIsuay
U3N1501M15uaziA30shu TAsadaunun fumia uagniind
AUTURAYBUVDINTINIY %@;ﬂaLLaziWEJazLﬁstﬁszLuigmmi
waziAdenu EULLUULL@S%HG]@UH”IﬂﬁU%ﬂ’]S AN ULAY
2ONUUUTIENITOINITHAZIATBIRAL gULLUUﬂWiWU%mi 13
Auaudunu N33l gunsailunisinlfzuasinioile
THu3nis wrsermlunisduuseniue miswasindosny
9395553LUN15UINIT N15dan1sAan I Jgymilunisdnnas
waghuvawAly InnsinufoR Insneiuenaniudl wagld
Tassnudugiu

Meaning, types and patterns of food and
beverage management; department structure and staff
positions and responsibilities; information and details of
food and drink menus; service operational formats and

procedures; planning and designing food and beverage

2. USulgaednnwdennu
3, U%’Uﬂqqﬁ’]aﬁmEliwﬁmmmi‘wEJ

4. YSulsamedunenednnwaangy
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food and beverage services, table setting, equipment
used in restaurant such as silverware, chinaware, and
types of glasses, practicing in food and beverage menu
designing and planning, cost control for food and
beverage services, job delegations and management,
sanitary and safety management in the workplace,
programme and information technology used for food

and beverage services

menu; cost control; table setting and service equipment;
table manners; ethics in service; quality management;
problems and solutions; practical training, field trips and

project-based learning required

IHB0105 N1sdAnIsANIndeuLarAIaandelulsusy
3(2-2-5)
Environmental and Safety Management in
Hotel
funou F3nsliauaendoudtinvieadien am
vosgiRmniiintululsusuasiinn n1stiosiudunseain
n1sldgunsallaily ufanedu arsedl n1sdesdunazseiv
gaffe n1snsisaeuadudasadelulsisunasfivn
e muneuazdydnuaiauvaonseildlulsusuuazinn
BsUgumenadestuuaznisdidunisdeamnnisal
anidu waz Bnsdanimineinsuazdunedonveslsusud
WA vann1skaIsnsUURNumNwLIAnlswsHER)
Tulaung199) v9elsTy WU LuAnn1seantuulasTIas

lssusuuazdsgnulgmuaznInagg Munzaunaviiuing
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fudauandon nsusEndandanu Fnsdaueniazansiuiy
vozuazvoudslulsisy n1slinanAugiansssusf n1g
Ugniladndilnveamtdnaulswsuluununsne ituwnfAnuas
wMUTRTduTnsAvA e douiielsusunasdany
Safety procedures providing for the guests,
causes of accidents in hotels and accommodations,
danger prevention from electronic equipment, liquid
propane gas and chemicals, fire prevention and
suppression, and monitoring the safety in hotels, learn
about the safety signs and symbols used in hotel, first
aid procedures and emergency situations, learning about
appropriate  procedures of hotel resources and
environmental management, principle and practice
procedures of Green Hotel Concept applied in different
hotel departments such as hotel structures and facilities,
which is environmental friendly, saving energy, separate
the rubbish and reduce the wastes from hotel operation,
use non-chemical products, raise awareness among hotel
stuff in different department to have environmental

friendly practices for hotel and society
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IHBO106 MUUINITANAIAT 3(2-2-5)
Restaurant Services
NIPIBUANNT DNV DI I TNoUTATRUTNI S

%u’umauuasmiﬂﬁﬁamwmq Tunsliusnisauemisuay

\A30eR g‘dLL‘UULLawé’ﬂmﬂﬁﬁmimmiuamﬂ%aaﬁm A3

{alfvomis Aavznisiuddauin anulasadouas

guaudelunishanulunsuufau msldnussuulusunsy

dusaguuazmaluladeineg Aldluviesemisvedlsausy

Uszanunuiudieusiueuuarnisuddyniangnifiens

Antulunuuimsemsuasiaiesi
Restaurant preparation, procedures of food

and beverage services, table setting, art of napkin folding,

safety and hygiene of restaurant services, programme
and technology used in the restaurant of the hotel,

coordination with colleagues and be able to solve the

problem

ITHO105 UUSNSAAAIATT 3(1-4-5)

Restaurant Service

AUNNIY UTEinn JULUU 89AUSENOUTBY
ARRIANT sﬁy’umauuazmiﬂﬁﬂ’ams MIANTUNUARAIAIT NS
Jalaseaiiensdns dunmisnuuazniifiauiuiaveu n1g
UIMINUAUYARINT AMALTR 1NTENUAZATIYIUTIUVRI
TSN NITUTUITNITHY N150DNKUUIIUNITOINITUAY
\3oshy MIAasIedt wwalidy Tena 1ausun1IAaIa N3
ponUUUATI vanguIAuianazaNaasnfe nstanisidy
fnssiedaanden nguaneiAsites msdnnisaanm Jaym
lunsdanisuazuuImiwily wasnisussyndldinalulag
msaumaionuuInsAnmans fnsAnwiuenaniuil ua
Tilassnudugiu

Meaning, patterns and attributes of

type,
restaurant; procedures and operations; organizational

structure, positions and responsibilities, personnel

management, staff qualifications, manners and ethics;
financial management, food and beverage menu design;
business analysis, trends, opportunities, marketing
planning; kitchen design; principles of sanitation and
related

safety; environmental friendly management;

laws; quality management; management problems and

1. YSuugeinasueneininwing

2. Yfudsamedunenednnwmdaingy
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solutions; information  technology for

applying  of
restaurant service; field trips and project-based learning

required

IHBO107  AM39ANITNUBLIUN 3(2-2-5)
Event Management
USELNNLAYANYAUTYOIUBLIUNAINY WU N159A

s nusdy ufy medanisandeiiessd

A15IWAUNITIANY TURDULALNITUIUNTTANL MSTANS

AUl TENIUNANUADAAY N1T0DNLUULAZANLAIIIY

welulaBuargunsaifildlunisdnaunislivinisuaznis

g1UIEANNAEAINULARII3IL winnisieusularliuInig
wuNTiAunsaUARadIAtY N1TITINNITIANUBLIUN

Types and characteristics of events such as
cerebrating parties, and wedding ceremonies, techniques
and creativities, planning for the events, procedures of
the event organisation, budgeting, safety, designing the
and decorating the venue of the event,

event

technologies and equipment used for the event
organization, facilitate and service the guests participating
the event, principle of hospitality and services for VIP

guests, participation of the actual event management

MFB1514 N159ANTSNUUSNISIALGES 3(2-2-5)
Catering Service Management
'vié’ﬂmﬁmmﬁmwgmgmwmq 9 NIFINTIUNT

SRUREE USRI NIAULINUTINNDMITUAYNISAIUAL

Ui mnslunisdaidies msdnenms indeshsly vudss

nsdauazanuadlfizenmns gunsalindesile inedlddmiy

NuABY N159A0FNT N1TNNRLNITIANITNUEE N1

danTseuUszana Mamunsuusazkanils 3nsTiuinas

JULUUNITUINISoIMIskULaIng unseanlunisliuinas

91115 karN13EMIUNTTIUUTENIUBINIT N1TAIUANANAIN

01N IUIAL noAnssuvedlduinig wedalunsuideym

i 9 Aefuglduing msldininenasaywediuslunis

USsnumAes nsiarhse UfuAn1sdng q MAgades

wazn1sAnwigauluaniufivjofnueis ludszimanie

Aelseine
Principle of catering service; arranging catering

menu; arranging food and beverage in banquets; food

calculation and control for

quantity banquets;

arrangement and decoration of the dining table; tools

YIUINTINEIVIVOINANFATUIN5gINATUNA
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and equipment for banquets; organize and planning the

banquets; budget management, cost and profit
calculation; method of service; pattern of international
food service; serving etiquette; dining etiquette; food
quality control in banquets; consumer behavior; problem
solving technique for consumer; using psychology and
human relations in banquet management; preparation of
relevant operations reports and field trip in the real

workplace either domestic or international

aa o A

IHB0108 n1seannRAdviatiian1slsasy 3(2-2-5)
Digital Marketing for Hotel
LWIRALAENENNITaIN kazn1sUnalulagseuy

paulatdunldlugsfalssusy Wy nsdseyauaznis

TATIEVINAIA GNAT JATUNTAI NTINUKUNITAANA  NAgNS

NNITAAIN ATAUATULHUNIIANIA WAZNITATIAIIUNS

walabAngldusnIg n1snaaRdviadmiugsialsusy

Concepts and principles of marketing,
technologies and online applications for hotel business
including access to the information and data analysis of
customers, situations, marketing planning, marketing
strategies, market promotion, customer relations and

satisfactions, digital marketing for hotel business

YALANIIEIUN
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IHBO109 n1siANITaIUMIN 3(2-2-5)
Front Office Management
Tassad1an1suimsnudmnii voudeniiuas
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FouFuurn n1suinisdudunise Wudu szuuvasaumai
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Structure of front office department, job

descriptions and job responsibilities of front office

personals including reservation, room assignment, guest
check-in and registration, welcoming guests, and luggage
service, learning about information technology relating
front office operation, working with other departments,
revenue management, room rate setting, prepare room
account,

safety management, standard and quality

control in front office services

IHC0107 nsiansauninlulsslsuazisodsngy 3(1-4-5)
Front Office Management in Hotel and Cruise
UNUIMNULATA1IUEIATY 1ATIESI9UULNUNITY

fousudumth smuntaazmiiiauiuinveu auaniAves

wilnuousudum fumeusnsguene 4 lunisliuinig
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iy el warnsindeuszanunuiuunundy 4 7

Aerdes ludu n15dnnisanuvaende N15IaRELOL 113

dan1s9ela wagnisudlelgmiluaniunisalaig 9
Roles and important; structure of front office

department; positions and responsibilities; qualifications

of front staff, standard operating procedures of front
office services; informative technology for front office;
front office operations such as making reservation, room
assignment, registration, cashier, customer services,
billing, check out and co-operate with other department;

safety, planning and revenue management; problems

solving in different situations

YsUIN1II18iv1vemangnsAadaransdudin
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IHBO110 N159ANISlaIuLazIaosm 3(3-0-6)

Hotel and Resort Management

WUIAA NBAN15TANITISMIULAZI A0S N9
MR ULAZIANITIVUTZUN NINGFULALYAAINT NIATUAY
WAZANMIUNITUTITNUVBMAUNAY NTUFURRMN 1IN
fRgatestugsialamsy nsaieauduiusnagsia ns
duasuliAnn1580u5UAMNNAINTAIENITTAIUETIULAS FIAL
lunsUH Uiy 133150 UAMAINAITUINIT NTAANEN
nsdnisiunisiasundamaznnigingg N133nN13ANIIY
DIANTT

Concepts and theories relating hotel and resort
management, planning, budgeting, and human resource.
Controlling and evaluating on management of every
department, complying the hotel laws and regulations,
business networking, promoting the socio-cultural
diversity in working place, service quality management,
case studies about change and crisis management, and

knowledge management of organization

ITHO003 N"5YANTTININTVIDANWALUTNT  3(1-4-5)
Tourism and Hospitality Business Management
ANUSNEINUTIAARAUSNITAIUNTTIDUNYT 19U

o

g3fanin Aauinisuazanuduun Yszsnn wdnn1sdnns

SEUUNMTUIINT TAseadne wnunuazniinfiniuiuinveu
ANduNusvewnun wasdadeniegsia a5usssuuasy
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Meaning, components and pattern of service
business in tourism such as accommodation business;
evolution, background, type, management principles and
business departments  and

systems, structure,

responsibilities, department relations and business

factors; related ethics and laws; current business
situations and trends; business problems and solutions;
application of information technology in service business
management in tourism; case studies; field trips and

project-based learning required

A a
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IHB0201 n1suUSNISHNeweIn 3(2-2-5)
Housekeeping Service
fuvdsuagniinfivesusardiulunuudtiudiy
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Reatunislduazingedneieiesile gunsainia lonansi

Aendoslunuuithuduseulunisufofam Bnufoinisi

mazeInviein Mayifiss msdnwioaeiodduazgunsal
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wazn1sUsNsAukn s audenisudlutlym
Positions and responsibilities of personals in

housekeeping department, professional etiquettes and
code of ethics, knowledge about equipment use and
maintenance, document work relating housekeeping
operation, and procedures in housekeeping services,
practicing in room attendant and services, bed making,
preparation in-room equipment and amenities for the
guest, knowledge about sanitary and safety for working
condition, coordinate with other relating departments,

communicate with the guests, and solve the problems

YALANIIEIYN
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HB0202 msdnnenliidesiudmivnulsmey  3(2-2-5)

Basic Flower Arrangement for Hotel

ngud] 8aUsznau nann1stun1sinnenlyl dnwae
wazn1sguainwinentiviasiie gunsallunisdanenldnig
Bengunssesatuiiieliaenadasiuguuuunisdanonliiny
wuuziueenkararTuANUUNSISeuNIANg Ul karn1AULUR
mugiuldifieloifSouannsathanudiGousnluainsassd
nsdnmenlilugunuusingeg

Principle and knowledge about flower
arrangement for hotel, different flower characteristics
and flower cares, equipment for flower arrangement,
selection of different shapes of vase appropriate with the
patterns of flower arrangement both oriental and
western patterns, focus on both theoretical and practical
learning for students who can apply the knowledge for

creating new design of flower arrangement

YALANIIEIYN

HB0203 n1siANTsAsuIAdeNLAz USRIV UATYSAY

WaLies 3(2-2-5)
Environment Management and Sufficiency

Economy Philosophy
wuIAALAEANUFIAYYRIUTVYI1VOUATHEND
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tadeineliiAnuanniz Msdanisuaniz wamMsmuaN
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Concept and importance of sufficiency
economy philosophy, concept and importance of
environment toward hotel business, factors accused
pollution, pollution management, control and evaluation
of environment, energy conservation, environment
management  standards, and applying sufficiency
economy  philosophy in  hotel's  environment

management

HB0204 n1wdanguite Lt 3(3-0-6)
English for Housekeeping operation
n1sdearsntvidaingulunisuiniseuutdvi

Ffnsieingg Miertostununitiu nsdea st osfud

aunsoaunuIRuanALA 1 N15VINNIe N15VRDRNYIN N3

YUAN NMSVBINE N15LEUBNITITUINIS MInaumauwagly

Foyadostueatunsuinsdiusne vedsusuld anunsa

L%ﬂﬁ]ﬂ’nm’fmmimmqﬂﬁwL{”Jywﬁulé'

English communication for housekeeping

services, vocabularies relating housekeeping services,

YALANSIEIYN
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basic communications and conversations with the guests
such as greeting, ask for permission, thank you and
apologies, offering helps, answer basic questions and give
basic information about hotel services, be able to

understand about the guests’ requirements

IHB0205 ~A139nIALAZITUNT 3(2-2-5)

Laundry and Linen Operation

nslsuinisdnin mnuiReafuaud vliauay
Uizmmaas’hﬁli’fluﬁaaﬁﬂgnﬁw LLazL?:aﬁwqﬂﬁw Fumounis
UfuRnusagiiusmslunaundniauasiosdn n1snisviay
avon guasnydn nsYenuauiiuar n1sdafiudn A
Aeatugunsalaneg Alduaziisatedunudniuazini
Ussianvesheniildlunisdnduaradi aszuifndenang
ave1n Anulaeadie TIudRsseussalun1sujuanu ns
AaraUsvanunuiuwaundug waznisudladam

laundry services, knowledge about types of
cloths and fabric use in the guest room and the guests’
clothes, procedures of laundry, ironing and uniform
services, cleaning, repairing, and taking care of clothes,
cloths and uniforms storage, knowledge about the
equipment used for laundry and iron services, knowledge

about types of detergents for laundry and fabric softener

YALENTILIV
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for ironing services, aware of cleanliness and safety,
including code of professional ethics, coordinating with

other departments and solve the problems

IHB0206 A1500NKUUNISHURINBNULTSIY  3(2-2-5)
Towels Folding Design for Hotel
n1suRn UL uUaI19) liaANEIE NULAELND

t% o £%

nInnuawiosingnd wieuwlfizemns wu ddantndnde
= U [ CY v <@ & U a v &€ v v
19 B9as BdaUn WUAY WUIARASI9ETIAUANSIURN
yilnvesin dveai [Wudu

Towel folding in different forms and designs for
the beauty and decoration in the guest room such as
face towels, hand towels, and towels, creativity in folding

towels, types of towels, and colors of towels

YALENIILIV

IHB0207 n13viemsvenazemssiuade 3(2-2-5)
Thai and Contemporary Cuisine
nsUsEnavosineuare T maefiteuialy

wazsaUseina Jausssukasinaianisuseneveimsiaeiy

n15U3ENaUe MIsInelszI1n1auaze1n1sIInates N3
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Cooking skills of Thai and contemporary
cuisines, which are famous in both Thailand and other
countries, culture and techniques of cooking by focusing
on Thai and contemporary cuisines of each region,
planning for food set for Thai and contemporary cuisines,
control about the amount, the taste, and the quality of
food, presentation and decoration of food, hygiene and
safety for food storage before serving, professional code

of ethics for the cooks

IHB0208  Nsviemsylsy 3(2-2-5)

European Cuisine

Seuinsviemsng funningausieg Funounis
wisungAu wasndnnisusenovemisnz funnid ey
Ussiavthasien YU wod 9139 ULHU 01959 USPU 81T
MUNIIU ATATUANUTINUTAVIALAL AN INVBIBIMNT N3
UNAUDUAZNITINANKAIDINIT N15UTLNOUDINIIALTUAN
pg9gnavanwziarUaendiy

Learn about European cuisine and culinary,
ingredients and procedures of food preparations, basic
cooking of European cuisine, types of stock, soup,
sauces, cold dishes, and hot dishes, control in food

amount, taste and quality, food presentation and

YALANIIEIUN
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decorations, cooking European cuisine with hygiene and

safe for the guests

IHB0209 nsvivuslne 3(2-2-5) UNLANIIEIN
Thai Dessert
nsvvunlneviamnieg IngAunieY Funaunis

WsHUIngAU wazndnmsvihuivedodu unsalneg MY

Tunsviunlne
Thai  dessert making, ingredients, and

procedures of ingredients preparations, principle of basic

Thai dessert making, equipment used for Thai dessert

making

IHB0210  A15¥YULNBY 3(2-2-5) UNLENIIEIN
Bakery
N39auaf199 TngauM1e FupeunsnIon

gy uazndnnsvhauseudosiugunaalineg Aldlunis

MYUNBY
Baking different types of bakeries, ingredients

and the procedures of basic bakery baking, equipment

used for bakery

IHB0211 A1SUNEANNLALANLAIBINT 3(2-2-5) SNLENTIEIU

Food Carving and Design

Seudnisungadnemsiienisanuseay Aaugly
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Learn about food carving for food decoration,
art and creations of food decoration, design and concept
of food decoration, food carving skills and food
decoration of Thai cuisine, Asian cuisine, and European

cuisine

HB0212  M¥evnshuay 3(2-2-5)
Authentic Cuisine

15719195 UD UL U0 9A Y TAusTIULAEAIIY
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514 1N9UIN19819M1S mnﬁan%mmqmsﬁm
Basic local cuisine cooking, local culture and
the background of the local foods, ingredients of local

food, the nutrition, food selection and purchasing

YALANIIEIYN

HB0213  M3dnn1sgsiaemsuaziaTesisl 3(2-2-5)
Food and beverage business management

anuN13alYedgINIUINITMNSIaTIATRRY Uady
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Situations of food and beverage businesses,
students also study about the factors affecting
businesses, the concepts and theories in business
management, the distribution channels, and the pricing
strategies, learn about the marketing, modern forms of
product presentation, risk and security management, and
the laws and regulations relating food and beverage

businesses

IHBO214 ASHELLATDIAY 3(2-2-5)

Bartending

dl P

UsLNNT09AT0IAULEANDTRAR LAl Nauas)
W Su $u vead uSuR Jan midn Afer werain wenime
37 nguides waznaulond 3n1shu waznsHauATEARNANY
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Types of beverages which are the group of

IHCO204 nsHAMLATDIA 3(2-2-5)
Bartending
Anudisafuyseianuazgduuunisliuinns
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spirits such as gin, rum, vodka, brandy, whisky, tequila,
liquor, aquavit, and aperitif, the group of beer and the
group of wine, drink methods, mixing beverages such as
cocktails and mocktails, types of glasses for the
beverages, glass decorations, equipment used for mixing
the beverages and art of mixing beverage performances

for the guest entertainment

19 9 luu$ dumeuuarnsufiiinisdne q lunisliuinig
\nesin Aruasndouaraueunsitlunisuf iR
Knowledge of types and styles of beverage
service  and  mixology;  structure, duties and
responsibilities; cost control; pricing; laws and regulations
related to beverages; employee  qualifications;
equipment used for mixing beverages; equipment and
standard beverage recipes; development and creation of
beverage recipes; the art of mixing beverages for
entertainment to customers and developing and creating
beverage recipes; bar preparation; equipments in the bar;
procedures of bar operations and services; safety and

hygiene for bar operation

IHB0215 ASANIUIUUIS 3(2-2-5)
Bar Operation
AsmSsuAIUNSaNvasursnaullaliusnis

gunsala1eg Tuung duneuuaznisufiiniseieg lunas

THusnIsIAS e AL Aanulasndelavaveudelunisianuly

MU TRNY sULUuLazudnnslunsieesin nsuuzi
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nznthionaindulunuuinisedesi

in the bar,

Bar preparation, equipments

YALANSIEAUN




257

nangnsuTuUse w.A. 2562 nangnsuTuuse w.e. 2567 NN

procedures of bar operations and services, safety and
hygiene for bar operation, beverages suggestion to the
guests, coordination with colleagues and be able to

solve the problem

IHB0216 Aavzn1swaniwniaznisiane sy 3(2-2-5) YNLENSI8INN
Coffee Making and Latte Art
JURUUMTTRlATIET19RIAN 1 TUTEINEN BB VD4

gsnafunIu mwiﬁa@é’fnﬁmﬁ’unmw Uszinnuazuin
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Usggndldiugsaniun SnisAnwiuonaniud

Basic knowledge about coffee, types of
coffees, and selection of coffee, equipment and
equipment maintenance, techniques of coffee making in
different forms, focusing on both theoretical and
practical learning for students to be able to apply the

knowledge for coffee business, studying outside the

classroom
IHB0217 mslyusniswmseanuUsenniag 3(2-2-5) | IHC0205 Aywiuarn1susnshal 3(2-2-5) | y3u1n19918dvIveanangnsAadaiansiudia
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dAuedeaiuliflugouiivuizauvedhiiusazusznn 35ms
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Types of wine, the source, and the production,
wine storage for different types of wine, reading the
label, method and procedure of wine bottle opening,
method of wine tasting and drinking such as different
types of wine suite with different types of food, types of

wine glasses, principle and procedures of effective wine

services at international standard

warnsuan nsiuedesnulndly daaudl wanzauvesliiusd
avUszinn 35n1581una1n dauavduneunisilavanlad
Fnstuwaziu 1l wunisiulnivszanladuemseiele
Uspnnuiafldiuldusazysznm ndnnisuarsuneu n1s
Tiusnishidegslioon@nszdvaina

History of wine; types of wine; the source and
the production; wine storage for different types of wine;
reading the label; method and procedure of wine bottle
opening; method of wine tasting and drinking such as
different types of wine suite with different types of food;
types of wine glasses; principles and procedures of

effective wine services at an international standard

IHB0218 nwidanguiileauuinisenvnsuaziaiosdy
3(3-0-6)
English Communication for Food and Beverage
Services
nsdeasn1widingulunisuiniseinisuay
winahu Mdntis1eg Mieadestunisuinisenisuay
wiesiu mafemadesiuiiannsoaununiugndld wu ns
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English communication in food and beverage
services, vocabularies in food and beverage services,
basic communication and conversation with the
customers such as greeting, asking for permission, thank
you, apologies, suggest the menu of food and beverage,
answer the questions and give basic information about
hotel services, be able to understand the basic guests’

requirements

IHB0219 N15USNsgnANdITuS 3(3-0-6)
Customer Relation Management
AAmINY ANEARY Useleviraenisuinisgnan

duiussogsfalsssy wadanisuinmisanuduiussud

FeNINAlSIUTUUAZENAT N1TUINITLDNBUANDIAIUABINTS
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vosgnéliiineudseiiulauasdinruduiussudsdu ms
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Definitions, the importance, and the benefits of
customer relations to the hotel business, learn about
techniques of customer relations management, services
that reply to the guests’ requirements, creating the

guests’ satisfaction and the hotel loyalty, understand the

YALANIIEIUN
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guests and properly service to each group of customers

IHB0220 ASUIMITANTALES 3(3-0-6)

Conflict Management

AINING WUAAA wazndnnsREfuAdnud
nuAudauds n1smsigiaudauds U§nsen n1s
AOUAUDY LATNANIIVDIAMNTALES AUFNNUTN1981UD
unumgildwladudslunsdauds nsasenseusalng
\nde wadakaziinven1sdanisautaud n159anIsAN
Tauglpudufisuazimnzay waznIaAn¥IANTALEEIRY

Definitions, concept and principle of conflict,
theory of conflict, conflict analysis, the actions, the
responds, and the result of conflicts, relation of power
and role of stakeholders in conflict, creating the rule for
the negotiation, techniques and skills of conflict
management, conflict management in the peaceful and

appropriate way, case studies of conflicts situations

YALANIIEAYN

IHB0221 vinwznisldszuulusunsulusnudiumin  3(2-2-5)
Skills in Front Office Program
nslilusunsuddagusineg Aldluanudiunihues

Tssususgavaina 1wy szuulusunsy Opera, Comanche,

Fidelio tJugu

Computerised programme used for front office
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operation at the international standard such as Opera,

Comanche, and Fidelio System

HB0222 M1sUsznduusauduaznisuinisvosviosiu
3(3-0-6)

Public Relations for Local Products and
Services

mnufiRfuRanSaeitazn1suInIsvesiosiud
dfnyq vieiuhaulauasdnunmmung funisusssduiug
Tfugndn Bmsussrduiusauduaznisuinisvesiiosiu
n1sHnUURANARaT1easTAluNISRNLUY 35013
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Knowledge about the important and
interesting local products and services those are
appropriate to be promoted to the guests, methods of
local product and services advertisement, practicing on
creativity of local products and services advertisement to

the guests

YALANIIEAUN

IHB0223 Aw1gangudmsunuaIumt 3(2-2-5)
English for Front Office Operation
nsdeansntwisenguitldlusiuuinisdrunin
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English communication for front office
operation, vocabularies relating front office services,
greeting and welcoming, the guest registration, give the
information about the guest room, telephone services,
answer the inquiries, and solve the problems, give the

basic information about the tourist attractions and local

products, writing the formal letters in English and role

play

IHB0224 nmw1sangquitenisdeanslulsusuidediy 3(3-0-6)
Basic English Communication for Hotels
nsdeansnudanguilosiy Wy n1sils n13NA

N1981U4 N1ITHUNTEIDINYBUBINTNIIUUIN1TIUTTINTY

anunsafladilatieniudesnsvesgniuasliuinisandnla

aunulinouilosduld wu nmsvinme msdevaniieiaue

ANNTIBmAD nsuuztuazdeyariieg MAeadostunig

U3n15909l5asule n1suendienig n1suanIan LU

aouiivieaiion Sruemns sidedauiisne Tuiudils

Learn basic English communication, which
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includes listening, speaking, reading, and writing for hotel
personals, be able to understand the guests’ needs and
provide the sguests’ services, perform basic Ensglish
conversations such as greeting, offer helps, suggest and
give the information about services in hotel, giving the
directions, and the time, recommend about the

attractions, restaurants, and other places in the area

IHB0225 nwidsnquitensdoanslulsusadugs  3(3-0-6)
Advanced English Communication for Hotels
Wamnsldniwuagnisdeasnivdmngulunis

vinstulsawsuldiussans nmuanferviguniy Wy

Vinwen1Ine N5 N138U Laznsdey msldednsividu

NN TUINT L ﬂws?iamaﬁamwﬁammé’mmsmaaqﬂﬁw

nslsideyaiieniuviosin msdisesviostn nmsuinise s

LarlA3efy NsuuziAeatuunawo uilotuazuan Sl

viosdu nsliusnsmensdndt nissufloduddnd waznns

wiledgymligndn sudansdeuaanunglineunwdangy
pg9tUsEANS NN

Develop English communication skills for hotel
operation to be more effective, which includes speaking,
listening, reading, and writing skills, learn about formal

vocabularies, and be able to understand the guests’
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needs, give the information about the hotel rooms,
reservations, food and beverage services, suggest for the
local attractions and products, telephone services,
handling complaints, solving the problems, and writing

the letters in English effectively

IHB0226 N153AN13aUA 3(2-2-5)
Spa Management

N15UTNITIANITEINIAUINTITEOALUUNS

wa o o

Uszanduiusnisnatauagnginensesvdydaineides
n1sUsenavssivalwnliunarlon1avesginanisdnniseu
AunmMNsliUINIsuazasseussallunisliuingg

Spa operation and management, deign for spa
menu, promotion, marketing, and law relating spa
business, trends and opportunities of spa business,

quality control of spa services, and code of ethics for spa

service

YALENTILIV

IHB0227 MednaaUarassEinerdmsugsivaln 3(3-0-6)

Anatomy and Physiology for Spa Business

= a

ANNNUIUAEINUNIEINAAIARSLaZET TEINEN

veasneuywdnTnlulugsisau waduaviiele

1AS9A31990 IRINTS MINNVBIRINUG SEUUIAUDATY T8UU
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lAsansEgn syuunduiile svuulnadewdenuazinndos
S¥ULEREMNS syuumela ssuvduiietaaniy ssuusouls
9 szuuUszam

Basic  knowledge about anatomy and
physiology of human body which is essential in spa
business, cells and tissues, skin structures, functions of
skin, metabolism system, skeletal system, muscular
system, circulatory and lymphatic system, digestive
system, respiratory system, excretory system, endocrine

system, and nervous system

IHB0228 AsuInuaNulng 1 3(2-2-5)
Thai Traditional Massage 1
aeRnNsuazUsyiRanuduunvesnisuaning

AULANAIIYDINITUIN ﬂmﬂ'waqmsmmlwa‘ﬂgumu

Usglowl dotiu Fnrsuaeitugiu Wudses1udu nisuan

Fuaras 4 dyaras 5 n1suaalnewuuiiily inueunae ueu

AZLAY UOUATT Y119 wIAnT wIndsws n1sBaldu n1s

a'qLa%mjmﬂwwmsrﬁammaﬂé’wmﬁa A15MS8URIlAUSANS

o Y

wazluggnAINeuLAEaINITwIA N5 UEgNAlusENINa
n15liuIn1s NsdufinNanIsuIn MaNITIEIUTIN 938555U
VoLUINIS

Knowledge and history of Thai massage,
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differences of massages, values of Thai massage, steps,
benefits, contraindications, basic massage methods, 1 0
main energy lines (known as Sen Prathan Sib), trigger
point 4 and 5 massages, general Thai massage, supine
position, side position, prone position, sitting posture,
face massage, head massage, stretching, health
promotion, muscle relaxation, room preparation service,
suggestions being given to customers before and after
taking massages, descriptions being given to customers
during taking services, recording massage results, and

ethics and morals of service providers

IHB0229 MsuInunulng 2 3(2-2-5)
Thai Traditional Massage 2
nMsuALUUIasAng wuuTvdnin doviu deans
se¥alunisuan nsfannsis msuszeau UsyIRnazenaginly
Aatunisuandwin anuiidesfuuagnieinamians
Rearunsuaari as3eusIaMarans neudmsuuulneg
e Efanu nsszauasulnsifioaunin nswIeaies

o ¥

TAUSNTUaTLUEUNNAINDUKALMAINITUIA N1TBBUIBGNAN
Tusgninanslausnig n1sTURNEaNISUIN NaNITTEIUTTE
F3855TUVREIUINT

Chaleeysak  massage and  Rachasamnak
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massage, prohibitions and precautions for kneading,
bending, pulling, and compressing; history and general
knowledge about foot massage, basic knowledge and
anatomy regarding foot massage, ethics, and
concentration, Thai hermit exercises, herbal compression
for health, room preparation services, suggestions being
given to customers before and after taking massages,
descriptions being given to customers during taking
services, recording massage results, and ethics and

morals of service providers

IHB0230 M sWIAKUUAE TUAN 3(2-2-5)

Western Spa-Massage

auduanveanisuinadng inwenisuinnii A
U1 waglva n1suandauuuaday n1stnia n1swensl wen
Trau wagius nslinansias insesleuazgunsallunisuan
nsUssfiugunmdesfureunasndansliuins mawses
Vo dliUI N SWALL UL gN A NOULALIE N TYIVMTAWUA 113
a5u18anAlusEndnan1sIiuINTg nQuMaNeLaysesIIUAIT
Usenauenan n1suguneIutauaznstiemaslugiugnidu
amaeedeiiugulunisliiiuaenmsuinaiae

History of Swedish massage; massage skills for

face, neck, and shoulder, Swedish body massage,
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scrubbing, body wrapping, mud masking, uses of
products, massage tools and equipment, preliminary
health evaluation before and after services, room
preparation services, suggestions being given to
customers before and after taking treatment, descriptions
being given to customers during taking services, laws and
ethics, first-aids and emergency assistance, and basic

safety in the use of oil and Swedish massage

IHB0231 13uazanusu1un 3(2-2-5)
Hydrotherapy and Aromatherapy
nann1swagUszlertuvennsuntn uwuiAnveensly

ihifiodaadugunin auauifivesi flflunividauasnade

a35ien suuuumstituiogunin emih euleth msfind
graiulualn aurvetdeusssuma nstlesiusunseann

AudeuLazAEAngannisldinUsyiRnuduives

MsumsuMeNsEIYY TinwrnsuInelsuees il e

wagfivveslnouazinUsema auauliveuniomon n1s

navtuey mﬂ%’m%‘hwamﬁaémﬁmqmmw JaunulLay

Fomsszislunsléndunouifioguain nsidenifunes

semglvimangauiudlyd nsmIsuviediusnisuaziugdn

anAnaukagnaINImIMIdwinsesuegnAlusEnInang

WiU3n1s mstufinean1swin n1sussiliuavamilasmunag
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N15UslURANI5UINIG N15UgUNEIUIARATNISTIBED LY
811RNLAY

Principles and benefits of hydrotherapy,
concepts of using water for health promotion,
qualifications of water used for hydrotherapy and effects
on physiology, patterns of using water for health, sauna,
streaming, whirlpool bath installation in spa, hot spring
spa, and prevention of heat and water-related infections.
history of aromatherapy, skills for aromatherapy massage,
uses of products, tools and equipment used for massage,
Thai and international fragrances and aromatic plants,
mixtures of aromatic oils, uses of fragrances for health
promotion, prohibitions and precautions for the use of
fragrances for health promotion, selection of suitable
aromatic oils, preparation of massage rooms and
suggestions  before and after taking treatment,
descriptions during taking services, recording massage
results, preliminary health evaluation and service results

evaluation, first-aids and emergency assistance

IHB0232 nweengudmiunualn 3(2-2-5)
English Communication for Spa Operation

Winwen1sdoansnwsangulugsiaall n1smeuiy
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Imﬁ’wﬁﬂﬁ?‘%amiﬁugﬂﬁﬂmiﬁau%ﬁ ATRUTIUNNTUaZE
SruneanuaraInnsiiusgleafiisatostunisliuinisuay
Janstodenou madoudonudulunisuddmesgndn
wagnsAadedeansiuiieusiney Madeuwuuredy 11
Weutuinuazsenulsedniu

Communication skill in English for spa business,
telephone  answering, communication  with  spa
customers, guest receptions, introduction service and
facilities, using English sentence for service and managing
complaints, writing short message and taking spa

customer’s order, communication with colleague, writing

spa forms, record and daily reports

IAMO0101  Anwsidessudmiugnavnssunisty 3(3-0-6)

Introduction to Aviation Industry

a

Auilesduineldugnaivnssunisiu

N o W I3

AnNdIAey anudunnfiddey IAUTTNOUVDIYAAINNTIN
nslu Anwifvesdnsfiieades Snusderinag finasy sauie
mﬁﬁ'&mﬁmmLLazﬂ’Iﬂ%ﬁwﬁmﬂﬁﬂﬁiﬁuqmﬁwwﬂﬁﬁuﬂWiﬁu
Basic knowledge about aviation, importance,
important backeround, components of aviation industry,
associated  organizations, required acronyms, and

languages and technical terms used in aviation industry
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IAMO0102 n1sdansviennidenudedu 3(3-0-6)
Introduction to Airport management
#anTuN1IUINITIANITLAZNITINUNUTIIBIN A

81U 09AUITENOU LLazgﬂLLUUﬁugmmadaumﬁu AaNITuA19Y

Tuvenieenu seideuluiRvesineiniFeIu naenaunsnis

e sudnardiean ngssiloutevadulunisvudinig

271n"#A
Principles in airport management and planning,

components, airport basic models, airport activities,
airport regulations, import and export protocols, and air

transport regulations

YALANIIEIYN

T
aa o A

IAM0103  n1seanRaiaLiiegsnanisiu 3(2-2-5)
Digital Marketing for Aviation Businesses
FEUULALNALNENINTTUTE M dUiusuasN1snaIn

ysannisnislédedidnnsefind funismatn Anwinisyin

ASAAIANIUTBINI9DLaNNTONAd Anw1nT1SIENINY Y

lannsadnd lunsusmsinn1ImanIsnae duasunisasig

WWIARALAZLIMNSlUNTETIINAENEN AN TAAIN N1TITIUNY

warauInsedy nsildruginduiinvourodeny sauma

23381V TNMAERTEsTSUTUNSALTUGIAY
Systems and strategies for public relations and

marketing, integration between electronic media
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implementation and marketing, marketing through
electronic  channels, use of digital in marketing
management, creation of ideas and guidelines in
marketing strategy creation, flight schedule planning and
development, social responsibility participation, and

morals and ethics in business operations

IAM0104  nguaneuazszilaunisiunasou 3(3-0-6)

Civil Aviation Laws and Regulations

nuane wegsUyaRnIsiueInIa uazssdey
nsdunaieu wilussduanauazseiutiesiu naoaauns
Tedulduagnsiiuguaannumiienuuessy uaen1suoinis
TUsEMINUIEInNe aﬁn%ﬂﬁﬁuimﬁ’aﬂQﬁmmmﬂaaﬂﬁﬂiu
2Ma1MNTIUNNTUU (Aviation Safety and Security)

Laws, aviation acts, civil aviation regulations
both internationally and locally, enforcement and
supervision by government agencies, international flight

operations, aviation rights, and aviation safety and

security

YALENTILIVN

IAM0105  awdanguiienuuinsglngansaiaiy 3(2-2-5)
English for Passenger Ground Services
MwBangy e e 81 Wew eldluaniunisal

A199 Fagndumenisihauusnisndnauniefiuiy Wy ns
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Usganduiusluaunudu n1sdrsesdits nsuinisdadu nns
sausulagarsvidinazvieen nsuidynilunisuing
ﬂ']mﬁu

English skills - speaking, listening, reading and
writing which are needed for services of ground staff in
different situations such as airport public relations,
seating reservation, check-in service, welcoming arrivals

and departures, solving problems for ground services

IAM0106 mﬁmmimuﬂ%miéﬂmamimﬂﬁu 3(2-2-5)
Passenger Ground Services Management
ﬂszmumﬂﬁuémi;ﬁmmimﬂﬁmaw%‘@waw

nsdiu wagvinennisen Aszuifinnusuiinveuludiuves

nsliusnsglagans duntse nrsasaaouenansiiddsy
dmSunsUHURN9998AUNNTUTEANUNUN UM EAURN
msﬂg’jﬂ’é‘wmiqﬂﬂiﬁﬂmﬁu FEUUAIUANNITHUNIY WY -
0N (Ramp service) Hiolin1sdnnisusasiierdudulude

ANUSEUTeLLazUaenitaUURLas BN 19Ul Taude

FufunsedmunuUInIIAiY
Passenger ground service process of airline

companies and airports, passenger service obligations,

belongings, investigation of important documents for

operations, coordination with various agencies, ground
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service equipment operation, ramp service control
system which helps airlines manage each flight neatly

and safely, and dangerous goods for ground services

IAM0107 n159AN158IMSEInsSUasnISUU 3(2-2-5)
Airline Catering Management

STUUNITINBINSHALLATBIANE NS UA18N15TU

=

Weldlunisuinisglavaisuuaiesdu Sunsuddunaunis

o

FUATU LAZNITUNAUD NIIAINUAYITLANB AT N1TIANTT
ufinane1ms maemauntsdrsesemnslunsiliseiiu s
N1TOUDUDINITUAZIUES ﬂ?iﬁi?%ﬂ@ULLa%ﬂ’J‘U@ﬁJﬂMﬂ?‘W
2195haEN15UTTEIUNUAUE18NTUY

Airline catering management system for in-
flight services which includes preparation, presentation,
food specification, production area management, urgent
require food reservation, food preservation and

transportation, investigation and food quality control,

and cooperation with airlines

YALENIILIV

IAM0108  nmwndanquiilenuuimsuuedesiy  3(2-2-5)
English for In-flight Services
mwdange ya e 81w Weu ieldluanunisal
99 Fesuduenisrihnuuinisdeusuuuaiedy wu ns

sousuglagansuunsestu nislideyasruaiudasnds n1s
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U%ﬂ’]i@’]%?iLLﬁ%Lﬂéaﬂau ﬂ’ﬁ@LLa@ﬂEJﬁ’lii%%’j’NLﬁEnﬁu el
ﬂ’]iﬂi%ﬂ’]ﬂU‘uLﬂ%‘I@Qﬁu

English skills - speaking, listening, reading and
writing which are needed for services of flight attendants
such as welcoming passengers on board, providing
security information, food and beverage services, caring

for passengers during flight, airplane announcement

IAMO109 n3dansnuuinisuuedesiy 3(2-2-5)

In-Flight Service Management

U590y kAL VINITUIMTIANITNUUINITUY
wioadu N15a5AUAINIUUINT wavaNUsEiulawn
r;:ﬁowa’]i N15UTUITIANITAIINALAINAUIY DINITHAY
309 Yagaunsainsliuinisuasanuvasafoudilasans
nMsUsTfiunsUsnssEadiendu nsiaaudfimelaves
fagansuaznisiidunsuitymilunisuinisuuedosdy

Philosophy and theories of flight service
management, creation of service quality and customer
satisfaction, convenience management, food and
beverage, service equipment and passenger safety, in-
flight service assessment, customer satisfaction
measurement, and operations for dealing with in-flight

service problems
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IAMO110 s¥uUMSUIMsANUAssdmiuaen1sty 3(3-0-6)
Risk Management for Airline
5EUUNITUIMISAN AT udo a0 U N1 56)

ﬂ’J’]SJ%ZJ’]EJﬂJEJQﬂ’J’]ZJLgEJQ Ui%LﬂVl“U’eJQF"I’J’]lILgEJQ waNNITUTELU

anudsdlugsianisiu n13dnn sunasyu N19219uHUA1S

AU naUszlevinauwnun1samu n153nnsnalseleyil

MFeseeudsveInsiineuaen1siu n1suimg

AnuUaensislugnavnssun1siu MsasnnagnsnIsuing

Anudssiifiusganinmuazidlanasdavhuauuimsaiu

FeseiAnis
Risk management system which is up to the

situations, definitions of risk types, principles of risk

assessment in aviation business, capital management,
investment  planning, investment return, benefit
management, risk analysis of aviation operations, safety
management system of aviation business, creation of
effective risk management strategies, and understanding

organizational risk management planning

YALANIIEIYN

IAM0201  n1smuANAmAIMNITUSN1SlugsAan1sdu 3(3-0-6)
Service Quality Control in Aviation Businesses

TBNIAIVANAMAINYBNITUINS IAgiiuniIsns

#3190 33U sNansaaseanuianelalvdugnenla
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12
o

MansusnIsaaitukar eI e sludetnusuazisnisnis
dnnnstedesseugnAanunisalingg

Service quality control which focuses on how
to create service standards that can satisfy customers
both on ground and air services with skills and methods

of handling customer complaints in various situations

IAM0202 A danguiitensufifeu 3(2-2-5)

English for Operations

nsldnwnsangy wa e 810 1@eu 1Aeadeady
FAnUsgdrTunazluaniunisalang lawn Tuaaiudnwl Tu
AU N13138UITE9ANNMAATUAN NTYALLEUR
tenenmueg1aliuszd@nSan n1snanuansruAnLiuse
nguiilsfivarnuans saufsnwrunaununiisudusedily
331991499

Applying English - speaking, listening, reading
and writing in various situations such as schools and
workplaces, compiling and summarizing information,
presentation and effective presentation delivery, making
comments to various groups of audience, dialogues used

in various business contexts
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IAM0203 mmﬁaﬂqmﬁamimaau%’aaaummg'm 3(2-2-5)
English for Standardized Test: TOEIC
nsldnrwdainguiiie tanauausaluni sty

219189 uluanINLINABUNIININY A1e18engely

‘Wu"mmuLLazmsLéﬁjwaﬁﬂsawuiuaaﬁﬂﬁ%uﬁwﬁy’aﬂm%’gu,ax

Ny wazmseuaundaulun1naasuleas uNInIgIU

(TOEIC) lngiin1s¥anansieuiannuanisnaaaudedasy

1M 331U (TOEIC)

Applying English for measuring the ability to
use English in work environment, English in recruitment
of both public and private sectors, preparation for the
TOEIC test, including using the result of TOEIC Test as

one of learning outcomes

YALANIIEIYN

IAM0204  szuUladafnduaznislu 3(3-0-6)

Logistics and Aviation

ANSTUANTFUUANY THI¥UUOUY TEUUTIN SEUU
vio nsvudamai Tnsnsiusuiitsuiunsvudmnsennis
awd Ao ssruuladanndfire szuugiiauaznsaun
Wswgnakazdeay N1sTeuiisuntTnwnuladadindszuy
19 ladafndniserniaiunisdanisviaslgauniu walulag
ansaumealuszuuladafind nguuiedimen1svudIsEnIng

Usemeuasisn15neAanIng nalAnwIeeg
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Transportation  systems,  including  road
systems, rail systems, pipelines, marine transport,
comparison with air transport, importance of logistics
systems to business systems and economic as well as
social development, comparison of each logistics
planning systems, air logistics with supply chain
management, Information and technology in logistics
systems, law on international transportation and customs

clearance including case studies

IAM0205 szuufisdenisiunazaliudaondelunis
WUBINA 3(3-0-6)
Aviation Security and Safety System

ngun15iu LLmﬁmﬁugmﬁmﬁsﬁaﬂﬁﬁu
asfUsznavvesiisfouaranuvasnsdeoientu diulsenou
vosnnudunyudfienaasinatuainuvasn fovesnisiu
FEUUNITITIVINIBINA ﬁﬁwmaﬁumqﬁamaﬁlﬁwﬁu
unuwesnsdnnisarenistuluninuvasadenianistu
Sauﬂu’qmﬁﬁﬂmﬁm&JazL§&Jmﬁuaﬁa;ﬂaﬁmesﬁmdﬁmmm
Uaeande n1sdesiuuarasuaiugidmgaiunisiu ns
NI5UYAT9ED R URLUA N9 fiAsdostun1siundid
Wiennuuaenfentanisiu

Aviation theory, aviation safety fundamental
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concepts, composition of security and safety system
concern with human factors that may affect the safety of
aviation, air traffic systems, nature of the accident, role
of airline management in aviation security and safety
including a detailed study of safety data, prevention and
investigation of aviation accidents considering the
statistics of various accidents related to commercial

flights for aviation security and safety

IAM0206  AsAtuUaensiu 3(3-0-6)
Airline Operations
ulgurefiiAgatesiunisauduanuaisnisdu

oAU JULUUNTEUIUNITANTUOUYR@EI8N15TU N9

Wamnguuwuumssniiuanuvesmensty
Policies related to airline operations, operation

of the airline, development of the operating model of

the airline

YALANIIEIUN

IAMO0207  N153AN5AINAENSNITTY 3(3-0-6)
Aviation Strategic Management
nyiAsEanIniIngeungluLazn1euenssia

24AUTENOUYBINITINHKILTINALNS nsAmuadInune

1AS9E519EN NUINRONWNTITWUITY N1SAMUA NAENS

ANSUTELHUNALAZAAR LKA
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Analysis of internal and external business
environment, elements of the strategic planning,
regulation  setting, structure of the competitive
environment, strategic setting, evaluation and follow-up

strategy

IAM0208  N15219HAUDINIALIUNITIAATNNITTU 3(3-0-6)
Aircraft ~ Planning and  Flight  Schedule
Management
ms’mu,muLﬁuwwqmiﬁuLLaz%umauﬂWiﬂﬁﬂaqwu
Y9IUIAIUALNITITIITNEOINTA N nsiiiaUszanSam
gegaluwasadrenisiu dedninven1sufuinis uagnns
fvmuaesatu Msduidsueiesiu uasseuuufiRnuilsl
wiueu N13dndseaniiinisledwinguasd n1sdnass
nesdunuvgangu Gﬂxumaumimuquﬁﬁf’ammﬁa RETRTHY
Uiﬁm%ﬂw‘wqqqsﬂ,uLwiaw’mﬁuuuﬁugmﬁalﬁLLaaé’unuﬁ
Wi
Route planning and traffic control procedures
of aeronautical control, theory in increasing effectiveness
in aviation networking, limitations of operation and
scheduling, aircraft switchboard and uncertain operation
system, shipping out operation base on demand, flexible

fleet allocation management, available seat control
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procedure, adding maximum performance on each flight

period based on revenue and increased costs

IAM0209 nISkiueINIALAZATSHeENS 3(3-0-6)
Air Navigation and Communication
LHUTINISIAUBINIA TOmMUUALAZNTEUIUAIT

WUBINARINDIANINITTUNAS D UTENIUTENA A1TUSANS

TnsauunammansiusenieUssma nquinisdeanssneing

N13USNSAUDINAMEINGRAZNITUSNSAUEIN AN LU
Aerial map, requirements and procedures of air

navigation by the International Civil Aviation Organization,

international telecommunication services, radio
communication theory, air services with radio and

automatic air service

YALANIIEAUN

IAM0210  sxuvasaunAdI iU sA1TefitiuazsInng
Tnslavansiaiosdiu 3(2-2-5)

Information  System for Reservation and
Ticketing

sruunsinnisteyatnarsililunisdeans
sgnineasnisdu (GDS), seuudisesditavesaionisdu,
FEUUNITVIUINTLATUNLAY (SSR : Special Service Request)
mauuntayalAves IATA szuutasineansannseiing s

NITUIUNSYINENTRININS NMSidansIAmuagnseontnsineans

YALENIILIV
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nseruuaraludiladeyavudnslavans sauds
aafUsznaudug vesnsiagans

Information management system used in
global distribution systems (GDS, airline reservation
system, special service request (SSR)according to the
provisions of The International Air Transport Association
(IATA), electronic ticketing system and reservation
process, price selection and ticketing, reading and
understanding ticket information and other ticket

components

o I3

IAM0211 MsvudsduAmLasiandueineInd  3(3-0-6)
Air Cargo Service
NANN1IANTUGINAPUNSVUABUA LAY WA 0

msena ngszidounisuuds ngszideuiierfuussgias

wazaaIn Useinnauaidunsng kagn1sannI1sauaIsunsney
wazngsuifeuifadesivaumsunse sudaenaisuayiis

N1sAaNINTveIN1sUIdIuazd@anduM MUUINITINAUAL

f?hLmui{z‘iqaaﬂﬁuﬁwmqa'1mmmﬁy’nmsmumwuéqﬁuﬁﬂ

N190INA
Business principles of air cargo service,

transport regulations, package and label regulations,

types of dangerous goods, dangerous  goods

YALANIIEIYN
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management, regulations for dangerous goods, customs
formalities, and documents of import and export goods
including customer services and air cargo exporter

representatives as well as cargo shipping process

IAM0212 1591810 3(2-2-5) YNLENSI8INN
Swimming
SNYNTLAYIUIATDIATYUN ATV KATATS

ﬂﬁqﬁﬂmqﬂmaﬁwﬁw nstindinuenisihediussansngg

Anwing nAn1 vdnnast uagflinnstiewdonuies Welinsde

Tuih
Types and sizes of swimming pool,

maintenance of swimming equipment, various types of

swimming training, rules, self-help training in case of

accident

IAM0213 @@ 3(2-2-5) HNLANT1EY

Social Dances

Usgifnisdand Uszianvesdanaglunisaand
W3y MNediRNveInIshana Useleviveinisaaid n1s3an
FarveInuAILazINaY NMSENYINEEN1TTUd N1511 AT
uazaIna1slunNITAUT JIIEAN

History of social dances, types of social

dances, social etiquette of social dances, benefits of
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social dances, knowledge about rhythm of music and
songs, pairing up, leading, and patterns of various dance

rhythms

IAM0214 @avzn1sUaeniugn 3(2-2-5)

The art of self-defense

mmi’mwm%’ﬂaLﬁaaﬁ’uﬁaﬂzmaﬂmﬁuﬁa 119
wengUnsaliitelitiosiui msugnilaamaiifsioniseaty
# waznsiinvinuedostuiiontsdestui

Understanding on arts of self — defense,
preparation of protective equipment, cultivation of good

attitude towards self — defense, and self - defense

practices

YALENIILIV

ST0401  Awauidosdy 3(2-2-5)
Basic Chinese
Tnssadrawazndnloansald oaduvesn1w13y
TouA 9nYs sTUULdee szuundlea dnviuazadiuiulu
FinUsedriu Annisile n1swe n15810 wazn sy
Elementary structure and grammar of the
Chinese language, such as alphabet, phonetics, and
syntax, vocabularies life,

and expressions in daily

practicing in listening, speaking, reading, and writing

IABO101 AwnIuosdu 3(2-2-5)

Basic Chinese

Tnseadrwavndnheinsalif ssfurainiwiy
Pnws SYUULEDY szuumiiea Anvikavdruauludinusedntu
Hnn1sita N1Ine N158U Larn1Sideu

This course focuses on basic grammatical
structures and principles of Chinese; alphabets, sound
systems, phonics, vocabulary and expressions in daily
life; practices of listening, speaking, reading and writing

skills

YIUINII8v1vemangnsAauaransdudin

#v13557aNs0U (MangnsusuUse w.a.2567)
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Chinese vocabularies and idioms used for

careers, writing letters of application and prepare
resumes including forms, career documents, practicing
skills for careers, conversation used in communication
related to tourism and hospitality, aviation business,
hotel, tour operation, tourist guide, hotel staff, and

airline staff

STOAL1 A wWSamadosdu 3(2-2-5)
Basic French
TassatraasvdnlonsaldesduvesnwnSuaa

loun 9nws szuuldes szuunuigan dAnviwasaruiulu

FinUszd1Tu Annisile e n1581u waznsIlsy
Elementary structure and grammar of the

French language, such as alphabet, phonetics, and

1ABO113 mwWSumadosdu 3(2-2-5)
Basic French
Tassatraazndnlensaidosduvesniv S
NET SEUULEES Seuuntiea Anviazduiuludiinusedniu
Hnnsita Msne N5eU uazn1sideu
This course focuses on basic grammatical

structures and principles of French; alphabets, sound

YIUIN153187010mangasAadransiudia

av1IngInan1stu (vangasusulse w.e.2567)

syntax, vocabularies and expressions in daily life, | systems, phonics, vocabulary and expressions in daily
practicing in listening, speaking, reading, and writing life; practices of listening, speaking, reading, and writing
skills
STO412  mwHSumaiionsdeans 3(2-2-5) | ITH0241 Awrlaaiiientsdoans 3(2-2-5) | 1. YSuupadesueseiviniwing

French for Communication
lassadauwaznran g nsainugIuvesn WS wes
FnnardruiuludinusesnTu Hnsusinwena 4 lown n1sila

N1TNA 115810 warn1sWeu e liatuisadeaisly

French for Communication
NsEUNUINEINSIAaNaRnradaTiuY ARSI
Tuan1un 5NN WY A1SUBAIAT AISUBAEUNIE A5

o A

Foved s wWulniinwenisils wa 81w uazdeu Tusedui

2. Yfudsamedunenednnawaaingy
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IST0402  AwAUNBNIFDES 3(2-2-5)
Chinese for Communication
lAs9a59uasndn N salitugIuveIn w1 @ni

1Y

warauuludInusyaniu fnausinuwesia 4 lawn n1site nns

v
o A

A N5 uarnsileu Wielvansadeanslussiuiiugiu
161

Fundamental structure and grammar of the
Chinese language, vocabularies and expressions in daily
life, emphasizing on listening, speaking, reading, and

writing skills to be able to communicate at a basic level

TH0201 nwn3usitenisdeans 3(2-2-5)
Chinese for Communication
nsaunuInwIuliiefadedomstuyanadulu

amumizﬁﬁn%ﬁu WY A1SUBNALIAN NISUBNLEUNIS ﬂﬁi"?}j@

99 Wudu Whillndinwenisils wa 614 uazdeu Tusefud

g;m%u
Chinese conversation to communicate with

others in a wider range of situations such as telling the

time, giving directions and shopping; focusing on
practicing listening, speaking, reading and writing skills at

a higher level

1. YSuugeinasueneininwing

2. Yfudsamedunenednnwmdaingy

IST0403 mwﬁmﬁaqmmﬂmiimmiﬁmLﬁaa 1 3(2-2-5)
Chinese for Tourism Industry 1
winhensaiarguuszlonvesnwidu Tusdud
qq%u ﬁﬁﬁ’wﬁuaawawmﬁug’mﬁLﬁm%’mﬁ’uqmmmﬁu
vieafien 017 nsfeufulnvoniior nslideyaun
nvieadien e auudu NsusnduNI warnIsUNLIAN
Grammar and sentence patterns of the
Chinese language at a higher level, vocabularies and
basic practice of conversations related to tourism
industry such as welcoming tourists, giving information to

tourists at airport, giving direction, and telling the time

THO202 AwnIutiionsvieaiieanazusnis 3(2-2-5)

Chinese for Tourism and Hospitality

ca o

AsaunuIN1IuluanIun1IsaINAgINUNUAY
Asveafiawaruinis 819 nsieusuilnviendion A3l
Foyaundnvioniior nsliunnsiilsusy Suems waz
auuou

Chinese  conversation in  tourism  and
hospitality-related situations; welcoming tourists; giving
information to tourists and services at hotels, restaurants

and airports

A a

1. USudgareininwing
2. YSuugeednnwdeneu
3. YSudgesdesuneseinneiing

4. YSuussaadunesglninwgangy
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ISTO404 nA1w1AUERAAMNTTUNTYIBWNEY 2 3(2-2-5)
Chinese for Tourism Industry 2
1A598519aNan e 1NTUURIN1EITU ANNAT

[ o

AetaaniugnanrnIsuviosiied erukazieudeniudug N3

—

Anstedoansmalvsdwinarnsaunuldneuieadostuauly
gAEMNITUNITYBUNYL 0191 N13aedlsus/iuemiy/
Fieadu nasdavnlulsawsy nasusnisiiieafulssusy/
$up s/ UiEnanen1sin/usEntien

Structure and grammar of the Chinese
language, vocabularies related to tourism industry,
reading and writing short passages, telephone contacts
and conversations related to reservation of hotels/
restaurants/ flights, staying at hotels, and services related

hotel/ airline companies/ tourist agents

YALANIIEIYN

ISTO405  nnwn3uLfion1sendn 3(2-2-5)
Chinese for Careers
fnrinazduiunsiuiildiioniserdn msdeu

NUPFNATIULATN15VIUTEIREIUAT SauduUNesY

wnansaneg Aldlusnuerdn nstininwrlunisusznavendn

AsaunuisatestunsUssneuaTnsunsvisafisauay

U3n15 g3ian150u nnslsausy nsdanisuiien dagmerd

NUNULTILSY BagnTnuEen1OUY

YALANSIEAYN
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sefuituguld

Fundamental structure and grammar of the
French language, vocabularies and expressions in daily
life, emphasizing on listening, speaking, reading, and

writing skills to be able to communicate at a basic level

9

French conversation to communicate with
others in a wider range of situations such as telling the
time, giving directions, and shopping, focusing on
practicing listening, speaking, reading and writing skills at

a higher level

IST0413 mwm%’dLﬂaLﬁaqmammmmiﬁadLﬁm 1 3(2-2-5)
French for Tourism Industry 1
wanlheinsaluarsuustlonvesniuvidsuaa lu

sefufigelu ddnsiuazunaunuifiugiuiiieadosdtu

gREvNIIIViDuTien 917 nisdieusutinvioudien nislvideya
wrthvieadies o auudu nsuendunie wazn1sUBNIAN
Grammar and sentence patterns of the French
language at a higher level, vocabularies and basic
practice of conversations related to tourism industry
such as welcoming tourists, giving information to tourists

at airport, giving direction, and telling the time

THO242 mwrSurafionisvieadioawasusnng  3(2-2-5)
French for Tourism and Hospitality
msaunun e SuealuanunsaifiAeaiuay

sumsvieafieinazuing msfeusutinvieadion nisliteya

widnvieadien nsliudnsiilsausy Suems wazauudy
French conversation in tourism and hospitality-

related situations; welcoming tourists, giving information

to tourists and services at hotels, restaurants and airports

1. Usudssednnniwine
2. USulsweinn1waeng w
3. YSuugernesunesigdnnniwive

4. YSuusamedunenednawaaingy

ISTO414 mwwh”'dmaLﬁaqmammmmsﬁaqLﬁﬂa 2 3(2-2-5)
French for Tourism Industry 2
Tnssadawazudnliennsalvesniwnsauaa dnii

Aeadestugnamnssuvieadios sruussBeudemiudun s

AnFoAaEN TN INIANTIkaz NSaUNUNana Ut uuly

YNLENTILIV
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9AAMNITUN1TMOUTET 817 N1590159UTH/1UBIMNS/
digadu nasdainlulsswsy n1sudnisiieadulsausyy
$rup1y/USEManen1sow/UEIien

Structure and grammar of the French language,
vocabularies related to tourism industry, reading and
writing  short  passages, telephone contacts and
conversations related to reservation of hotels/
restaurants/ flights, staying at hotels, and services related

hotel/ airline companies/ tourist agents

ISTO415 nwm%’amalﬁamim%w 3(2-2-5)

French for Careers

'
=~

FninazduauniwilSaaa Aldienisedin nns
WEUIANNIYETATIIULALN1TYNUTETREIUAD TIUD S
wuunesuenasaneg ildlumue@n nisininuwelunis
UsznouenTn nisaununiiieadestunisusznouenTndiu
AsveafisInazu3nis 35013N150% N15L59IU N153ANTTUN
e sagmer wiinaulssusy wasnnauaensiy

French vocabularies and idioms used for
careers, writing letters of application and prepare
resumes including forms, career documents, practice

skills for careers, conversation used in communication

related to tourism and hospitality, aviation business,

YALANIIEIUN
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hotel, tour operation, tourist guide, hotel staff, and

airline staff

ST0421  anwwestuosdy 3(2-2-5)
Basic German
Tassatrauaznanlennsaiidosiuresnwieesiu

TouA 9nws sTuuldes szuundiea dnvinazdiuiuly

WinUsdriu Annisile n1swe n15814 wazn sy
Elementary structure and grammar of the

German language, such as alphabet, phonetics, and

IABO110 mwwesiudosdy 3(2-2-5)
Basic German
Tnssadranazndnliensaiidosiuresnwieesiu

AW STUULEES Seuuntiea AnviazduiuludinusednTuy

Hnnnsils MIye M58 wagNsT
This course focuses on basic grammatical

structures and principles of German; alphabets, sound

YN8V mangnsAauaransdudin

#v13557AN50U (MangnsuTuUse w.a.2567)

syntax, vocabularies and expressions in daily life, | systems, phonics, vocabulary and expressions in daily
practicing in listening, speaking, reading, and writing life; practices of listening, speaking, reading, and writing
skills
IST0422 awneesiuiiion1sdeans 3(2-2-5) | ITH0231 nwugesiiulitenisdeans 3(2-2-5) | 1. YSuupadesueneiviniwiing

German for Communication

Iﬂiﬂﬂ%ﬂdLLawé’ﬂhmﬂsajﬁugmﬁuaﬂmmwaiﬁu
Fniuazduludinuszsniu Tndustnueii ¢ Taud nnsits
NIYA N1581U WATAITITEU dieldaiuisodeansiu
seifuiugule

Fundamental structure and grammar of the
German language, vocabularies and expressions in daily
life, emphasizing on listening, speaking, reading, and

writing skills to be able to communicate at a basic level

German for Communication
NsaUNUINYIesIuefnsodeasiuuAnadY

Tuan1un 5l WY N15UBNNAT ANSUBNLEUNIE A5

=

dy I 4 Y =% C% 1 = %
Fpved WU Luninwen13ils NA DU AT Tuszeu
AU
Y

German conversation to communicate with
others in a wider range of situations such as telling the
time, giving directions, and

shopping, focusing on

practicing listening, speaking, reading, and writing skills at

2. YSuussaadunesglninwdangy
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a higher level

IST0423 m‘t«ﬂLaaiﬁuLﬁaqmamnﬁumiviadlﬁa’s 1 3(2-2-5)
German for Tourism Industry 1
nanhwnsaluazguuseleavesniwneesiu Tu

szé’uﬁgﬂsﬁu Aémuazunaunuiugiuiiiisadosty

qmmﬂﬁmiauﬁm 919l nsdeusutnvieudien nslvideya
withvieadlen o auudu nsuendunie wagn1sUaNIAN
Grammar and sentence patterns of the

German language at a higher level, vocabularies and

basic practice of conversations related to tourism

industry such as welcoming tourists, giving information to

tourists at airport, giving direction, and telling the time

TH0232 mwnwesiuiionisvieadisanazuinis 3(2-2-5)
German for Tourism and Hospitality
nsaunuineeesiiuluaaunsaifiieatunu

sumsvisadieanazuinig maseusulinvieadion nmslideya

winvieadien nsTiudnsfilsawsy Suems wazautudy
German  conversation in tourism  and

hospitality-related situations; welcoming tourists, giving

information to tourists, and services at hotels, restaurants

and airports

A a

1. USudgareininwing
2. YSulgaednnwdeneu
3. YSulgsdesunesginneilng

4. YSuussaadunesglninwdange

ISTO424 m‘mLEJasﬁuLﬁaqmamnﬁumiviauﬁm 2 3(2-2-5)
German for Tourism Industry 2
Tnssadauazndnliensalvesmueasiu dnii

Aendestugranmnssuondier suuandoudeanudug ms

Andadeasmansdninaznisaunuldneuisadestunuly

9MAMNITUNTMOUTET 817 N1598sl59u5H/ U815/

ety nrsdavnlulsawsy nasusnisiieadulseusy/

Suems/uSemanenisiu/useninien

of the German

Structure  and grammar

language, vocabularies related to tourism industry,

YALANIIEAYN
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reading and writing short passages, telephone contacts
and conversations related to reservation of hotels/
restaurants/ flights, staying at hotels, and services related

hotel/ airline companies/ tourist agents

IST0425  Aweessiuiionse1in 3(2-2-5)

German for Careers

Fnvinazduiunwieesiu fldiionisendn ns
WHUIANUIEETATINULAENIINIUTEIREIUAD 50D
wuuesuienansaneg Aldluauendn nistinineelunis
Usgnaue1dn nisaununiiiestestunisusenevendngiu
mMsvieaiieanaruinis gsnan1su nislsawsy n1sdnnis
e sfaqmen wifnnulsusy waswinnuaenisdy

German vocabularies and idioms used for
careers, writing letters of application and prepare
resumes including forms, career documents, practicing
skills for careers, conversation used in communication
related to tourism and hospitality, aviation business,
hotel, tour operation, tourist guide, hotel staff, and

airline staff

YALENTILIV

ST0431  mwiditudosiu 3(2-2-5)
Basic Japanese

lassafrwaznanlisnsalilesdiuvesniwgdu

1AB0104 Moy

Basic Japanese

lassafruazndnlionsalilosiuvesniwgdu

3(2-2-5)

YsUIN155187v1v0uangasaauaransdudin

av1ingInan1stu (wangasusulse w.e.2567)
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lauA 9nys szUULEYS sTUUNUIEAT Anviuasdiuiulu
FinUszd1u Annisile nswm n1581u wazn sy
Elementary structure and grammar of the
Japanese language, such as alphabet, phonetics, and
syntax, vocabularies and expressions in daily life, practice

in listening, speaking, reading, and writing

o w

8nws STUUdss sruUriiea Anuasdunuluiinuszaniu
HAnsita Msne N5eU Uazn1sideu

This course focuses on basic grammatical
structures and principles of Japanese; alphabets, sound
systems, phonics, vocabulary and expressions in daily
life; practices of listening, speaking, reading and writing

skills

ST0432  mwdituilonisdeans 3(2-2-5)
Japanese for Communication
Tnssa$rauazndnlisnsaifugiurosniwdgiu

fniuazduludinusesriu Tndustnueiis ¢ 1o nnsils

A1sWA N1381u wagn19dey Weldaiuisadearslu

syduuguld
Fundamental structure and grammar of the

Japanese language, vocabularies and expressions in daily

life, emphasizing on listening, speaking, reading, and

writing skills to be able to communicate at a basic level

THO211  Awndduifion1sieans 3(2-2-5)
Japanese for Communication
mMsaunawgluiiednredemsiuyanadulu

A01UNSEIANTITY WY MMSUBNNET NTUBNELNIY 11580

o1 1wy wWiuilniinwenisils wa 81w wazidou Tusedud

qﬁu
Japanese conversation to communicate with

others in a wider range of situations such as telling the
time, giving directions, and shopping;, focusing on
practicing listening, speaking, reading and writing skills at

a higher level

1. Yfuugsmesuenginawing

2. Yfudsameduenednnawdaingy

IST0433 mmzﬂﬁmﬁaqmammiumsﬁadLﬁ&n 1 3(2-2-5)
Japanese for Tourism Industry 1

wanhensauazguusslenvasniwdgdu Tusedu

v
o o

Ng99u ArdniuazunaunuIiuguningItesiugnavnssy

THO212 awgduiiionisvieaileaiazusnis  3(2-2-5)
Japanese for Tourism and Hospitality
nsaunnwgUuluanunmsaiiinefunuiiu

nsvisaigIlaruIn1s n1sdeusutinvieaniss mslvideyaun

1. Usulssednnniwine
2. YUl e inn1wdeng w
3. YSuugernesunesigdnnniwine

4. YSuusamedunenednawdaingy




295

nangasuTuuse w.A. 2562

nangasuiuuse w.a. 2567

NG

vieufied 819 nisFeufuinvieaiien nislvdeyaun
ﬁﬂVi@ﬂLﬁEJ’J o auudy NMSUBNLEUNIS kagNISUBNLIAN
Grammar and sentence patterns of the
Japanese language at a higher level, vocabularies and
basic practice of conversations related to tourism
industry such as welcoming tourists, giving information to

tourists at airport, giving direction, and telling the time

TnVipaNe) NISIAUSAISNLSSY ST1UBIMNT kavawINTY

Japanese  conversation in  tourism  and
hospitality-related situations; welcoming tourists, giving
information to tourists and services at hotels, restaurants

and airports

IST0434 mmzﬂﬁmﬁaqmmmiumsﬁadLﬁm 2 3(2-2-5)
Japanese for Tourism Industry 2

o '3

Tassasrsuazndnlioinsalvesnwidiu dwid
Aeadestugnamnssuviendios s1uussdoudemiudug s
Aasedoasmansdwinarnisaunuilsneuiieidostuauly
qmammiumiviauﬁm 919 N15909159UIU/51UBINT/
Wty nasdawnlulsawsy nrsusnisieadulsewsy/
$up1s/USEMane D/ EN e

Structure and grammar of the Japanese

language, vocabularies related to tourism industry,
reading and writing short passages, telephone contacts
and conversations related to reservation of hotels/
restaurants/ flights, staying at hotels, and services related

hotel/ airline companies/ tourist agents

YNLENTILIVN
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ST0435  mwndjuilonisendm 3(2-2-5)

Japanese for Careers

'
P

Fwinazdurunudgiu Aldienisendn ns
WeuaAnuIsatAsIuLazn1sviUszifdiuda sauds
wuuesuenansengg Aldluauendn nstindneelunis
Usgnaue1dn n1saununfiiientestunisusenevedndiu
nMsveufleuazuinis gsfansdu nslssusu nsdaniady
e sfapen winnulsusy waewinanuaensdy

Japanese vocabularies and idioms used for
careers, write letters of application and prepare resumes
including forms, career documents, practice skills for
careers, conversation used in communication related to

tourism and hospitality, aviation business, hotel, tour

operation, tourist guide, hotel staff, and airline staff

YALANIIEIYN

ST0441  mwnmviailesdy 3(2-2-5)
Basic Korean
Tassadrawazndnlionnsaiilesduresntwinng

TouA 9nYs STUULEES SEuundIea dnviuasaiuiulu

WinUszdriu Annisile n1swe n15810 wazn Wy
Elementary structure and grammar of the

Korean language, such as alphabet, phonetics, and

syntax, vocabularies and expressions in daily life, practice

IABO107  nwan Aoy 3(2-2-5)
Basic Korean
Tnssadrauazndnhennsalidesduvesniwniva

PAET STUULEES ssuuntiea AnvlazdruiuludinusednTy

Hnnnsils MIye M58 warnTeY
This course focuses on basic grammatical

structures and principles of Korean; alphabets, sound

YIUIN159187010mangasAalransiada

#v13557aNs0U (MangnsusuUse w.a.2567)
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in listening, speaking, reading, and writing

systems, phonics, vocabulary and expressions in daily
life; practices of listening, speaking, reading and writing

skills

ISTO442  pwnnvaLilonsaesns 3(2-2-5)

Korean for Communication

[

lasaainanasndnliensallugIuveIn v Invg

dnseazduiuludInuseanTu Hnlusinwens 4 lawn n1sile

ANSNA N15871U hagn15WeY Wislharu1sodeansiy

U
v

srauugule

Fundamental structure and grammar of the
Korean language, vocabularies and expressions in daily
life, emphasizing on listening, speaking, reading, and

writing skills to be able to communicate at a basic level

THO221 Awnnwaiilenisieans 3(2-2-5)
Korean for Communication
mmwmmmm’mé‘l,ﬁaﬁmaﬁamsﬁwﬂﬂaﬁu

IuﬂﬂWUﬂﬁﬂjﬁﬂ%’Nsﬁu WU NITUBALIEAN msuamﬁuma N3

Foves Wusu Whiflnvinuznnsile wa 81w wanTeu Tussduil
Korean conversation to communicate with

others in a wider range of situations, such as telling the

time, giving directions, and shopping; focusing on
practicing listening, speaking, reading, and writing skills at

a higher level

1. YSuugerinasueneinineive

2. Yfudsameluenednawmdaingy

ST0443  anwunwidlitegaanvinssunisvioadien 1 3(2-2-5)

Korean for Tourism Industry 1

wanbiensaiuazsuuselonveantvinma Tussiv

' v
= o o ¢

gy ArdnsiuazunaunuIRugIunneItesiugnaunssy

U

D

| -

eufigd 819 n1sdeusulnviewiien nastideyaun
Unvieaiiey s aundy N1sUeNIdUMY uagnN1TUBNLIAT
Grammar and sentence patterns of the Korean

language at a higher level, vocabularies and basic

TH0222 e maiieviesiieanazu3nis
Korean for Tourism and Hospitality
AsAUNEINIBIAIELLAR NS Al A AU
sumsvieadieanazuinig maseusulinvieadisn nmslideya
witnvieadien nsTviudnisilsaust $1uemmns wavawiudu
Korean conversation in tourism and hospitality-
related situations; welcoming tourists, giving information

to tourists and services at hotels, restaurants and airports

A a

1. USuugateininwing
2. USulaednnwdeneu
3. YSudgsdesuneseinnwilng

4. YSuussaadungsglninwdange
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practice of conversations related to tourism industry
such as welcoming tourists, giving information to tourists

at airport, giving direction, and telling the time

ISTO444 m‘mLmvﬁ'Lﬁaqmammmmiﬁauﬁm 2 3(2-2-5)
Korean for Tourism Industry 2
Tnssadawazndnliennsaivesnwnva dnvi

Aeatostugaaunssuriondien sruuandouderudug ns

Ansodeansmsnsdniuaznisaunuildnouisadostuemily

9MAMNITUNTOUTET 817 N1598l59UTH/ U1/

digadu nasdainlulsswsy n1sudnsifeadulsausyy
$1up1vs/USEManen SO/ U EIIfien

Structure and grammar of the Korean language,
vocabularies related to tourism industry, read and write
short passages, telephone contacts and conversations
related to reservation of hotels/ restaurants/ flights,
staying at hotels, and services related hotel/ airline

companies/ tourist agents

YALENIILIV

ISTO4d5 AL vALiEN1TDNTN 3(2-2-5)

Korean for Careers

'
A

ANLALEIUIUNIYINING NG BN1TEITN NS

! o

WYUIANUIYANATIIULALAITYIUTETREIUA T SIUD

wuunesuenansineg Aldlusueidn asilninweglunis

YNLENTILIV
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Usznoua 1w ﬂ?iﬁu%u?ﬁLﬁﬁn‘ﬁ@ﬂﬁ/‘tlﬂ?iﬂiﬁﬂ’t’]'U@’]%Wéﬁ‘u
nMsvieaiieanaruinis gsnan1stu nrslsawsy n1sdnnis
e sdaawad niinnulsausy wagwinnuaenistu
Korean vocabularies and idioms used for
careers, write letters of application and prepare resumes
including forms, career documents, practice skills for
careers, conversation used in communication related to

tourism and hospitality, aviation business, hotel, tour

operation, tourist guide, hotel staff, and airline staff

STO451  nwn3adedosdu 3(2-2-5)
Basic Russian
Tnssadrauasndnlrennsalidesiuresniwfaide

oA 9nYs ssUULdys ssuuniage dnviuasadiuiulu

FinUszdru Annisile n1swm n1581u wazn sy
Elementary structure and grammar of the

Russian language, such as alphabet, phonetics, and

syntax, vocabularies and expressions in daily life, practice

in listening, speaking, reading, and writing

1MB0116 mwiadedodu 3(2-2-5)

Basic Russian

Tassadrauasndnbisnsalidosduresnuniade
dnNws SEUUEDY szuumhed Anvuazdiuiuludiausedniu
Hnn1sita n1sue NM158U Lazn1Sideu

This course focuses on basic grammatical
structures and principles of Russia; alphabets, sound
systems, phonics, vocabulary and expressions in daily
life; practices of listening, speaking, reading and writing

skills

YsUIN15s18dv1venangnsaauaransdudin

av1IngInan1stu (wangasusulse w.e.2567)

IST0452 ﬂﬂ@?%ﬁL‘?ﬂc’JLﬁ@ﬂ’]i%@ﬁ’]i 3(2-2-5)
Russian for Communication

lassasisuaznanhignnsallugueIn 1w sade

THO251 nwniadeiiionsieans 3(2-2-5)
Russian for Communication

nMsaunuINIwIsaldeiefnredeasiuyAAaDY

1. Usudgsmesueseinnwiine

2. Yfudsamedunenednnawdaingy
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fnriuarduanluinuszsiTu Anduitnueis 4 Wun nasils
n15WA N1381u wagn19deu Weliaiuisadearsly
syduiuguld

Fundamental structure and grammar of the
Russian language, vocabularies and expressions in daily
life, emphasizing on listening, speaking, reading, and

writing skills to be able to communicate at a basic level

Tuanun15alNnANeUu WY N1SUBNLIAT NNSUBNLEUNIY NS

o

Foved s wWulniinvenisils wa 81w uazBeu Tuszdud

AR

Y

Russian conversation to communicate with
others in a wider range of situations such as telling the
time, giving directions and shopping; focusing on
practicing listening, speaking, reading and writing skills at

a higher level

ISTO453  nwsaldeifiognannnssunsvieadien 1 3(2-2-5)
Russian for Tourism Industry 1
wanbensaluazguseloavesnisiade Tuseiu

v
= o o ¢

g9 AdnilasunaunuiugIuiine e sugnanssy

=D

'
' =

vieufied 819 nisFeufuinvieaiien nislideyaun
ﬁﬂViaﬂL‘ﬁEJ’J f JUINDU NSUBNLEUNIY WAZAITUDALIAN
Grammar and sentence patterns of the Russian
language at a higher level, vocabularies and basic
practice of conversations related to tourism industry
such as welcoming tourists, giving information to tourists

at airport, giving direction, and telling the time

TH0252 mwiadeifionisvieandioanazudnis  3(2-2-5)
Russian for Tourism and Hospitality
msaunusadeluanunisaififeatunudiuns

vioufloanazuinis nsdeusulinvioaiion nsliteyaun

nvteadien nsliusnsfilsawsy Suems uazauudy
Russian  conversation in  tourism  and

hospitality-related situations; welcoming tourists, giving

information to tourists and services at hotels, restaurants

and airports

1. Usulssednnniwine
2. YUl e inn1wdeng w
3. YSuugernesunesigdnnniwine

4. YSuusamedunenednawdaingy

ISTO454 mm%’aL%LﬁaqmammwmmauﬁEJ’J 2 3(2-2-5)

Russian for Tourism Industry 2

o ool

1Assas19kaznaniennsalveIn1wSale Anua

YALANIIEIUN
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1% o

Aeateeiugranvnssuvioniiey s1ukaseudaninudus) n1s

—

Rasedeansmsnsdwinaznsaunuildneuiedesiunuly
qmammiumiﬂauﬁm 919 miﬁ]aﬂsmsu/%ummi/
ety nisdawnlulsawsy nasusnisiieafulssusy/
$uems/usenanentsdu/uenindien

Structure and grammar of the Russian
language, vocabularies related to tourism industry, read
and write short passages, telephone contacts and
conversations related to reservation of hotels/
restaurants/ flights, staying at hotels, and services related

hotel/ airline companies/ tourist agents

ISTO455  Awnsadeiiionisenan 3(2-2-5)

Russian for Careers

'
P

fnruazduiunuiade flddonisendn ns
WEUIANNIYETATIIULALNITYNUTETREAIUAT TIUD 9
wuuesuenansengg Aldluauendn nstindneelunis
UsznouenTn n1saununiiieadestunisusznouenTngiu
AsveafisInazu3nis 3519N150U N15l5ausH N153ANTSU
e Sfaqmen winnulsausy waendnnuamensdy

Russian vocabularies and idioms used for

careers, write letters of application and prepare resumes

including forms, career documents, practice skills for

YALANIIEIYN
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careers, conversation used in communication related to
tourism and hospitality, aviation business, hotel, tour

operation, tourist guide, hotel staff, and airline staff

STO461  anwiemunaniosdu 3(2-2-5)
Basic Vietnamese
Tnseadranazndnliennsalidsefuvesnivn

Reauu Tawn 8nes szuuldes szuundiea Anviazduau

ludinusgdriu Hnnsils nswe N1s8u wasndeu
Elementary structure and grammar of the

Vietnamese language, such as alphabet, phonetics, and

syntax, vocabularies and expressions in daily life, practice

in listening, speaking, reading, and writing

YALENIILIV

STO462  awdeauianiienisdoans 3(2-2-5)
Vietnamese for Communication
Tnssasauasndnlensailuguveaniwidsnu

Fniuazduludinuszsniu Tndustnueii ¢ Taud nnsits

NIYA N1581U WATAITITEU dieldaiuisodeansiu

seifuiugule
Fundamental structure and grammar of the

Vietnamese language, vocabularies and expressions in

daily life, emphasizing on listening, speaking, reading, and

writing skills to be able to communicate at a basic level

YALANIIEAYN
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ISTO463 m‘mﬁﬂmmmLﬁaqmamnﬁmﬁﬁauﬁm 1 3(2-2-5)
Vietnamese for Tourism Industry 1
nanhensaiwarguuseleavesniviioauiy Tu

széﬁ’uﬁqﬁu Admiuazunaunuiiugruiiiisadosty

gREmNITIiBilen 017 nsFeusutnvieadien nislideya
witinviesdien s awudu n1suenidunie wagnsueniaan
Grammar and sentence patterns of the

Vietnamese language at a higher level, vocabularies and

basic practice of conversations related to tourism

industry such as welcoming tourists, giving information to

tourists at airport, giving direction, and telling the time

YALANIIEIYN

ISTO464 AW IIYAUUTNDRAAINTTUNITYIBUNET 2 3(2-2-5)
Vietnamese for Tourism Industry 2
IAssEs1laE e enSaUeINIwIREAUIY AN

[ o

AetaaniugnanrnIsuviosiied erukazieudeniudug N3

—

Anstedoansmalnsdwinarnsaunuldneuieadestuauly
qmmﬁﬂisumiﬁauﬁm 919 N19904159US1/S U8 NS/
Werdu nsawnlulseusy n1susnsideatulseusy/
Suems/uSnanenisdu/usdnindien

Structure and grammar of the Vietnamese
language, vocabularies related to tourism industry, read

and write short passages, telephone contacts and

YALANIIEIYN
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conversations  related to reservation of hotels/
restaurants/ flights, staying at hotels, and services related

hotel/ airline companies/ tourist agents

ISTO465 nedeauTLiion15e1Tn 3(2-2-5)
Vietnamese for Careers
FinazdununtsBeauy Aldiiiensendn s

WHUIANUIEETATINULAENITNIUTEIREIUAD 520D

wuunesuenatsangg Aldlusuedn n1stininuelunis

Usznaue@in n1saunuiiiieadesiunisusznavendnsnu

mMsvieaiealaruinig gsnan1su nrslsausy n1sdnnisth

e Sfaqmen wiinnulsusy waswinanuamenisdy
Vietnamese vocabularies and idioms used for

careers, write letters of application and prepare resumes

including forms, career documents, practice skills for
careers, conversation used in communication related to

tourism and hospitality, aviation business, hotel, tour

operation, tourist guide, hotel staff, and airline staff

YALENIILIV

ST0471 nwdousndidesdu 3(2-2-5)
Basic Burmese
Tnssatranazndnlonsalidesduveanteiiou

115 lawn 8nws syuuldes ssuundea Anvuazaiululuy

FinUszd1u Annisils nswm n1581u waznsIley

YNLENTILIV




305

nangasuTuuse w.A. 2562

nangasuiuuse w.a. 2567

NG

Elementary structure and grammar of the
Burmese language, such as alphabet, phonetics, and
syntax, vocabularies and expressions in daily life, practice

in listening, speaking, reading, and writing

ST0472  Awileuaniifientsdoans 3(2-2-5)
Burmese for Communication
Tnssassuasndnlensaifuguvesnividlouns

fnriuardanluinuszsniu Anduitnues 4 lun nnsits

A1sWA N1381u warn1s@ey Weldaiuisadearslu

sedfuiugule
Fundamental structure and grammar of the

Burmese language, vocabularies and expressions in daily

life, emphasizing on listening, speaking, reading, and

writing skills to be able to communicate at a basic level

YALENTILIV

IST0473 mt»mLﬁaumﬂﬁaqmmmﬁmWiﬁawﬁm 1 3(2-2-5)
Burmese for Tourism Industry 1
nanheinsaluavguuselenvesnividounns Tu

izﬁuﬁqqsﬁu Adwikarunaunuaiugiuiiisadeaty

gRavNIIIViBudien 917 nisdisusutinvieudien nislvideya
wrthvieadien o auudu nsuendunie wagn1sUaNIAN
Grammar and sentence patterns of the

Burmese language at a higher level, vocabularies and

YALENIILIV
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basic practice of conversations related to tourism
industry such as welcoming tourists, giving information to

tourists at airport, giving direction, and telling the time

ISTO474 mmLﬁEmm%l,ﬁaqmamﬂismmiﬁaﬂLﬁa’a 2 3(2-2-5)
Burmese for Tourism Industry 2
Tnssadrauazndnhennsaivesnivudeusns dwid

Aeatostugaaunssuriondien sruuandouderudug ns

Ansodeansmsnsdniuaznisaunuildnouisadostuemily

9MAMNITUNTOUTET 817 N1598l59UTH/ U1/

digadu nasdainlulsswsy n1sudnsifeadulsausyy
$1up1vs/USEManen SO/ U EIIfien

Structure and grammar of the Burmese
language, vocabularies related to tourism industry, read
and write short passages, telephone contacts and
conversations related to reservation of hotels/
restaurants/ flights, staying at hotels, and services related

hotel/ airline companies/ tourist agents

YALENIILIV

ISTOA75 AW IgULSHIDNITENTN 3(2-2-5)
Burmese for Careers
FAnnkazd1uIuawEeusns Aldien15anTn n1s

WYUIANUIYANATIIULALAITYIUTETREIUA T SIUD

wuunesuenansineg Aldlusueidn asilninweglunis

YNLENTILIV
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Usznoua 1w miaummﬁLﬁ'm%mﬁuwmlssﬂaum%wﬁm
nMsvieaiieanaruinis gsnan1stu nrslsawsy n1sdnnis
e sdaawad niinnulsausy wagwinnuaenistu
Burmese vocabularies and idioms used for
careers, write letters of application and prepare resumes
including forms, career documents, practice skills for
careers, conversation used in communication related to

tourism and hospitality, aviation business, hotel, tour

operation, tourist guide, hotel staff, and airline staff

STOA81  nwwagbosdu 3(2-2-5)
Basic Bahasa Melayu
Tnssafauagvdnlisnsalidoswiuveanivinang

laun §nws sEUULEES T¥UUNUIeA Anvinazdiuaulu

FinUszdru Annisile n1swm n1581u wazn sy
Elementary structure and grammar of the

Bahasa Melayu language, such as alphabet, phonetics,

and syntax, vocabularies and expressions in daily life,

practice in listening, speaking, reading, and writing

THO261  nwwagidoady 3(2-2-5)
Basic Malay
Tnssadauagndnlensaifosiuveanivinang

dnws SPUUIEsY szuUriea dAmazdunuluiiiauszanTu

Hnn1sita n1sue NM158U Lazn1Sideu
This course focuses on basic grammatical

structures and principles of Malay; alphabets, sound

systems, phonics, vocabulary and expressions in daily
life; practices of listening, speaking, reading and writing

skills

1. USuUgeainnnwdane e
2. Ysuugernesunesigdnnniwine

3. YSudsamelunenednnwmdaingy

ST0482  anwwangiilennsioans 3(2-2-5)
Bahasa Melayu for Communication

lassasiawazndnliensalitugiuvesniwuangy

ITH0262 mwmmgﬁamaﬁami 3(2-2-5)
Malay for Communication

nsaunIAwILagieRnfedeasivyanaduly

1. USuUgeainnnwdang e
2. Ysuugernesunesigdnnniwine

3. Yfudsamelunenednnwdaingy
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fnriuarduanluinuszsiTu Anduitnueis 4 Wun nasils
n15WA N1381u wagn19deu Weliaiuisadearsly
syduiuguld

Fundamental structure and grammar of the
Bahasa Melayu language, vocabularies and expressions in
daily life, emphasizing on listening, speaking, reading, and

writing skills to be able to communicate at a basic level

A0TUNITAUNNTIWU WU NITUBNLIAT NITUBNEUNIE N15TD
) v Y =R Y U a o A
299 Wuau Wuininwen1ils WH 87U HastugU Iusxmum
G
Y
Malay conversation to communicate with
others in a wider range of situations such as telling the
time, giving directions, and shopping, focusing on
practicing listening, speaking, reading and writing skills at

a higher level

IST0483 m’mumgLﬁaqmammimmiviamﬁm 1 3(2-2-5)
Bahasa Melayu for Tourism Industry 1

wanhensalwazsuuseloavesniviuaty luseiu

' v
= = o o

g9ty AdnkazunaunuINugIunneg e iugnaInngsy

Y

'
' =

vieufied 819 nisFeufuinvieaiien nislideyaun
ﬁﬂViaﬂL‘ﬁEJ’J i dUINDU NISUBALEUNIY WAEAITUDALIAN
Grammar and sentence patterns of the Bahasa
Melayu language at a higher level, vocabularies and basic
practice of conversations related to tourism industry
such as welcoming tourists, giving information to tourists

at airport, giving direction, and telling the time

ITH0263 mfwmmgLﬁaﬂ'ﬁvimLﬁa’sLLaw%mﬁ 3(2-2-5)
Malay for Tourism and Hospitality
miawmmwmmqiuamummﬁﬁlﬁmﬁua’m

shumsvieaileanazuinig mafeusuinvieadion nslidoya

widnviesdien n1sTwusnisilsausy $uems wavauudu
Malay conversation in tourism and hospitality-

related situations; welcoming tourists, giving information

to tourists and services at hotels, restaurants and airports

1. Usulssednnniwine
2. YUl e inn1wdeng w
3. YSuugernesunesigdnnniwine

4. YSuusamedunenednawdaingy

IST0484 nwmmqﬁaqmammsmmiviaat.‘ﬁen 2 3(2-2-5)

Bahasa Melayu for Tourism Industry 2

o

1ASIES9WAENAN LI8INTUVDIN1IUAY ANNT

Y

YALANIIEIUN
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1% o

Aeadesiugranvnssuviasiie B1ukasleudandudusg N3

—

Rasedeansmsnsdwinaznsaunuildneuiedesiunuly
Qmﬁ’]%ﬂiﬁuﬂﬂiﬂ@%ﬁﬂ’) 919 msaaﬂsmsu/?mamﬁ/
ieadu nrsdainlulsssy nrsusnnsifeafulsausy/
$uems/usenanentsdu/uenindien

Structure and grammar of the Bahasa Melayu
language, vocabularies related to tourism industry, read
and write short passages, telephone contacts and
conversations related to reservation of hotels/
restaurants/ flights, staying at hotels, and services related

hotel/ airline companies/ tourist agents

IST0A85 pwsAngLiten1TenTn 3(2-2-5)
Bahasa Melayu for Careers
Aniuazd1uiun1winany fldiianisodn n1s

WeuInnuIeatasauLazn1IIUsEiRdIu@A 520

wuuesuenansaneg Aldlusuendn nsiindnuweluns

Usznaue@n nisaununfiiieadestunisusenevendndiu

MIveufisnaru3nis 3519N150U N15l5ausH N153ANTSU

e Sfaqmen winnulsausy waendnnuamensdy
Bahasa Melayu vocabularies and idioms used

for careers, write letters of application and prepare

resumes including forms, career documents, practice

YALANIIEIYN
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skills for careers, conversation used in communication
related to tourism and hospitality, aviation business,
hotel, tour operation, tourist guide, hotel staff, and

airline staff

THO271 nwlnedosdu 3(2-2-5)
Basic Thai
Tnswadraazndnhensaidewuresniwine

N9 SPUULEEN szuunmiiea Anvikazdunuludiauszariu

HAnnisile nsye n1seu warn1sldsuiiienisdeanslu

FinUszdniu
This course focuses on basic grammatical

structures and principles of Thai; alphabets, sound

systems, phonics, vocabulary and expressions in daily
life; practices of listening, speaking, reading and writing

for everyday communication

s1e3v7lud

ITH0272 mm"lmaLﬁami?iamimaﬁﬁﬁ% 3(2-2-5)
Thai for Business Communication
anwarveIN W neegsia vinvemsldniuing

Tunisdeansieinunisils nrswa n1seu wagn1sidey

MUEFINA N13IATILeNEIIN1TUTEYL N1sNTENLUUNETY

nsfnsiedeansmegsia M3lasaresemisgsia nslawan

wazUsEndUiUN19gIna

s1e3v7lud
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Characteristics of Thai language in business;
skills in using Thai to communicate in listening, speaking,
reading and writing; business letters; preparing meeting
documents; filling out forms; business communications;
business negotiations; business advertising and public

relations

[THO0273 m‘m"l;waLﬁamwiauﬁ&ml,aw?mi 3(2-2-5)
Thai for Tourism and Hospitality
msaununeingluaniunsaiiliestuausiu

Msvisaisanazuinis nisfeusutinvieadion mslideyaun

Unteadien nsliusnsfilswsy Suems wazauudy
Thai conversation in tourism and hospitality-

related situations; welcoming tourists, giving information

to tourists and services at hotels, restaurants and airports

g3 v

ISTO501 N5EWSENaNAANY 1(45)
Cooperative Education Preparation
NANNIT WUIAA HAZNTLUIUNITVOIANAIANYA
sudoudetifuiifsatos anudfuguuasmadalunisasng
NUBITN mmiﬁugwﬂumiﬂﬁﬂamu nsdoansuazayue
duius n1smuIyadnan seuun1suimsaannluaniu
Usenauns wadan1siaue Msileuseny

Principal concepts and process of cooperative

ITHO301 MSIATENanAAN 1(45)
Cooperative Education Preparation
VANNIT WWIAA UAZNTEUIUNITVOIENAIANYI
sufoudetiduiifntos anudtuguuasmedalunisasing
@i audiugilunisuftinu nsdeasuazayue
duius n1siauiyadnain seuunisuimsaannluaniu
Usenaun1s wadian1siaus nsWisuseny

Principal, concepts and process of cooperative

Taifiusuasy
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education, regulation related to cooperative education

and technics for career application, fundamental

knowledge for working, communication, personality

development, quality management in entrepreneurs,

technics for presentation and writing report

education; regulation related to cooperative education

and technics for career application; fundamental
knowledge for working; communication and human
relations; personality development; quality management
in entrepreneurs; technics for presentation and writing

report

IST0502  avnadn® 6(560)
Cooperative Education
nsufoRnuataaiioundaduninauluaniu

Usgneumsiiinssifiunuiedestvauiniidnwmegidy

svaziategetiounii 16 dUnwireides TnAnwdesiiunis

ausuwssnaunsounoulUfURNuaniafinyl feowin

Fgnunan1sUTRNuania wazdiauenanulunsduuun

senhaln@ine e19138TUsne e sEime vduadadu

U URnuL
Working as an employee in a corporation

related to educational field for at least consecutive 16

weeks, students must pass training cooperative

education preparation, making the report of cooperative
education results as well as reflect the cooperative
education performance between students, supervisors

and teachers after the cooperative education

ITHO302 avifafnw 6(560)
Cooperative Education
nsufoRnuataaiioundaduninauluaniu

Usgneumsitiimssiiiunuieadestumuinidnuwegidu

svazategetiosnii 16 dUnwireiiles WnAnwdesiunis

ausuwssnAunIounoulUUfURNuaniafinyl feowin

Fenunan1sUURNUania wazdiauenanulunsduuun

ssrhaiin@ine e1913divinemten1asdime nduaseau

U iR
Working as an employee in a corporation

related to educational field for at least consecutive 16

weeks; students must pass training cooperative

education preparation; making the report of cooperative
education results as well as reflect the cooperative
education performance between students; supervisors

and teachers after the cooperative education
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Preparation for Professional Experience in
Hospitality Industry

FalvdAanssudiamiounnunieunoueentn
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anuditugusasmedalunisatasnuendn anudfugly
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Organizing preparation activities for
professional experience before the field experience, rule
and regulation, fundamental knowledge and technic for
job applicants, fundamental knowledge for working,
communication and human relations, personality

development, quality management in corporates,

technics for presentation and writing report

YALANIIEIYN

IST0602 N15HNUsEAUNTAINTINDRAMNTTUUINT - 6(560)
Field Experience in Hospitality Industry
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Organizing internship in industry related to
tourism and hospitality such as tourism business, hotel
and aviation business, focusing both theories and
practices which have been studied in classroom,
organizing orientation and post the field experience
about internship detail and discussion problems in

hospitality industry including suggestions and solutions
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Memorandum of Understanding
between

Surat Thani Rajabhat University

&
Cangzhou Normal University

This Memorandum of Understanding sets the framework for the cooperation between
Surat Thani Rajabhat University and Cangzhou Normal University, with the intention of

developing academic and market opportunities for both universities.

Surat Thani Rajabhat University and Cangzhou Normal University share a commitment to
high quality education in tertiary education, especially in the area of strategic capacity
building. The two universities recognize the value of the international dimension of their
activities and the value of the mutual development of their common strengths and
complementary portfolios.

This Memorandum of Understanding relates to academic and cultural links between both
Institutions, collaborating in the following areas:

Potentially developing a partnership to offer dual award or double degree within
both Institutions

Identifying potential progression pathway for students of both universities, at
undergraduate, postgraduate and research level.
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The Memorandum of Understanding is subject to the conditions and recommendations
the academic approval process of the University being satisfied and to the granting of all
licences as required by individual University and relevant government authorities.

Period of the Memorandum of Understanding

This Memorandum of Understanding is effective for 7 years from the date of signature,
and may be renewed for further periods by mutual written agreement. The terms of the
Memorandum of Understanding may be amended at any time subject to mutual written
agreement.

This document does not constitute a binding agreement and does not constitute any
intention by the parties to create legal relations. Its sole intention is to facilitate
corporation between two parties. Appropriate contractual agreements may be drawn up
to formalize any arrangements arising from this discussion, subject to the granting of
licences as required by the relevant government authorities.

Signed for and on behalf of:

0, -
President Bk ¢ B
Cangzhou Normal University
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